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En‘Gauge’ing: Suddenlink Gives NM Subs Broadband Usage Meter

When it comes to consumption-based billing for broadband, smaller cable ops may be the pioneers. Time Warner
Cable’s attempt earlier this year to expand testing was met with major resistance, but independent op Sunflower Broad-
band has been using the model for about 4 years. When TWC announced that it was shelving the consumption-based
test, it pledged to roll out a bandwidth usage gauge for all TWC subs so they can better understand how much they use.
A spokesman said the MSO is still working on the meter, but Suddenlink rolled out its own gauge in Clovis, NM, in June.
“Our guys know their communities really well and can talk to everybody in the community, whether that’s regulators or
the customer base they have,” said NCTC chief Jeff Abbas. “It is possible to explain to rational people that bandwidth is a
finite resource. The more local you are, the greater your ability to do that, | think” Suddenlink svp, corporate comm Pete
Abel stressed that his company’s meter launch in NM should not be interpreted as a precursor to consumption based
billing. “This test has nothing to do with caps or usage limitation whatsoever,” he said. And unlike what some of the larger
operators have seen, Abel reports that customers have provided no negative feedback (it did get some heated responses
on BroadbandReports.com, but Abel responded and said no subs followed up with him and there have been no local
complaints). Instead of bandwidth caps, Suddenlink is hoping to educate customers about their data usage; give subs a
chance to monitor their usage, if they so choose; and to learn more about the causes of very high usage. In July, Sudden-
link started sending out letters to NM subs who are using 2-3 times the avg bandwidth for their tier of service, just alerting
them of their usage and providing 8 steps to secure the computer (because sometimes unknown viruses, malware, etc
are the culprits). Out of several thousand homes, the MSO only ended up sending about 4 letters in the 1st week to high
users. There are plans to launch the meter in other markets eventually, but Suddenlink informs customers on its Website
FAQ that consumption-based billing is not part of its “current plan” (www.suddenlink.com/usage/faq). ‘And it may never
be part of the plan,” said Abel. “We are definitely not at the point where we're convinced that setting caps is the only way
to go or that it’s the necessary way to go. Those who are using exponentially higher-than-avg bandwidth are a relatively
small base of customers, so if you get into rolling out caps, you would have to explain it to the 99.9% of customers that it's
completely irrelevant to” When it comes to this lightning rod, keep your eye on the skies in smaller ops’ footprints.

On the Hill: Reps Ed Markey (D-MA) and Anna Eshoo (D-CA) introduced the Internet Freedom Preservation Act, a net
neutrality bill that would, among other things, require ISPs not to block, discriminate against or degrade Internet access. It
would also stop cable ops and other ISPs from selling any offering that prioritizes traffic over other providers's services.

At the Portals: Meredith Attwell Baker was sworn into office as an FCC commissioner Fri afternoon. “l look forward to roll-
ing up my sleeves and working on policies and programs that will help build a 21st Century communications infrastructure
than can provide sustained economic growth, opportunity and prosperity for the nation, and for all telecommunications us-
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ers,” Baker said in a statement. Her Democrat counterpart Mignon Clyburn will be sworn in during a ceremony in Columbia
Mon morning. Clyburn will be the 1st African American woman and 1st South Carolinian to serve as an FCC commish.

Ad Bottom? If 3 establishes a trend, think of the cable TV ad market as treading water—and cable programmers as under
continuing scrutiny. Late Thurs, Disney joined Time Warner and Viacom in saying the worst of the economic downturn is
over but noting few signs of positive momentum yet. “We don't see any dramatic shifts” in the current Q’'s ad market, said
CFO Tom Staggs. There are “signs of stabilization overall in the businesses but... it's a little early for us to call signs of a
recovery, or to make any predictions about the pace of that” As ESPN continues to experience ad softness, investors sent
Disney shares tumbling 4% Fri to end the week off 6%. Plus, JPMorgan downgraded the Mouse to ‘underweight’ from
‘neutral. Fellow programmers Time Warner (-3%) and Viacom (-3%) also endured a tough week on Wall St. Both yet to
report on last Q, Scripps Nets and Discovery Comm were given room to surprise, each gaining 2% for the week.

Cohen Chat: Cable has “high hopes” for this FCC commission, Comcast evp David Cohen said in an interview with
C-SPAN'’s “The Communicators” (airs Sat, 6:30pm ET, encores Mon on C-SPAN 2 at 8am and 8:30pm). “You could say
Julius Genachowski is the most qualified and prepared person ever to be named chmn of the FCC, with his business
background, his previous FCC experience, his broad interest in telecom policy. We think he’s going to be an outstanding
chmn of the FCC, ” he said. What about net neutrality? “This is a place where | am actually extremely comfortable that we
have Julius Genachowski as chair of the FCC because he has lived on the private side of this equation,” Cohen said, not-
ing that both the chmn and Comcast believe in an “open Internet” and network management. “The devil is in the details...”
As for Congress, Cohen expects telecom issues to fall low on the agenda, and that's just fine with him. “Comcast’s, and
the cable industry in general’s, view is that we don't need a lot of legislative help to accomplish our objectives,” he said.

Carriage: RCN launched Ebru TV, a multi-cultural English-language family net targeting Americans with Eastern
European, Central Asian, North African and Near Eastern backgrounds.

Earnings: The Washington Post reported Cable One rev of $187min (+4%), operating income of $40min (-1%)
and RGU growth of 2%. The MSO counts 1.41min subs as of Jun 30, including 692K basic (-1% YQOY), 228K digital
(+1%), 386K HSD (+7%) and 100K voice (+16%). The company’s broadcast rev fell 20%, its operating income 52%.

Mobile: Adding additional bite to its annual “Shark Week” programming stunt, Discovery Channel added a dedicat-
ed channel on the FLO TV mobile TV service. Running from Aug 1-14, the channel features 4 full-length programs.

In the Courts: A federal judge rebuffed Fox News’ request for details about Federal Reserve loans made to companies af-
fected by the economic crisis, ruling that related documents are shielded from the Freedom of Information Act because the
12 regional Fed banks aren’t govt agencies. Bloomberg and the NY Times have similar suits pending, according to reports.

July Ratings: Each enjoying a thrust from originals, USA (2.4/2.35mlIn) and Disney Channel (2.2/2.14min) finished a
respective 1st and 2nd in Jul prime ratings while Disney boasted a 19% YOY monthly gain in total viewers. USAs corre-
sponding numbers were flat, but the net posted 7 of July’s top 20 cable programs. TNT (1.9/1.88mIn) notched 3rd with fuel
from NASCAR and “The Closer,” and Fox News followed with a 1.7/1.61mlIn and delivered a 33% YQY jump in total Jul
viewers despite having no programs in the month’s top 80. Nick at Nite (1.3/1.31min) completed the top 5 nets.
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CableFAX Week in Review

Company Ticker 7/31 1-Week YTD
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Dog Days?
Ah, August.

The Europeans have it right...
the month off.

take

But we can'’t look to laws or mores
from other jurisdictions

Besides, that ain't gonna work on
this side of the
pond this year.
Broadband Stimu-
lus applications
due on the 14th—
at least for the “1st
Round”

Lots of shifting

about getting ready

for the (slight)
economic uptick due mid-Septem-
ber. Also lots of hemming, hawing,
maneuvering and all around angst
in advance of the Fall Cable Con-
nection in Denver... maybe it’ll snow;
maybe it won't.

R AE

Paul S. Maxwell

In any event, it is going to set the
tone for future “Connections.”

Meanwhile, | think I'll insult some-
body and maybe turn it into a
chance to have a beer—in August,
that makes as much sense as any-
thing.

Random Notes:

* Climate Change? This isn't a
political screed... it’'s an observation.
Was in Texas last week attempt-

ing to go from DFW to Austin. But

&

23" ANNUAL CONFERENCE
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it was raining. Raining all through
central Texas. Raining hard. Lots of
lightning, too. My booked flight kept
getting postponed; so, | changed
my rental reservation and drove...
through mostly pounding rain for
three hours. When | got to Austin,

| found news reports (TV, radio,
newspapers) all lamenting a major
Texas drought. Meanwhile, it rained
more in the Colorado mountains
this year than I've ever seen in the
past 40+ years. And my flight was

still grounded at DFW after midnight.
Down here, if it ain’t raining, it be hot.

Very hot.

e Don’t Ever “Lose” Your Rental
Car Keys! Welcome to hell. All my
fault, of course, | dropped the keys
to the Hertz car somewhere at my
Austin hotel. Tried to call Hertz
(good luck); saw a Hertz sign out of
my window so | walked over. Tsk,
tsk. Bad news: that costs a fortune
in hassles and time and money.
Good news, hotel staff found the
keys... still cost.

* Jeffrey’s Voice: The Southern
Cable Association and its Tower
Club (still going strong) once domi-
nated cable in the Southeast—and
performed a great service... like
once bestowing the “Ted Turner In-
novator of the Year Award” on me
in 98 (they’re looking for a pic of

it, but | think Alex Best and oth-
ers were laughing too hard). | was
remembering that and the late,

great Polly Dunn when | was talk-
ing with one time stalwart member
of those groups Nancy Horne. She
was telling me about jeffreysvoice.
org—and one of those unbearably
sad stories about parents losing
kids... she lost two sons. Jeffrey—to
leukemia—and his brother Brian—
to a broken heart —and a great
friend Patti—to the same leukemia.
Leukemia means something to me.
My very best friend—for over 40
years since we were Army officers
together—beat leukemia. Touch
and go though. Nancy saw my note
about our friend at C-SPAN and
called. Nice to talk with her—though
not the easiest thing. You can help.
And here’s one more note about how
and why: “One late night just before
Jeffrey’s last hospital stay, he said to
me, ‘Mom, God has a plan for this.
Maybe | will get well and help others
with this disease, or maybe | won't.
Then, you can. He and his brother
handed me a torch, and | am us-
ing it to light yours. Leukemia was
their enemy. Now it is mine. | hope
to make it yours. For Jeffrey, Brian,
Patti, and the many others affected
by Leukemia and blood cancers,
please help us find a cure”

) R Hiras
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