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Broadband Bonanza: Street Sees Big 2@ HSD Numbers for Cable

With Verizon adding only about 28K broadband subs sequentially in 2Q, the expectations for a broadbandtastic cable Q
continue to rise. “It appears now... that cable operators might take more than 90% of the broadband net adds,” Collins
Stewart told clients—well above the 43% share it had previously projected. ‘Although this may reverse somewhat in 2H10
with telecom offering broadband promotions.” Even if Qwest adds broadband subs in 2Q, the big 3 RBOCs will collectively
lose broadband subs for the 1st time in history, noted BTIG’s Rich Greenfield.“The RBOCs are busy upgrading DSL sub-
scribers to FIOS Broadband (Verizon) and U-Verse Broadband (AT&T) subs as DSL is simply not fast enough in today’s
broadband world, while the cable industry has no such issues,” Greenfield wrote on BTIG’s blog Fri. “We believe consum-
ers increasingly view cable broadband as superior, particularly in markets that do not have access to Verizon FIOS” FiOS
did see gains for FIOS Internet service, adding 196K new customers in 2Q vs 185K in Q1. With FiOS Internet now open

to about 12.9mIn homes, penetration is now at 30%. On the video side, FIOS gained 174K subs. “This time last year FiOS
made up about one-third of consumer revenue. FiOS revenues now represent more than 43%,” Verizon evp/CFO John
Killian said during the telco’s earnings call. “Within consumer, the strength of our broadband and video products, together
with our increasing scale, should continue to drive positive revenue and ARPU growth and offset the secular and com-
petitive pressures in this part of the business.” Greenfield expects Comcast and Time Warner Cable to report collective
broadband additions of at least 150K, and sees Cablevision, Charter, Cox, Insight and Mediacom also reporting posi-
tive numbers. Collins Stewart’s Thomas Eagan puts TWC’s broadband gains at 76K and expects 15K for Cablevision. But it
isn't all roses for cable. Collins Stewart expects video losses to be worse than last year, partly because the digital transition
boosted numbers in the generally seasonally weak Q. Collins Stewart expects Time Warner Cable to post 110 basic cable
losses vs 57K in ’09. It sees a loss of 7K basics vs 9K last year for Cablevision. Both MSOs report Aug 5.

Verizon Earnings: Verizon reported strong results, with shares closing up nearly 4% Fri. “On almost all metrics, Verizon's
results were in line or better,” said Sanford Bernstein’s Craig Moffett. Landline profit margins of 22.7% beat expectations
and even grew since 1Q. It also netted 665K wireless subs under contract, better than the 495K contracts AT&T reported
signing in the Q. A buyout of 11K workers swung the company to a loss of $198min. 2Q revenue declined 0.3% to $26.8bin.
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Indy 5: NCTC and ACA’s Independent Show kicks off its 5th year in Baltimore Mon, with attendance tracking above

last year's 900+ attendees. Retrans and Comcast-NBCU will garner a lot of attention, but these independent operators
are also very interested in authentication. “The little guys are the entrepreneurs still,” said NCTC chief Jeff Abbas. “[The
schedule] is centered around TV Everywhere kinds of concepts, from a technology standpoint, from a rights standpoint.” It
should be interesting because NCTC might serve as an aggregator for those Internet rights for some members. The show
continues to be popular among exhibitors, with all 110 exhibitor spaces sold out. ACA and NCTC combined forces for the
show, which used to be solely under NCTC’s umbrella 5 years ago. ACA head Matt Polka said that the combo continues
to work well. “This is a formula that works,” he said. “Our show really does sort of bridge the history of the cable industry
with the cutting-edge technology and policy issues of the present because of the independent nature of our show and the
family aspect of our show... | think it combines the best of both worlds.” Next year’s show heads to San Fran.

In the States: PA is the latest RCN market to launch the TiVo Premiere box. It first debuted in DC in May. Suddenlink
announced this month that it would also deploy the TiVo boxes, with launches planned for some markets in 4Q.

At the Portals: ACA is asking the FCC for a 2-week extension to reply to Comcast-NBCU’s FCC filing this week re-
butting complaints about the $30bln deal. The current deadline is Aug 5. While we only saw the 300+-page redacted
version, we're told the entire document is 599 pages.

On the Hill: FCC chmn Julius Genachowski testifies Tues when Senate Commerce holds a hearing on online privacy. Oth-
er witnesses include FTC chmn John Leibowitz, AT&T’s Dorothy Atwood and reps from Apple, Facebook and Google.

Competition: Qwest on Fri launched its “Heavy Duty” broadband service featuring downstream speeds up to 40Mbps in
some areas. The service includes free Qwest wireless service. Intro rates start at $14.99-$19.99 for 6 months, depending
upon the state and where available. Rates after the 6-month intro period depend on the customer’s overall service package.

ITV: QVC has selected Ensequence to develop and manage an iTV remote control shopping experience. It is ex-
pected to be ready for roll out in the first part of next year, said Ensequence sales vp Jeff Siegel. “It will allow you to
sell multiple products at one time. What's in the marketplace today is really a single product, low-resolution, limited
color solution,” he said. Ensequence’s QVC app will likely be used to sell 4 products via EBIF-enabled set-tops—
most likely the product on screen, the deal of the day, the previous item and the upcoming product, Siegel said.

3DTV: Even as competitive pressures build, cable operators may want to move slowly with 3DTV, suggests a new report
from Heavy Reading Cable Industry Insider. Research analyst Craig Leddy sees 3DTV opportunities, but “until the tech-
nology matures, technical standards are adopted, more content is prepared, and the consumer proposition is proven, cable
operators have better service options to invest in and deploy than 3DTV... the installed base of 3DTV sets will take time to
grow in order to provide a significant base for individual cable operators.” More info at www.heavyreading.com/cable.

Advertising: Ovation picked Invision’s DealMaker software to manage its ad sales operations.

Honors: In a first, GLAAD assigned an “Excellent” rating to a TV network, lauding MTV for the quantity, quality and
diversity of its LGBT portrayals. Noting MTV'’s “rich history of challenging [audiences] to consider new perspectives,’
MTV gm Stephen Friedman called GLAAD’s rating “incredibly gratifying.”
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CableFAX Week in Review

Company Ticker 7/23 1-Week YTD Company Ticker 7/23 1-Week YTD
Close % Chg %Chg Close % Chg %Chg
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. 7750000 3.33% ... (0.13%)
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1194, . _ : . . 881 (1.01%) ... 34.30%
LIBERTY CAPITAL: ......... . .. 46.57.... 96%......... . SONY:..oeneen. SNE. .28.94.. 70%......... (0.21%)
LIBERTY GLOBAL: ........ =3 0'7- N 28.64......... 4.75%......... 30.84% SPRINT NEXTEL:. . .. 4.69.. 85%......... 28.14%
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TIME WARNER CABLE:.. . . . VG ... ..2.36.. 51%......... 68.57%
VIRGIN MEDIA............... (16.63%)
WASH POST: ......ocoo..
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WINNERS & LOSERS

THIS WEEK’S STOCK PRICE WINNERS
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Who are cable’s most powerful women executives?

|-\ /J O S-l: Cab.le.F .AX- S Help us decide by nominating the executives you think should be included in our

annual list of the Most Powerful Women in Cable. We will rank the top 50 most

‘. powerful women, and run a list of the second 50, in the November 2010 issue of
Ower l ] O CableFAX: The Magazine. Nominations are open to all cable operators, programmers,
e vendors and trade associations

2 01 O Questions: Jessica Clegg at jclegg@accessintel.com

Advertising Information:

Nominations Due: Friday August 13,2010 Debbie Vodenos, Publisher, dvodenos@accessintel.com
Amy Abbey, Associate Publisher, aabbey@accessintel.col

Nominate Now at: www.cablefax.com/2010powerfulwomen

Publication Date: November 2010




