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FCC Friday: Full Agenda Includes E-Rate Reform, Video Competiton Report

It was a long FCC meeting Fri that covered a lot of ground, including the release of the 15th video competition report, the
launch of E-rate reform and an update on the implementation of the 21st Century Communications and Video Accessibil-
ity Act. As of Fri afternoon, the Commission had not released to the public the actual report to Congress on video com-
petition for ’11 and ’12, instead describing it as showing continued deployment of digital technology, sustained consumer
demand for anytime/anywhere programming and an increased number of HHs with access to 4 MVPDs. The number of
MVPD subs grew to 101min from 100.8min between year-end 10 and June 12, with cable’s share falling to 55.7% from
59.3%. DBS’ share rose to 33.6% from 33.1% during that period, while telco video rose to 8.4% from 6.9%. Over-the-air
broadcast-only homes remained steady at 11.1min. Not much on online video distributors other than they continue to
expand, with the FCC pointing to an SNL Kagan stat estimating the number of Internet-connected TV HHs at 35.4% of
all TV HHs at the end of 2012. FCC acting commish Mignon Clyburn called the report a “useful snapshot” of the video
marketplace, but expressed concern that rural consumers arent realizing all the benefits. “Nearly 3 out of 10 rural Ameri-
cans do not have access to high-speed Internet that is sufficient to receive online video distributors’ services,” she said. “I
sincerely hope these consumers are not forgotten as these services become more popular” She also paused to praise
broadcast TV as one of the most affordable sources of entertainment and news, noting multicasting brings consumers
more programming, including content aimed at minorities and niche audiences. Free Press bashed the report, with policy
dir Matt Wood saying “until we break apart the forced channel bundles and get rid of unnecessary online data caps, wel'll
never see more than baby-step innovations and skyrocketing prices” The Commission’s vote to begin updating of E-rate
for broadband in schools and libraries drew praise from Sen Commerce chmn Jay Rockefeller (D-WV), who has made
the issue a priority for his last term in office. His former staffer turned-Commissioner Jessica Rosenworcel urged the
FCC to make setting capacity goals (the Administration wants 100Mbps broadband per 1K students by 15 and 1GB per
student by decade’s end) and simplifying the application process a priority. It's possible the FCC will increase the $2.3bin
in annual funding for the program, but Stifel Nicolaus analysts think such a move would only have “modest fallout” on
cable ops and telcos. ‘An increased E-rate focus on next-generation broadband could invite greater cable participation
while pressuring telcos to upgrade some of their trunk lines serving communities/neighborhoods, which might facilitate
upgrades for nearby homes,” said a Stifel research note. In a statement, NCTA said it welcomed the opportunity to work
with the FCC on E-rate reform and noted its work with the FCC and other organizations on Connect2Compete. ACA
applauded a serious review of E-rate, with pres/CEO Matt Polka declaring that “we now need to address flaws in the
program and reorient it to deliver today’s essential high-speed broadband service.” Lastly, the Commission recognized the
23rd anniversary of the Americans with Disabilities Act by highlighting its efforts to implement the 21st Century Commu-
nications and Video Accessibility Act, which includes a multi-year phase-in of captioning for Internet-delivered video. The
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TV Innovation Summit
Monetizing Apps, TVE and Social TV

This unique, insight-packed CableFAX summit will tell you everything you need to know about how TV Everywhere, Social
TV and 2nd Screen Apps are converging to offer new revenue and retention opportunities for TV content owners and

distributors. As consumers change the way they interact with content, the interplay between these elements has become
more important than ever. And the new reality is changing how advertising revenue, license fees and customer ownership

issues play out across the media ecosystem.

Join your colleagues and our sponsors to brainstorm and strategize how television’s new multi-screen dynamic continues to
create opportunities and challenges for every segment of the industry—and how you can capitalize on these power shifts
to grow your business. The CableFAX TV Innovation Summit is one day you can’t afford to miss!

Panels Include:

The Measurement Matrix: Bringing It All Together
TV Everywhere: It’s Here, So Where’s the Money?
Five Tips for Cross-Platform Survival

Lunch: An interactive and networking lunch with a
thought-provoking executive keynote.

Feeding the APPetite: Monetizing Apps Through Engagement
Networking Opportunities

The CableFAX Debate: Who Owns the Customer?

How To Stop Worrying and Love OTT

Social TV: Does Engagement Equal Revenue?

Closing Remarks and Key-Takeaways

If you would like to sponsor the TV Innovation Summit, contact:
Amy Abbey at aabbey@accessintel.com or 301-354-1629

Presenting Sponsor:

® 2 minute welcome

e Executive on 2 panels

¢ Single sponsored survey to CableFAX
subscribers (16,500) prior to event

e SuperStrip in CableFAX Daily on day of the event

¢ 1 month banner ad on CableFAX.com

e 2x banner ad in CableFAX: The Skinny

¢ 5 Executive VIP passes

e Branding on all event marketing

e Provide a premium

Gold Sponsor:

e Executive on 1 panel

e SuperStrip in CableFAX Daily on day of the event

¢ 1 month banner ad on CableFAX.com
(September)

e 1x banner ad in CableFAX: The Skinny
(September)

¢ 3 Executive VIP passes

¢ Branding on all event marketing

e Provide a premium

Silver Sponsor:

e Executive on 1 panel

e 1x banner ad in CableFAX: The Skinny
e Strip Ad in CableFAX Daily

¢ 2 Executive VIP passes

¢ Branding on all event marketing

e Provide a premium

Sponsors Include:
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meeting saw a video presentation of someone watching CBS’s “Big Bang Theory” online with captions and a demo of
Web search for people with vision impairments. Under the Act, the top 4 broadcast affils in top 25 DMAs and MVPDs with
more than 50K subs are currently required to provide video descriptions (top 4 broadcasters in the top 60 DMAs have until
July 1,°15). Covered MVPDs also must provide 50 hours per Q for USA, Disney, Nick, TBS and TNT.

Retrans: CBS’s Thurs night warning (Cfax, 7/19) of a possible blackout with Time Warner Cable “proves CBS means
business,” Wells Fargo analysts wrote in research note Fri, saying the broadcaster doesn’t normally “ruffle any feathers”
when it comes to retrans negotiations. “We don't know of a single time that CBS went dark in a retrans dispute,” the note
said. Come July 24, there are around 3.5min homes that might lose CBS owned-and-operated stations, which include
NYC, Dallas and L.A., representing some 29% of TWC’s video subs “but just 10% of CBS’s total footprint,” according

to the analysts. TWC also could lose Showtime channels and Smithsonian Network. CBS Sports is also part of the
negotiations. A TWC spokesperson said the MSO doesn't believe it represents a good value. While Wells Fargo gave CBS
the upper hand, citing solid ratings and the return of NFL in Aug, BTIG’s Richard Greenfield disagreed and positioned

it as possibly Aereo’s first big retrans assist. The dispute could be “the perfect opportunity for TWC to take a hard stand
against CBS to change the future of retrans” thanks in part to Aereo, he wrote in a blog post. Aereo now covers the entire
NY DMA and provides a 1-month free trial, which may be a way to remove CBS’ biggest leverage. If the OTA streaming
service launches in Dallas before CBS’ fall TV season starts in late-Sept, “it could be a major benefit” to TWC in the ne-
gotiation, according to Greenfield, also noting the broadcaster is in the midst of summer programming. Greenfield said he
wouldn't be surprised if CBS settles before the Wed night deadline. If not, “this could be a very long, ugly battle”

Rumor Mill: Time Warner Cable stock was up more than 2% at closing Fri, following press reports that John Malone-
backed Charter hired Goldman Sachs to prepare for a combination. Charter stocks were up nearly 4% at close.

On the Hill: Senate Commerce will have a busy Thurs. The committee will hold a hearing in the morning on the state of
wireline communications, followed by a cybersecurity hearing in the afternoon to look at public-private partnership opportu-
nities to promote cybersecurity standards and best practices. -- Sens Marco Rubio (R-FL) and Mark Warner (D-VA) sent a
letter to NTIA head Larry Strickling this week, following a GAO study that suggested the agency lacks the ability to ensure
efficient use of federal spectrum. The senators want to know what steps NTIA will take over the next year to free up more
govt spectrum. They also asked how the agency will ensure accurate assessment of existing federal spectrum use.

Sports: NHL and the NHL Players’ Association reached a deal with the International Ice Hockey Federation and the
International Olympic Committee to participate in the 14 Winter Olympics from Feb 7-23 in Sochi, Russia. Olympic
rights holder NBCU will cover the event. As a result, the league’s 1230-game schedule will pause from Feb 9-25, after
which the NHL season will resume with a slate of 4 games. “The decision to participate in the XXII Olympic Winter Games
in Sochi was in many ways a difficult one, but one that we know will be well received by our Players and, most importantly,
by the vast majority of our fans and sports fans everywhere,” NHL commish Gary Bettman said in a statement.

Howdy Neighbor: Had to chuckle at a Washington Post story this week about Google expanding its DC presence,
signing a lease in a building just blocks from the US Capitol. The address of Google’s new digs was very famil-
iar—25 Massachusetts Ave, the same building as NCTA. Good fences make good neighbors, so we hear.

Social Media Measurement:

Strategies for Measuring Tune-In and Engagement with Cable Brands

Join CableFAX for an information-packed webinar

t on how to measure your social
and determine what’s working

Register Today!

www.cablefax.com/webinars
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Want to find a new cable
super star in 2013?
Search candidates in the Cable360 Job Boards
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