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Content Culture: Gaming Industry Now Defined By More Than Just Games
Both Microsoft and Sony upped the content download ante this week at the E3 Media and Business Summit,
adding further fragmentation to a media market offering an increasing number of consumption options other than
cable. Sony debuted Tues a download service for its PS3 gaming console offering SD and HD movies from stu-
dios including MGM and Disney, plus TV eps from Discovery Channel, FX and others. The news followed a Mon
announcement that Netflix subs will starting this fall be able to stream movies and TV eps from the Netflix site to
their TVs through Microsoft's Xbox 360 console, which has offered downloads since ‘05 and just added NBCU as
a new content partner. Xbox’s service now counts 12min members and has distributed 500mIn content downloads
since ‘05, said Microsoft svp, interactive ent business Don Mattrick at E3. “Games are now the leading driver of all
entertainment spending,” he said, claiming that the Xbox service offers a larger collection of HD programming than
do all cable and satellite providers. Michael Cai, Parks Associates’ dir for broadband and gaming research, views
the console platform as “even more important” for content owners than direct-from-PC models—and a real threat to
cable ops. Gaming systems’ internet connectivity and powerful video processing capabilities are key reasons that
going forward they “might even cannibalize MSOs,” said Cai. Plus, he said, gaming is a very effective way to pen-
etrate HHs, a point well known to many within the media industry. MTVN, for example, is investing $500mIn over the
next few years to build its global gaming business; Yahoo! Games plans to offer by year-end more than 400 ad-
supported downloadable games from casual game publishers; and GE/NBCU’s Peacock Equity Fund and GMT
Comm Partners agreed last month on a majority buyout of Bigpoint, a developer of multiplayer online games.

Competition: Verizon’s video franchise agreement with NYC has received NY PSC confirmation, paving the way for
citywide FIOS TV in the coming weeks. -- NBCU and AT&T are partnering to make the Olympic Games a 3-screen
event. The telco’s mobile subs may watch NBCU’s coverage beginning Aug 8, the same day on demand NBCU content
rolls out on Att.net, and U-verse TV will offer VOD content including 10-15 events/day and athlete features. -- ESPN and
MediaFLO are offering subs of AT&T Mobile TV and Verizon’s V CAST Mobile TV access to EXPN, a mobile channel
dedicated to the sports giant's X Games competition (Jul 31-Aug 3). Rolling out Wed, the channel will run 24/7. -- Veri-
zon is partnering with Disney to offer TV previews and online multiplayer games to Verizon's FiOS TV and broadband
customers. In 5 half-hour telecasts, “Disney Channel Games” will feature relay races, obstacle courses and other chal-
lenges followed by concerts from various Disney-affiliated artists. The 1st VOD episode is July 20; linear premiere is July
27. FiOS broadband subs can also play online games via the Disney Connection network.

In the States: Time Warner Cable launched 292 HD channels nationwide last week, 45% of which were in the
L.A. area, according to WherelsHD.com. ABC Family, Planet Green and Travel Channel were the leading nets,

EVERYBODY LOVES
SH “RK AVAILABLE IN HD & ON VOD @ISCOvel’y

CHANNEH/L

WEEK STARTS JULY 27 >~ 9PM: | HD

i l | discovery.com/sharkweek

*‘ CALL YOUR DISCOVERY COMMUNICATIONS REPRESENTATIVE FOR MORE INFORMATION.

Access © Copyrighted material! It is unlawful to photocopy/refax CableFAX Daily without written permission from Access Intelligence, LLC
Intelllgence QUESTIONS ABOUT YOUR SUBSCRIPTION? CALL: 888/707-5810 OR E-MAIL: clientservices @ accessintel.com
4 Choke Cherry Road, 2nd Floor, Rockville, MD 20850



CableFAXDaily.. Thursday, July 17, 2008 @ Page 2

CABLEFAX DAILY (ISSN 1069-6644) is published daily by Access Intelligence, LLC e www.cablefax.com e fax:301/738-8453 e
Editor-in-Chief: Amy Maclean, 301/354-1760, amaclean@accessintel.come Exec Editor, Michael Grebb,
301/354-1790, mgrebb @accessintel.com e Assoc Editor, Chad Heiges, 301/354-1828,cheiges@accessintel.com e
Asst VP, Ed Director,Seth Arenstein, 301/354-1782, sarenstein@accessintel.com @ Publisher: Debbie Vodenos, 240/753-5696,
dvodenos @accessintel.com oAdvertlsmg Mgr: Erica Gottlieb, 212/621-4612 @ Marketer: Doreen Price,301/354-1793,dprice @accessintel.com @
Marketing Director: Carol Bray, 301/354-1763, cbray @accessintel.com e Prod: Joann Fato, 301/354-1681, cdaily @accessintel.com e
Diane Schwartz/VP_and Grou;; Publisher e Paul Maxwell/Columnist.Subs/Client Services: 301/354-2101, fax 301/309-3847 e
Group Subs : Angela Gardner, 757/531-1369, cfaxgroupsub @ accessintel.com

and educational programming dominated overall channel launches. -- Time Warner Cable’s NYC customers gain
access to WAPA America beginning Jul 23. -- Sun Sports and the University of FL have inked a deal granting the
RSN marketing rights to the school’s entire athletics program, including GatorZone.com, arena signage, corporate
sponsorship, etc. Beginning in 09, the deal is reported to be worth more than $82min over 10 years. -- System up-
grades have allowed WildBlue to increase its total network capacity by more than 150K additional satellite Internet
since Jan. The company now counts more than 640K subs.

Online: MTV launched Wed Soundtrack.MTV.com, an interactive music guide showcasing everything about the
music and artists being played on the net at any given time. The site also encourages fan communities, allows
bands to create profile pages to stream music and videos, and will soon be integrated with MTV.com and the Rhap-
sody music download service. -- Nickelodeon/MTVN Kids and Family Group’s portfolio of digital sites scored its
best month ever in Jun, garnering 28.6min uniques. -- ABC Family on July 30 will premiere a 12-webisode online
series “Meet Me in California” documenting behind-the-scenes moments of the band “Plain White T’s” recording its
2nd record. Each 5-min ep features the band working together in a Malibu beach house.

Ratings: MLB players brought the bats and ESPN used them Mon night to hit a viewership home run with its ’08 State
Farm Home Run Derby coverage, which scored a 6.4/6.18min to become the most-viewed derby ever among HHs
and ad-supported cable’s highest-rated and most-viewed program this year. -- The premiere of A&E’s “The Cleaner,” the
net’s 1st scripted series in more than 6 years, earned 2.6min total viewers and doubled the net’s YTD prime avg.

Programming: FX greenlit comedy series “Testees” (Oct), featuring 2 friends working as test subjects for a prod-
uct testing facility. -- TLC’s “Take Home Nanny” (Mon) challenges Emma Jenner to whip unruly kids into behavioral
shape using teaching tools and disciplinary actions. -- HBO’s “Blockbuster Summer Movie Day” (Mon) features 9
films including “Ocean’s Thirteen” and “The Simpsons Movie.”

Advertising: Part of Red Roof’s new campaign targeting country music fans is a series of 30-sec promos to air on
GAC featuring genre stars Phil Vassar and Little Big Town.

Broadband: The FCC and USDA said registration is still open for the 2 remaining regional educational workshops
on rural broadband in Austin (Sept 18) and Phoenix (Nov 20). The workshops are designed by the pair to provide
communities, orgs, and businesses in rural America seeking to launch broadband to their communities with an op-
portunity to learn about pertinent resources, programs, and policies.

Internet safety: PSCSSummit.com now offers a 10-min highlights package of cable’s Point.ClickSafe. Summit,
held last month in D.C. to examine child online safety issues. -- Cartoon Net has partnered with Crisp Thinking to
integrate an online child protection system into the net's 1st MMOG, Cartoon Network Universe: FusionFall. The
suite of safety features is geared toward kids 8-14.

On the Hill: NCTA’s preliminary take on a Universal Service reform bill introduced by Reps Joe Barton (R-TX) and

Cliff Stearns (R-FL) is that it sounds pretty good. The cable group likes that it recognizes competitive and technological
neutrality as a guiding principal for universal service. It also welcomed the bill’s directive to the FCC to consider alterna-
tives to its current universal service contribution mechanism and to prohibit assessments on broadband transmission or
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Daily, comes Content Business: An independent

source for analysis of ratings, programming
trends and opportunities in the burgeoning cable
content business.

F rom the industry’s most trusted source, CableFAX
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> Alook at the economics of the content business and what is o RGO [ T
driving profitability. ] === b

> Analysis of linear TV, VOD, online, mobile and other new
distribution methods.

> Research, charts and databases on cable TV ratings, trends
and ad spend.

> Digital Boxscores providing statistics on unique visitors and
page views on cable network web sites.

> Campaign Tracker to keep tabs on program-related PR and
marketing campaigns.

> Cable TV Show Database that provides a convenient one-
stop-shop resource.

> Free copy of CableFAX Content Business: Trends & Forecasts
Report, published twice-yearly, for subscribers only (52495 value)
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CableFAX Content Business will help you increase viewers, ratings & advertising revenue.

www.cablefaxcontentbusiness.com
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