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Digital at Centre Court: With Eye on Mobile, ESPN Wins Wimbledon

Much like with any major sporting event, ESPN’s acquisition of the exclusive US TV rights to Wimbledon beginning next
year included multiple storylines. There’s the movement of another marquee sports property to cable from broadcast;
ESPN'’s wresting of the rights from NBC after both the broadcaster’s 43-year Wimbledon run and parent Comcast’s recent
outbidding of ESPN for Olympics rights (Cfax, 6/8); and perhaps the most important if relatively unheralded deal aspect:
the sports giant's prowess in and penchant for providing mobile content. While discussing the 12-year deal reported to be
worth $400min, All England Club CEO /an Ritchie said ‘it was very important to have a single narrative across the two
weeks of the championship,” and added during a conference call that ESPN’s production and promotional strength will
importantly spur mobile delivery and consumption of Wimbledon matches going forward. “We're really confident that ESPN
is the partner that can deliver that,” said Ritchie. ESPN’s commitment to live coverage was also a factor in the bidding out-
come, he said, and although ESPN and ESPN2 are slated to provide more live matches throughout the tourney, ESPN3
and WatchESPN are undoubtedly up-and-coming players. ESPN3.com’s schedule will expand to 750 hours from 650,
including the semis and finals live, and ESPN evp, content John Skipper said the 74min-home service will enhance its fo-
cus on exclusive rather than simulcast matches. Currently providing live streaming of ESPN, ESPN2, ESPNU and ESPN3
to Time Warner Cable, Bright House and FIOS TV subs, the WatchESPN mobile app, said Skipper, will become the
principle mobility vehicle for Wimbledon content. Universal availability of the app is expected over the next few years, said
Skipper, driven by compelling programming. “Great content tends to carry the day, and we think it does here” with Wimble-
don, he said. ESPN’s tourney focus is on delivering a massive total audience, not just a wealth of TV viewers—thinking that
jives with the company’s overarching multi-platiorm outlook. “I'm much more interested in what we can aggregate around a
thousand hours” of Wimbledon coverage than linear ratings, said Skipper, adding that it “doesn’t matter to me” whether tour-
ney TV viewing rises next year or not. Proof of the latter statement can perhaps be found in the plan for widely-distributed
ABC to feature only a tourney recap show and re-airs of the semis and final. Ritchie obviously likes what ESPN is serving.
“We believe in totality. .. in more people watching tennis,” he said. “We're delighted with the conclusion we've reached.

Broadband: Sens John Kerry (D-MA) and Mark Warner (D-VA) are urging the FCC to reform USF in order to better de-

THEMAGAZINE
is proud to announce the 2011 Selections of Lop Operators

GCl as Independent Operator of the Year
Award presented in partnership with ACA and NCTC
& _ S
Time Warner Cable as MSO of the Year = A

.
Iop ops lssue Publication Date: July 25 | Ad Close:July7 | Artwork: July 11
Bonus Distribution: The Independent Show in San Francisco, CA _

tura -

Special Section: Top Technology Debbie Vodenos, Publisher

o ) i ) ] (301) 354-1695 or
We invite you to celebrate your most important partners’ successes and your achievements with a dvodenos@accessintel.com
l?rand ad or a congratulatory ad in the July: Top Ops issue of CableFAX: The Magazine. Call us for a full Amy Abbey, Associate Publisher
list of all the honorees as well as for advertising packages. (301) 354-1629 or
T www.CableFAX.com aabbey@accessintel.com

A((ess © Copyrighted material! It is unlawful to photocopy/resend CableFAX Daily without written permission from Access Intelligence, LLC
Intelllgence QUESTIONS ABOUT YOUR SUBSCRIPTION? CALL: 888/707-5810 OR E-MAIL: clientservices @ accessintel.com
4 Choke Cherry Road, 2nd Floor, Rockville, MD 20850



CableFAXDaily.. Wednesday, July 6, 2011 @ Page 2

CABLEFAX DAILY (ISSN 1069-6644) is published daily by Access Intelligence, LLC @ www.cablefaxdaily.com e fax: 301.738.8453 e
Editor-in-Chief: Amy Maclean, 301.354.1760, 'amaclean@accessintel.com e Exec Editor: Michael Grebb,
301.354.1790, mgrebb@ accessintel.com e Senior Online Editor: Chad Heiges, 301.354.1828, cheiges @accessintel.com e
Contributor: Seth Arenstein e Publisher: Debbie Vodenos,301.354-1695,dvodenos@accessintel.com e
Assoc Publisher: Amy Abbey, 301.354.1629, aabbey@accessintel.com eMarketing Dir: Carol Brault,
301.354.1763, cbrault@accessintel.com e Prod: Joann Fato, 301.354.1681, cdaily@accessintel.com e
Diane Schwartz/VP and Group Publisher @Subs/Client Services: 301.354.2101, fax 301.309.3847 e Group Subs: Carol Brault,
301.354.1763, cbrault@accessintel.com

ployment of broadband across the country. “Broadband is no longer a luxury; it has become critical economic infrastruc-
ture for Americans. Unfortunately, broadband is still an expensive and uneven service in parts of the country;” they wrote

in a letter Tues to FCC commissioners. They want the FCC to require that funds allocated through the proposed Connect
America Fund be used to prioritize areas without any broadband or where no provider offers service at a baseline speed
of 4Mbps downstream. That baseline speed should be revisited annually, they added. Prioritization also should be given
to areas that are least likely to be built out over the next 3-5 years, the lawmakers said. Other recommendations include

a cap on expenditures and keeping a competitively neutral focus. -- The League of United Latin American Citizens
(LULAC) and the National Council La Raza have launched 2 PSAs encouraging Latinos to embrace the Internet. The
ads are part of the National Broadband Awareness Campaign, a collaboration between non-profit One Economy and the
Broadband Opportunity Coalition, a group of leading civil rights organizations.

Deals: Charter continued its recent deal activity by agreeing to trade its Douglas, GA, system serving approx 4,500
subs for James Cable’s system serving approx 9,500 in Eatonton, GA, and Roanoke and Gu-Win, AL. Expected to
close in 4Q, the transaction adds to the more than 500K customers Charter currently serves in GA and AL.

Rivalry: While All England Club CEO /an Ritchie was busy intimating that ESPN was able to end NBC’s 43-year
Wimbledon run in part due to its digital arsenal, ESPN evp, content John Skipper downplayed the importance of
the deal via a vis Comcast’s new role as a major player in the sports rights arena. “We are cognizant of the fact
that Comcast is a formidable competitor... [but] it doesn't really change the nature of what we do,” he said. “The next
rights negotiation we do with no other bidders will be the first” In a statement, NBC Sports said “we are proud of
our 43-year partnership with the All England Club and while we would have liked to have continued our relationship,
we were simply outbid.” -- Tennis Channel’s potential involvement with Wimbledon, meanwhile, remains undecided.
The net and ESPN recently extended their French Open and Australian Open multimedia programming alliance,
and Skipper said “the success of Tennis Channel is advantageous to us.” Skipper met with Tennis chmn/CEO Ken
Solomon while in London for Wimbledon negotiations, but he said additional talks are necessary.

Anthony Coverage: In what may have been the most anticipated verdict since O.J. (and possibly just as surprising), cable
news nets went wall-to-wall Tues afternoon with the Casey Anthony verdict. No word yet on ratings, but CNN.com saw a
huge spike during the 2-3pm ET hour. More than 1min users were watching live video, 30 times higher than the 4-week av-
erage. The site received 12min page views, 4-times higher than the 4-week average. In the moments leading up to the not
guilty verdict, pundits proliferated—uwith most talking about how there was almost definitely a guilty verdict given the short
deliberation. One talking head said it wasn't even a matter of “if” she was found guilty, it was definite. Then the nets spent
hours absorbing Anthony being found not guilty of killing her 2-year-old daughter. This will inevitably be a case that will draw
further examination of media coverage. In a press conference after the verdict, defense attorney Cheney Mason blasted the
media, particularly the process of putting lawyers on TV to talk about cases they “don't know a damn thing about... | would
hope that this would be a lesson for those of you who have indulged in media assassination for 3 years,” he said.

Marketing: AT&T and One Solution, the marketing arm of TV One and Radio One, have teamed up for a cross-
platform awareness campaign designed to engage and inspire consumers to rethink what is achievable in their own
lives. Included are vignettes profiling 4 influential African Americans to air on TV One and U-verse TV VOD, and

an online sweepstakes at BlackPlanet.com. -- FEARNet’s latest sweeps is for a trip to Philly, which it says is 1 of
America’s most famously haunted US cities. The Philadelphia Fright contest runs through Sept 23 on fearnet.com.

Programming: Perhaps Comedy Central should set aside more than 1 day for taping of the “Comedy Central
Roast of Charlie Sheen” (Sept 19). We thought previous roastee Donald Trump made for an easy target, but Sheen’s
recent shenanigans and questionable comments has opened the actor to illimitable potshots—and a lot of people
will tune in to hear them. -- Starz has nixed subsequent seasons of “Camelot,” citing “significant production chal-
lenges.” With solid ratings, the problem appears to be production schedules, particularly with Eva Green busy shoot-
ing “Dark Shadows” and the fear of production running into the Irish winter.

Trade Winds: Cfax publisher Access Intelligence has acquired Cynopsis Media, creator of daily and weekly e-letters
for TV, digital media, kids marketing and sports media markets. Cynopsis was founded in ’97 by Cynthia Turner, who
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