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ACA’s Message: Politics Remain Local

The small and mid-size cable ops in ACA’s ranks are making business gains despite a “challenging environment” in
DC, pres Matt Polka said, but the association plans to “go far deeper” in ’08 by providing tools to members allowing
them to involve employees and customers more extensively in the retrans fight. ACA will launch Websites to make
letter-writing campaigns easier and distribute op-eds, press releases and educational materials for customers. The
goal is 100% corporate involvement, a necessity for ACA’s grass roots advocacy to work, a small group was told dur-
ing an Independent Show briefing Tues. Its members face “the most horrifying retrans year ever,” ACA vp/COO Rob
Shema said. Members were urged to start relationships with lawmakers, although Shema acknowledged this would
take time away from operating cable systems and Polka added getting started on a relationship with a lawmaker can
be “a scary step.” One tactic is to involve customers and employees. “Someone will have a [prior] relationship” with

a lawmaker that can be used for entrée, Shema said. “We can win,” he added, and Congress “will act, but only when
responding to overwhelming constituent reaction.” -- While ACA consultant Ansley Erdel noted the Hill's top concern
is Irag, some issues continue to brew, including Sen Jay Rockefeller's (D-WV) interest in media violence, and rural
lawmakers’ concern that some areas lack broadband service (ACA doesn’t object to collecting data on this subject,
but wants it to be done cost effectively, ACA vp Ross Lieberman said.). ACA is also monitoring the situation concern-
ing whether Fox’s conditions will apply to DirecTV if the DBS player is acquired, ACA consultant Chris Cinnamon
said. ACA wants those conditions in place until at least 2010, he said. The association also favors a bill allowing cable
ops to carry signals of neighboring broadcasters into certain markets. “You should choose the stations your customers
want, not Nielsen,” Shema said. On the DTV transition, ACA says consumer education is important, but it also wants
an advocacy piece, noting cable ops must have the right to convert signals to a form their customers can receive.

Waive Again: Verizon was one of the lucky video providers granted a 1-year waiver to the FCC'’s integrated set-top
box ban, but the telco wants more. Verizon petitioned the FCC Mon to grant it a 3-year waiver. Sounding a lot like
cable, the telco argued that it would have to expend “enormous resources” to develop an interim solution to the ban
only to replace that solution with Downloadable Conditional Access Security (DCAS) once the tech’s available. Ve-
rizon argued that an existing, off-the-shelf CableCARD option, like the one traditional cable ops are using to comply
with the ban, doesn’t currently exist for it. -- NCTA is asking the FCC to reconsider the Media Bureau'’s ruling rejecting
an industry wide waiver for the ban until DCAS is ready or 2010 (whichever comes first). NCTA argued that while the
Bureau claims common reliance on the same security tech is vital, it only holds NCTA to that standard—exempting
more than 30% of the multichannel marketplace from the rule, including Verizon and Qwest. The Bureau is “doing
exactly what Congress forbids: ‘freezing or chilling the development of new technologies and services'—but insidi-
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ously, only by cable,” NCTA wrote. Who knows when the full Commission will get around to acting on these requests?
Comcast’s Jan request for a review of the Media Bureau’s denial of its waiver has yet to be acted on.

Inside the Beltway: Beltway chatter Tues focused on Sen Commerce Ranking Member Ted Stevens(R-AK),
whose home was searched Mon by federal agents. The FBI and IRS are reportedly interested in Stevens’ '00
home renovation project that was overseen by a contractor who has pleaded guilty to bribing AK state legislators,
according to reports. Watchdog group Taxpayers for Common Sense has asked that Stevens, a powerful player
in telecom politics, temporarily recuse himself from his committee assignments until the investigation is resolved.

-- The Computer & Communications Industry Assoc holds a news conference in DC Wed on its filing of a formal
complaint with the FTC against the NFL, MLB and NBCU, alleging a misrepresentation of copyright law.

Competition: Postings at Uverseusers.com confirm AT&T’s plans to invade another Cox stronghold. Following a move
earlier this year into San Diego, the telco will launch its video service in Oklahoma City, OK, and environs next week. A
report last week in The Norman Transcript said Norman, a suburb of the state capital and home of the Univ of OK, will
also have access to the service. -- Certain customers of Verizon’s V Cast mobile TV service now have access to 9
NBCU channels, including BravoToGo, Telemundo, and NBC Comedy, featuring shows such as “The Office.”

Indy Show Notebook: ACA pres Matt Polka told Independent Show attendees that the association, APTS and
PBS have reached a tentative deal for carriage of broadcasters’ DTV signals. The 10-year deal requires adoption
by ACA members and public TV stations. The deal, which includes digital carriage of PBS stations before and after
the Feb '09 DTV transition, is voluntary for operators and stations. -- Listening to FCC commish Jonathan Adel-
stein you hear from a major player how often government ends up creating unintended consequences. Among the
goofs he mentioned in a short, taped speech to show attendees (he remained in DC to participate in the FCC’s 700
MHz auction vote) were the DTV transition (which might end up extracting concessions from cable ops and forcing
citizens to buy expensive set-top boxes) and the set-top integration ban (it could be especially unfair to small and
mid-size cable ops, he said). Adelstein blasted big broadcasters for fleecing smaller cable ops in retrans deals and
urged ACA members to sign up for the new deal with PBS, which is similar to the pact NCTA cemented a short
while back. While he’s not made up his mind on allowing cable ops to convert their signals for the DTV transition,
he thinks it's an option. “We don’t want to mandate dual multicast must carry,” he said.

At the Portals: The FCC voted Thurs to require that the winner of 22Mhz of spectrum make it open to any wireless de-
vice/app. As part of the open access rules, the winner cannot block or slow wireless and Web content from competitors.
The rules stop short of requests that the FCC require auction winners to resell spectrum at wholesale rates to competi-
tors. -- The FCC granted Charter’s request for an emergency stay that keeps it from having to reduce its rates this month
and make refunds to subs. Charter petitioned the FCC in ’05 to declare effective competition in St Louis, which would
mean the end of city regulation for basic cable service. Earlier this summer, the City adopted an order that would force
Charter to reduce rates and make refunds in Aug. The FCC granted Charter’s request for a stay pending its decision on
effective competition. The FCC noted that it appears likely that St Louis will lose its rate regulation authority.

Champagne On Ice: Given the laborious process he has endured in attempting to acquire Dow Jones, Rupert
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BUSINESS & FINANCE

Murdoch has likely yet to pop the
cork on some bubbly. But several
published reports — including 1

from the Dow-owned WSJ — say
Murdoch’s $5blin offer is as good as
ratified after Bancroft family mem-
bers and trusts representing approx
38% of the total vote are now in
favor of the takeover. News Corp’s
board was set to convene on Tues
afternoon, while DJ’s directors are
slated to meet Tues evening.

VOD: In Demand will launch HD
VOD service MOJO Mix this month.
Free to any affil who carries the
MOJO network, it will feature music
videos, eps of MOJO original HD
series and various specials and
short-form content. -- Comcast col-
laborated with Philadelphia maga-
zine to launch the Best of Philly
On Demand, featuring 30 vignettes
profiling popular city establishments/
attractions in categories including
food and drink and kids.

In the States: Cox is offering 1
year of free Internet service to
Oklahomans that qualify for Life-
line, a govt assistance program

for low-income earners. Qualifiers
will be charged only half of the $15
installation fee, and a discounted
monthly rate of $10 will apply to the
service after 1 year.

Business/Finance: Expo TV,
which offers VOD content through
MSOs including Comcast and
Time Warner Cable, added DFJ
Gotham Ventures as an investor.
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Mobi-lize.com drills down on the development, production and
transmission of mobile content. It is the only title that focuses on what
producers, owners and deliverers of mobile content need to know in
order to optimize the mobile experience.

Mobi-lize is a push/pull experience — an e-newsletter that delivers
direct to the in-boxes of 45,000 industry decision-makers and a web

site that differentiates by offering video and community commentary.

This highly effective media combination is produced at Access
Intelligence by the award-winning editors and writers of
Studiodaily.com and Cable360.net web sites, HD/Studio and Film
&Video e-newsletters and CableWorld, Studio/monthly and
Communications Technology magazines.

Target the people moving mobile to the next level and...
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