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Retrans Ruckus: CBS, TWC Have Less Than a Week to Reach Deal

The brief reprieve is over, with Time Warner Cable and CBS trading jabs over a contract that is set to expire on July 24 at
5pm ET. The broadcaster has an ad campaign aimed at the MSO, with customers in NY, L.A. and Dallas in danger of los-
ing the O&O stations next week. (You know TWC has to be disappointed in the big numbers “Under the Dome” has been
bringing in...) TWC'’s contract was originally set to expire at the end of June, but a brief extension ensued. TWC claims
CBS wants it to pay 600%+ more than it pays for the same programming in other areas. CBS chief Les Moonves has
been adamant on extracting more money for retrans. “We're going to continue to negotiate and hope to come to a reason-
able resolution before our deadline, so that our customers don't have to endure yet another broadcaster blackout,” TWC
said. In a TV spot, CBS says the MSO is “holding your favorite shows hostage,” adding that it has dropped nearly 50 chan-
nels in the past 5 years. TWC has numbers too, claiming 84 broadcaster blackouts have occurred in the past 18 months.
Moonves “doesn’t seem to care about our customers’ budgets or the going rates for CBS programming.” CBS argues that
TWC is balking at negotiating the same sort of deal other MVPDs have struck. “CBS has never been dropped by a cable
company before. CBS remains committed to working towards a mutually agreeable contract,” the company said, calling out
the MSO for charging customers extra fees for DVR and modem usage, but refusing to pay CBS for delivering its content
this way. “Time Warner Cable will be paying 9 other cable networks more than CBS if they get their way—two of which
they have financial interest in—Time Warner Sports LA (Lakers) and SNY in NY (Mets).” Pop the popcorn.

Verizon FiOS 2Q: Partially thanks to solid FiOS performance, Verizon’s 2Q profit climbed 23% YOY to $2.25bin. The telco
added 161K FiOS Internet and 140K FiOS video subs during the period, representing YOY increases of 12.2% and 12.6%,
respectively. Meanwhile, CFO Fran Shammo suggested that the telco is in talks with content providers about potentially
subsidizing data usage for viewers who consume mobile content. “l look at that as the old 1-800 number, where the actual
vendor pays for the usage, and not the customer;,” he said during the company’s earnings call Thurs. There have been
press reports that ESPN was considering subsidizing such a model, with Shammo saying such a system could take a
while to develop. The big barrier now is “how does the content provider get the value of how many people watch their con-
tent on a mobile device to be able to go back to their advertisers in order to monetize that content,” the CFO said. Until that
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gets solved, the subsidy model will be slow to come. “l am thinking maybe next year, but it's certainly not any time in this
year that the model will break through,” he said. But according to Shammo, “you cant assume that someone’s going to pay
$8 a sub on 100 million subs...” Meanwhile, FiOS Internet penetration was 38.6% at the end of 2Q vs 36.6% from the year
ago quarter. At the end of 2Q, some 35% of FiOS internet customers subscribed to FIOS Quantum, which offers speeds
ranging from 50 to 300 Mbps. FiOS Video penetration was 34.5% vs 32.6%. The FiOS network passed 18min premises
while broadband connections totaled 8.9min by the end of the quarter. Overall, net broadband subs increased 45K, offset-
ting a decline in DSL. In the 1st half, it migrated 169K homes to fiber, toward a target of 300K within FIOS markets this year.
FiOS video and broadband, as well as DSL losses, were “all closely in line with expectations,” Moffett Research analysts
wrote. Going forward, FIOS “may be more success than forecast at gaining subscribers,” they wrote. Though wireline rev-
enue was “light,” margins improved, helping offset some of the wireless miss, according to New Street analysts.

Aereo: Why should cable ops pay retransmission consent and Aereo skip it? “There is a distinction between equipment
providers and... MVPDs. The person who makes a tuner, a television set, a box, an antenna doesn’t pay retransmission
consent because they are providing equipment to the consumer,” Aereo CEO and founder Chet Kanojia said during an
interview that will air on C-SPAN’s “Communicators” this week. He argued that MVPDs have a “bouquet of rights’—such
as forcing people to sell them content—that the Internet doesn't have. “Here’s an ecosystem with no rights and a tremen-
dous amount of uncertainty (net neutrality, broadband caps) and in comes a company that creates interesting technology.
The idea that you can equate the 2 is just absolutely incorrect” The interview will be available at C-SPAN.org Fri afternoon
and on C-SPAN at 6:30pm Sat. This week the US Court of Appeals for the 2nd Circuit rejected broadcasters petition for a
review of the court’s decision to deny an injunction for Aereo while the copyright suit is pending. It wasn't unanimous, with
Judge Denny Chin continuing to raise objections. Chin, who also dissented from the panel’s decision in Apr, has called
Aere0’s platform a “Rube Goldberg-like contrivance, over-engineered in an attempt to avoid the reach of the Copyright Act
and to take advantage of a perceived loophole in the law.” Kanojia defended the TV streaming start-up. “We understand
the law. We are taking advantage of the guardrails that the law has set up and the purpose is to build technology that
complies within those guardrails,” he said. “l think that’s a perfectly fine thing to do. How would you characterize somebody
who looks at the speed limit while driving and sets their car to essentially not exceed the speed limit and follow the law?”

Emmys 2013: Netflix may have scored some Emmy love Thurs, but don't count on it translating into more subscribers

for its service. After all, cable’s most-watched series A&E’s “Duck Dynasty” and AMC'’s “Walking Dead” were snubbed
(save for a nomination for outstanding prosthetic makeup for those zombies). It’s just further fodder for the argument that
what real people and awards shows/critics like often differ significantly. But AMC’s not crying. In addition to the killer rat-
ings “Walking Dead” brings in, it garnered 26 Emmy nominations Thurs, tying FX for most nominations for a basic cable
net. A&E scored just 1 nom, but it's a nice one in the lead actress Drama category for Vera Farmiga’s portrayal of Norma
Bates in “Bates Motel” AMC’s “Mad Men” received 12 noms as “Breaking Bad” picked up 13. FX’s ‘American Horror Story:
Asylum” earned the most nominations of any program with 17, while “Louie” became the 1st basic cable show to earn a
nomination in the Outstanding Comedy category. As usual, HBO dominated the Emmy announcement with 108 noms.
Runners-up CBS and NBC were nowhere close with 53 apiece. HBO’s big winner is “Game of Thrones” with 17 nomina-
tions, but Liberace movie “Behind the Candelabra” also hit gold with 15 noms. Rival Showtime pulled in 31, receiving the
most lead actor noms of any network with nominees in all 4 lead actor/actress series categories. Netflix's 14 nominations,
including a Best Drama nod for “House of Cards,” may get lots of attention, but the Emmys are still cable’s sandbox. Of
the 12 programs to receive 10 or more noms, only 4 belonged to broadcast (PBS’ “Downton Abbey and NBC'’s “SNL” and
“30 Rock” and ABC’s “Modern Family”). Still, Netflix can feel good about its originals investment with 9 noms for House of
Cards, 3 for ‘Arrested Development” (including Lead Actor for Jason Bateman) and 2 for “Hemlock Grove.” Other Emmy
winners include Comedy Central (16 nominations, with “Daily Show” and “Colbert Report” up for Outstanding Variety Se-
ries) Lifetime (12 noms, including Outstanding Directing for movie “Ring of Fire”), Sundance (10, with “Top of the Lake”
for Outstanding Miniseries or Movie) and History (10, including Outstanding Miniseries or Movie for “The Bible””)

Distribution: Disney scored a multi-year distribution renewal with the National Rural Telecom Cooperative that
includes the distribution of the upcoming SEC Network, ABC News-Univision joint venture Fusion and the Long-
horn Network. The deal also covers full authentication rights, including access to existing Disney TVE products and
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George’s Loss, Lifetime’s Gain

If you're trying to get the media and foodies pay attention to yet another food com-
petition show, it's best to pick a host who breaks up with George Clooney right
before the premiere. Stacy Keibler, who hosts Lifetime’s “Supermarket Superstar”
reality show that bows Mon, was able to work through her heartbreak long enough
to attend a Culver City food tasting to promote the show this week—one that was
crawling with bloggers and camera crews from the likes of E! Makes you wonder,
though: Could the net have employed secret operatives and spies to sabotage
Keibler’s relationship with Clooney months ago as part of a devious plan hatched by
the PR department? (Remember, this is the “Devious Maids” network). Uh, no. But

it's an awesome conspiracy theory. In the meantime, let’s talk about the show, which 18 égg'\[’)' 83 gg;
pits several groups of food entrepreneurs against each other in various categories. |49 DISC 0:8 839
Each ep follows 3 home chefs pitching a product suitable for the grocery store 12 SYFY 0.8 817
aisles (Debbi Fields of Mrs. Fields Cookies and branding expert Chris Cornyn serve |12 CNN 038 813
as mentors)—sort of “Chopped” meets “Shark Tank” The judge is Tom Dahlen, the |12 NAN 08 802

supermarket buyer for national chain A&P. Yes, it’s called brand integration folks. 12 .?gnl? 82 ;33

Basic Cable Rankings
(7/08/13-7/14/13)
Mon-Sun Prime
USA 1.8 1783
HIST 1.6 1613
DSNY 1.6 1609
TNT 1.6 1533
FOXN 1.5 1462
TBSC 1.3 1267
A&E 12 1194
FX 1.2 1124
HGTV 1.0 996

ONNODGINDDNDN =

The Mon event in L.A. brought out several contestants, all of whom were sworn to 12 DSE 0.8 56

secrecy about who won which episodes. But it wasn't a total loss: | did eat a home- |19 LIFE 0.7 692
made “energy bar” made of mashed up crickets. It wasn’t bad. At another station, 19 TLC 07 689
food truck owner Don Chow treated to me to some pretty righteous tamales born ]g EAI\RI\AV g; g;z
out of Chinese-Mexican fusion. Many attendees were food bloggers, who after all 19 SPK 07 648
are key allies when launching a food show in such a competitive space. In the end, |19 BET 0.7 644
viewers will decide. But will George be watching? - Michael Grebb 19 ID 0.7 595
Reviews: “The Cheshire Murders,” Mon, 9p, HBO. Every summer HBO features ;g :fl,\]l' gz ggi
some of the world’s best documentaries, giving doc guru Sheila Nevins much-de- 27 APL 0.6 568
served spotlight time. This outstanding look at the gruesome ’07 rape-arson-murder |27 TVLD 0.6 560
of a mother and her two daughters in a tony CT town continues the tradition of ex- |27 ESPN 06 551

27 MSNB 0.6 540

cellence. The thought-provoking film from Kate Davis and David Heilbronner about 27 VH1 06 537
an incident that led to renewed debate over the death penalty touches nearly every |97 LMN 06 526
emotion. It lets the principals tell the story, delving into the lives of the victims’ family, |27 DSJR 0.6 345

the townspeople, even the killers. -- “No Limits,” Tues, 8p ET, ESPNHD. Among the |35 MTV 0.5 537

pleasures of media is being introduced to communities most viewers haven't seen. gg gMDY gg iig

“No Limits” introduces us to free diving, which challenges men and women to go 35 NGC 05 383
to great depths underwater on a single breath. One of the legends of this world is 35 NKJR 0.5 360
Pipin Ferreras, a controversial figure whose young wife, Audrey Mestre, became a |40 TRAV 0.4 353
world-class free diver. Due to the sport’s reliance on video, director Alison Ellwood |40 OWN 04 330

40 DXD 04 298

includes a plethora of excellent footage. This short doc tells Pipin and Audrey’s

: o ” . ., ) ) 40 GSN 04 281
tragic reverse-Icarus tale brilliantly. — “Bulloch Family Ranch,” premiere, Fri, 10p ET, |49 INSP 0.4 265
Up. Docu series about a self-described redneck couple who host troubled kids. It's |45 OXYG 0.3 263
an interesting slice of rural life that's family appropriate. - Seth Arenstein 45 H2 0.3 239

*Nielsen data sueelied by ABC/Disnez
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