URGENT! PLEASE DELIVER www.cablefaxdaily.com, Published by Access Intelligence, LLC, Tel: 301-354-2101

4 Pages Today
Friday — July 9, 2010 What the Industry Reads First Volume 21 / No. 131

Full House: Cable Will Again Fill Many Emmy Night Seats

Announced Thurs morning, the Prime Emmys nominations bred much familiarity—be it with storylines, faces or shows.
HBO (101) continued its dominance over every net on earth in total haul, for example, while AMC proved once again that
voters are “Mad” for its content, broadcasters showed they still have vitality, and basic cable again underscored its difficulty
with producing noteworthy comedy series. As Lifetime earned a record 11 noms and History a record 6, HBO’s “The
Pacific” paced all programming with 24, Discovery Channel’'s non-fiction bait received a solid 14 bites, and AMC handily
led all basic cable nets with 26, including 17 for defining series “Mad Men.” “We don't go out to win awards... it always starts
with great story telling,” said AMC chief Charlie Collier, who nonetheless adds that the net’s recent Emmy wins and noms
bolster its goal “to create programming that can stand side-by-side with the best” At the top of the category heap—18 total
including the superlatives for actors/actresses and shows/miniseries/specials/movies—cable led with 53 individual noms,
compared to 36 for the big 4 broadcasters and an interesting pair for “Friday Night Lights” on DirecTV.AMC'’s 10 beat both
ABC (9) and Fox (6) and equaled CBS. Showtime earned 5 nods in the top categories, including 1 each for Best Drama
(“Dexter’) and Best Comedy (“Nurse Jackie”). “We're jumping for joy at Showtime,” said Showtime Nets pres, ent Bob
Greenblatt in a statement, noting that the Drama and Comedy noms make “serial killing and prescription pill-popping look
pretty good this morning.” Unattractive are basic cable’s goose egg in Best Comedy and overall cable strikeouts in support-
ing comedy roles. Among the 5 big comedy categories, broadcasters earned 23 total noms and cable just 6. Much more
heartening: the 5 drama categories, in which cable received 18 total and broadcasters 10. Cable also excelled in the Out-
standing Variety, Music or Comedy Special, Outstanding Made for TV Movie and Outstanding Supporting Actress in a Mini-
series or Movie categories, earning 14 of the total 16 noms with the usual boost from HBO. Among those back for another
year in the spotlight are Kyra Sedgwick, Jon Hamm, Glenn Close, Tony Shalhoub, Michael C. Hall, and Bryan Cranston.
More notable program hauls: HBO’s “Temple Grandin” and “You Don't Know Jack” (15 each), Lifetime’s “Georgia O’Keeffe”
(9), Showtime’s “Nurse Jackie” (8), AMC’s “Breaking Bad” and Showtime’s “Dexter” (7 each), and Discovery Channel's “Life”
(6). Other net totals: Showtime (23), FX (9), Comedy Central (8), Cartoon Net (7), Syfy (6), Bravo (6), Disney Channel
(5), USA (4), TNT (3), Animal Planet (2), Nickelodeon (2), Sundance Channel (2), A&E (2), IFC (2) and with 1 each
BET, EPIX HD, Nat Geo, TCM and Travel Channel. Total haul favored cable over broadcast, 248-215, although broad-
cast’s total topped both '08 and ’09, proving that cable continues to lead in the programming race but not yet in a runaway.

Comcast-NBCU: Another hearing, another list of new promises from Comecast for the media world once its NBCU trans-
action is complete. At Thurs’ House Communications subcmte hearing in Chicago, the MSO said it would put at least
$20min into a venture capital fund for minority entrepreneurs to develop new media content and applications. Rainbow
PUSH asked for more at the hearing—such as 25% of all vendor dollars, as well as all ad and marketing dollars, to be
with minority firms (PUSH’s Jesse Jackson ended up not testifying. His son Jonathan Jackson took his place). There had
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been hope that the hearing would be Webcast, but it didn't pan out. Video may be put on the committee’s Website in the
coming days. Just like Comcast announced last week that 4 of the 10 indie channels it plans to launch in the first 8 years
post transaction will have Latino majority ownership, this week it said 4 will have African American majority ownership (the
MSO had initially planed to launch 6 indie nets). Rainbow PUSH wants at least 10% of all its networks on the basic tier to
be owned and controlled by people of color, according to prepared testimony. Jackson’s group also called for data on the
diversity of Comcast and NBC staffing, and wants aggressive benchmarks for people of color for Comcast-NBC entertain-
ment and news programming. Meanwhile, a new group critical of the merger has formed, calling itself Coalition for Com-
petition in Media. The group, which includes Free Press, Natl Telecom Coop Assc, the Writers Guild of America and
18 other groups, took out full-page ads in the Chicago Tribune and Chicago Sun Times Thurs. “If it barely fits on one page,
it shouldn't be controlled by one cable company,” read the ad, which listed media properties Comcast will own or have a
stake in post-transaction. Comcast execs kept talking up benefits of the deal on the company’s blog (comcastvoices.com).

Box Buy: TiVo scored its 2nd US operator for TiVo Premiere deployments, with Suddenlink set to launch the boxes in
some markets in 4Q and significantly expand deployment next year. In May, RCN launched the Premiere in DC with other
markets soon following suit. With the largest MSOs focused on Tru2way for advanced boxes, TiVo looks to be carving out
a niche for itself among Tier Il ops. After reviewing “ a number of alternatives,” Suddenlink CEO Jerry Kent said, the MSO
“found that TiVo, by way of its best-in-class user experience, its leading consumer feature set, and rapid time to market is a
very compelling answer.” Suddenlink’s VOD services will be available on the Premiere as will over-the-top broadband ser-
vices offering video content. No names on which ones yet; RCN offered Blockbuster Online at launch and was looking at
adding others, including Netflix. “We're doing this because we know the video marketplace is evolving,” Kent said. “Our cus-
tomers want choice and we want to be the pre-eminent provider of advanced services.” Suddenlink and TiVo also plan joint
development of a next-gen “whole home” solution for 11 deployment, which TiVo svp corp dev & strategy Naveen Chopra
said would include a multi-room DVR. The Suddenlink-TiVo arrangement is not exclusive, but Chopra did characterize the
MSO’s commitment to TiVo as “significant” Kent said it was too early to discuss how Suddenlink will market the Premiere.

In the States: Insight subs with HD/DVR boxes now have “QuickView” channels, which show multiple mini-screens of
live video streams on a single TV screen including specific genres, like sports, news, music and kids’ shows. Insight is
also rolling out “Primetime OnDemand,” providing subs with 100+ hours of primetime programming available the next day
on VOD. Participating programmers include TBS, USA, ABC/Disney, NBC, FX and Bravo.

Carriage: DISH became the 1st major distributor to launch Cooking Channel HD, with the net debuting Thurs.

Online: MTVN acquired social gaming development company Social Express, marking the company’s 1st step into the
social gaming space. The 1st game comes out in 3Q; MTVN will develop games based on its intellectual prop and shows.

Ratings: Versus averaged 484K viewers and a 0.5 HH rating for the 1st 4 days of its Tour de France coverage, marking
the net’s best start in its 10-year history as the exclusive US TV home of the Tour. Avg viewership and HH rating is up a
respective 16% and 25% over last summer. Traffic at Versus.com is up 15% overall while page views/user are up 22%.

Programming: CSN Mid-Atlantic will televise all 5 of the Washington Wizards games of the NBA Summer League
in Vegas, which will be highlighted by John Walf’'s 1st appearance since being selected by the team 1st overall in the
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Overlooked, Underappreciated or Unworthy? pasic Lable Hankings

From the “things that make you go hmmm...” department: the top 4 cable ent nets in (&l::/;Z:/g:g?
2Q prime viewership garnered just 14 overall Prime Emmys nods, including Disney |  jsa 20 2003
Channel (5), USA (4), TNT (3), and Nickelodeon(2). 7 basic nets received greater 2 DSNY 17 1726
recognition than all 4, and last year, when the quartet earned 20 noms, hardware was |2 TNT 17 1714
doled out to just 2 of the nominations (1 each for Disney and Nick). Moreover, 2 of 4 FOXN 14 1363
TNT’s noms stemmed from stalwart series “The Closer” and Kyra Sedgwick, while 2 ﬁll\/slg_ ]? ]125’16
just 1 of USAs noms came within a key category, and that was for vet Tony Shal- 6  NAN 11 1087
boub. So, are we to assume that cable’s top 2 ent nets are whiffing with new shows? |8  A&E 1 994
8 FX 1 919

Hardly. From my vantage, the comparative dearth of high-level recognition received

by the pair's programming stems from the general ent thrust. Put another way, the ]8 Eggﬁ 83 3?8
argument for narrow branding and a tailored genre and/or demo focus by cable nets 10 DISC 0.9 909
received validation this year from great hauls by AMC, for example, as well as His- 10 FAM 0.9 897
tory, Cartoon Net, Lifetime and Bravo. Still, TNT is all about drama, USAs originals |14 HGTV 0.8 829
own many similarities, and FX did pull down 9 noms of its own, so perhaps program- |14 FOOD 08 822

. . TR . . 14  CMDY 08 800
ming quality (though subjective) is part of the perplexing equation. No matter how 14 TOON 08 780

the issue’s sliced, though, | guarantee that Bonnie Hammer and Steve Koonin would |14  TRU 0.8 726
choose reach, ratings and ad sales over awards recognition all day, every day. Both 14 BET 0.8 700
declined comment, but Koonin in a statement did highlight an interesting aspectto all |20 TLC 0.7 727
this. “Everyone at TBS is excited to see Conan get this well-deserved recognition, and 38 -El;\F/bLAE)/ 8; ggl
we're proud that he'll be joining our network in November,” said Koonin. The comedi- 20  NKJR 07 508
an’s old “Tonight Show” gig was nominated for Outstanding Variety, Music Or Comedy |24 SPK 0.6 627
Series. Also of note: USA recently acquired the exclusive syndication rights to ABC's |24  SYFY 0.6 624
“Modern Family,” which earned 14 Emmy noms this year. Hmmm.... CH gi HKII_EL 82 g%
Worth a Look: “Rizzoli & Isles,” pilot, Mon, 10p, TNT. Programmers must think 24 MSNB 06 575
we love homicide detectives, they’ve given us so many of them. First up is Angie 24  NKTN 0.6 324
Harmon, back in the law racket as a tough Boston detective. She’s joined by “The 30 EN 05 499

30 MTV 0.5 482

Sopranos” alum Lorraine Bracco, wasted as Angie’s overbearing mom. Sound 30 CNN 05 464
formulaic? It is, but decently written, so it should hold audience share from “The 30 LMN 05 397
Closer,” which returns for season VI at 9p. -- “The Glades,” pilot, Sun, 10p, A&E.Yet |34 HLN 0.4 419
another police procedural as formulaic as “Rizzoli” but much better. Here hunky Matt |34  APL 0.4 412
Passmore is a smart-aleck, unconventional FL homicide dick with a penchant for 34 TRAV 0.4 355
« . ” . . L 34 OXYG 0.4 287

golf. — “Powering the Future,” Sat & Sun, 8-10p, Discovery. Several interesting ideas 34  NGC 04 575
in this 2-pt look at alternative energy, including olive pits. SA 34  HI 0.4 206
Notable: Besides the LeBron-mania special on Thurs, the worldwide leader has a 40 ESP2 0.3 339
) . . . . « ” 40 VH1 0.3 327
pair of big specials next week including the 18th annual “ESPYS;” hosted by Seth 40 WGNA 03 247
Meyers (Wed, 9p ET, ESPN), and the “Home Run Derby” (Mon, 8p ET, ESPN, 40 SOAP 0.3 244
ESPN HD, ESPN Deportes, ESPN 3D). It's the 1st event ESPN 3D will produce (it |40 GSN 0.3 240
didn't produce its World Cup broadcasts). — “BBC World News America” returnsto |40 WE 03 228

Haiti 6 months after the earthquake for a progress report (Mon, 7p ET, BBC A). SA 49Nie,851)§|3,a su ,,.Sc;% ABC,E,.E,?e

Lessons and Insights for the Cable Industry
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CableFAX and The Cable Center collaborated to publish this 150-page guidebook on customer experience management
for the cable industry. The guidebook includes case studies, tips and articles on understanding the foundations of
customer experience management and gaining insight to use it to improve your business. You also will learn about the
latest measurement strategies, research insights, personnel and compensation strategies, social media tactics and
communications techniques for implementing customer experience management in your company.
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