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  Hoping Down Goes Up:   Current Riding Olbermann for Exposure, Growth 
   Like him or not,  Keith Olbermann  has brought a much-needed buzz to  Current TV . And as the Twitterati and blogosphere 
were busy Tues reacting to the Mon night premiere of “Countdown with Keith Olbermann,” the net has clearly tapped the 
outspoken Olbermann as its face and driving force. Not only was Olbermann brought aboard as chief news officer at a 
reported annual salary of at least $7mln and given an equity stake in the company, but his is the show with which Cur-
rent (60mln homes) is seeking carriage on holdouts including  Cox, Cablevision, Charter, Mediacom  and  Insight . Now 
available in beta at Current.com and the Coundown’s Facebook page—which in approx 3 weeks has nabbed more than 
117K fans—is a channel fi nder tool featuring customized video messages from Olbermann aimed at subs of ops that 
don’t carry Current. All the messages ask subs to fi ght for carriage through emails to the ops, Tweets or  Facebook  post-
ings because “after all,” says Olbermann, “your TV is there for you, you are not there for your TV.” The initiative appears to 
be gaining traction, with a Cox spokesman saying the MSO has heard from customers through various channels. Nearly 
5,400 messages have been sent/posted via the Cablevision message, for example, more than 3,700 via the Cox mes-
sage. During his inaugural Current broadcast that featured  Michael Moore  as the 1st guest, Olbermann described his 
show as “a newscast of contextualization… that the weakest citizen of this country is more important than the strongest 
corporation, that the nation is losing its independence through the malfeasance of one political party and the timidity of 
another and that even though you and I should not have to be the last line of defense, apparently we are so we damn well 
better start being it.” Meanwhile, viewers had better start getting comfortable with Olbermann as the face of Current, which 
itself may change looks going forward. During a Fri conference call Olbermann said the long-term goal is to transform the 
net into a 24-hour news commentary, analysis and info channel  (  Cfax  , 6/20) . He also cautioned against overreaction to 
Countdown’s early ratings, the 1st of which weren’t available by deadline. 
 

  Upfrontly Speaking:  While there has been some debate over whether cable’s upfront will be equal, if not better than, 
broadcast’s, one thing is certain: the numbers are strong.  Turner ’s entertainment nets are nearly done, with  TBS, TNT  
and  truTV  said to be pricing +12%-13% (originals and “Conan” being big drivers).  Discovery  is also thought to be 
close to the fi nish line, with 12%-13% being thrown around as estimates for CPM increases. News nets, a big story for 
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’12 with the election, are moving, but still have a ways to go before closing, we hear.  Miller Tabak  said Tues that aggre-
gate prime sales is totaling an estimated $9.25bln for cable, in line with the $9.1-$9.3bln suggested by the  WSJ  Mon.  
“Some industry observers place this volume total at parity with broadcasting networks, but we still estimate broadcast 
nets are higher at $9.875bln (although none of these fi gures can be audited or confi rmed),” the fi rm said. It’s hard to 
say just where cable will end up, with some deals still being written. At The Cable Show last week,  MediaVest USA  
CEO  Bill Tucker  said cable’s take “should be higher” than broadcast’s and noted a 7%-8% increase in cable demand. 
 Horizon Media  pres/CEO  Bill Koenigsberg  added that money is defi nitely moving to cable (and digital, too). The real 
story for cable is volume though, with the industry as a whole expected by some experts to be up about 15%. With 
cable chipping away at broadcast year after year, 2011 could be the year it fi nally truly achieves “one TV world.” 
 

  Franchise Fracas:  Remember all the fuss over an anti-cable video franchise bill that was enacted in TX ’05? Not 
only was it the 1st state franchise bill, but it became the model for what not to do (ie, granting new entrants breaks, 
while offering nothing to existing providers). TX is rectifying that, with Gov  Rick Perry  signing into law a bill that cre-
ates a more level playing fi eld by erasing some of those competitive advantages for new entrants. The new law goes 
into effect Sept 1. The bill will allow cable ops that operate in cities of less than 215K to terminate local franchise 
agreements and opt into the State-Issued franchise system (under the ’05 law, existing ops couldn’t transfer to the 
state franchises until their current LFAs expired). The  TX Cable Assoc  applauded the bill Tues.
 

  Beta:  Satellite subs are still happier with their service than are cable customers, according to  Beta ’s satellite subscriber 
survey, and are more pleased than they were a year ago. 72% are very satisfi ed with their service and 66% say they would 
defi nitely continue their subscription, compared to 68%% and 64% a year ago.  History  ranked #1 among major basic nets 
in the survey, with 64% of respondents rating the net important to the enjoyment of satellite TV.  Discovery Channel  (63%) 
and  ESPN  (52%) followed. Favorite major basic nets across various demos, based on avg perceived value: ESPN and His-
tory among men 18+, Discovery and  History  among women 18+, and  MTV  and  Nickelodeon  among 12-17s.  
 

  Advertising:   Weather.com, FoxNews.com  and T he Wall Street Journal Digital Network  are among the proper-
ties deploying the IAB Portrait online ad unit, a technology from  AOL  that segments large ad spaces into interactive 
panels to allow advertisers to customize different streams of functionality within 1 interface.  
 

  Ratings:  A pair of “Pawn Stars” eps on  History Channel  led cable last week in total viewership, together posting 14.78mln. 
--  HBO ’s “Game of Thrones” completed its inaugural run by delivering a season high 3.9mln total viewers across 2 airings. -- 
 Oxygen ’s “The Glee Project” reached more than 4.5mln viewers across multiple platforms (linear,  Hulu , VOD and  Oxygen.
com ) during premiere week. Ep 2 delivered 527K total viewers, up from 455K the previous week. --  OWN  recently posted its 
3rd consecutive week of YOY double-digit ratings gains in Sun prime among key demos including HHs (+85%), total viewers 
(+64%) and women 25-54 (+60%). “Finding Sarah: From Royalty to the Real World” led the night with 481K total viewers.
 

  Programming:  Fans of “True Blood” can watch Season 4, ep 2 a week early through  HBO Go . It’ll be available Sun, im-
mediately following the Season 4 premiere on  HBO  (9pm). --  HDTheater ’s 1-hour doc special “Daytona 500: The Inside 
Story” (June 30) looks back at the race’s ’11 running.  Discovery  plans to rebrand the net as Velocity later this year to target 
affluent men. --  NFL Ne t inked a deal to feature 2 Canadian Football League games/week this season beginning June 30.   
 

  Dishheads:   DISH  is taking advantage of  Netfl ix  pulling  Sony  movies  (  Cfax  , 6/21) , using  Twitter  to remind folks that 
Starz subs can watch those fl icks at DishOnline.com. 
 

  Honors:  The Big 4 defeated cable in the inaugural  Critics’ Choice  TV Awards, 8-6.  AMC ’s “Mad Men” took home Best 
Drama, drama actor ( Jon Hamm ) and supporting drama actress ( Christina Hendricks )—a category split with  Margo 
Martindale  of  FX ’s “Justifi ed”—while  A&E ’s “Hoarders” picked up Best Reality Series,  Mike Rowe  of Discovery Channel’s 
“Dirty Jobs” was named top reality host and  Comedy Central ’s “The Daily Show” earned Best Talk Show.
 

  Farewell (Sort of):  As many of you have heard, our own  Seth Arenstein  is moving on to  Time Warner Cable  where 
he’ll work out of the D.C. office starting next week. We can’t put into words how valuable he’s been to  CableFAX  over the 
years—so it goes without saying that we’ll miss him dearly. The good news is that he’ll continue to contribute to the Pro-
grammer’s Page every week, and we’ll no doubt call on him for advice from time to time. For anyone out there who’d like 
to keep in touch, drop Seth a line at sarenstein@sprint.blackberry.net. Good luck, Seth. You won’t need it. 
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CableFAX Daily Stockwatch

BROADCASTERS/DBS/MMDS
DIRECTV: ...............................47.83 .......... 0.91
DISH: ......................................28.69 .......... 0.80
DISNEY: ..................................38.79 .......... 0.56
GE:..........................................18.80 .......... 0.33
NEWS CORP:.........................17.27 .......... 0.38

MSOS
CABLEVISION: .......................35.97 .......... 0.67
CHARTER: .............................56.12 .......... 0.09
COMCAST: .............................24.05 .......... 0.36
COMCAST SPCL: ..................22.86 .......... 0.32
GCI: ........................................12.13 .......... 0.14
KNOLOGY: .............................14.75 .......... 0.39
LIBERTY CAPITAL: ................81.91 .......... 4.54
LIBERTY GLOBAL: ................41.89 .......... 1.85
LIBERTY INT: .........................15.93 .......... 0.42
SHAW COMM: ........................21.50 .......... 0.73
TIME WARNER CABLE: .........75.91 .......... 1.51
VIRGIN MEDIA: ......................31.23 .......... 1.48
WASH POST: .......................415.21 ........ (0.74)

PROGRAMMING
CBS: .......................................26.90 .......... 0.53
CROWN: ...................................1.70 ........ (0.03)
DISCOVERY: ..........................41.98 .......... 1.06
GRUPO TELEVISA: ................23.75 .......... 0.60
HSN: .......................................31.58 .......... 0.85
INTERACTIVE CORP: ............37.06 .......... 0.76
LIBERTY: ................................41.38 .......... 0.54
LIBERTY STARZ: ...................73.33 .......... 0.88
LIONSGATE: .............................6.55 .......... 0.28
LODGENET: .............................3.28 .......... 0.03
NEW FRONTIER: .....................1.36 .......... 0.01
OUTDOOR: ..............................6.10 .......... 0.01
SCRIPPS INT: ........................47.68 .......... 1.11
TIME WARNER: .....................35.70 .......... 0.36
VALUEVISION: .........................8.50 .......... 0.47
VIACOM: .................................56.52 .......... 1.18
WWE:........................................9.50 ........ (0.02)

TECHNOLOGY
ADDVANTAGE: .........................2.59 .......... 0.04
ALCATEL LUCENT: ..................5.40 .......... 0.19
AMDOCS: ...............................29.10 .......... 0.40
AMPHENOL:...........................50.88 .......... 0.75
AOL: ........................................20.26 .......... 0.03
APPLE: .................................325.18 .......... 9.86
ARRIS GROUP: ......................10.90 .......... 0.20
AVID TECH: ............................17.75 .......... 0.33
BIGBAND:.................................2.14 .......... 0.07

BLNDER TONGUE: ..................1.80 ........ (0.01)
BROADCOM: ..........................32.22 .......... 0.97
CISCO: ...................................15.52 .......... 0.38
CLEARWIRE: ...........................3.76 .......... 0.13
CONCURRENT: .......................5.84 .......... 0.07
CONVERGYS: ........................13.64 .......... 0.45
CSG SYSTEMS: .....................18.35 .......... 0.47
ECHOSTAR: ...........................34.99 .......... 1.36
GOOGLE: .............................493.04 .......... 8.46
HARMONIC: .............................7.14 .......... 0.24
INTEL:.....................................21.64 .......... 0.32
JDSU: .....................................16.43 .......... 0.65
LEVEL 3:...................................2.29 .......... 0.14
MICROSOFT: .........................24.75 .......... 0.28
MOTOROLA MOBILITY: .........23.73 ........ (0.76)
RENTRAK:..............................17.12 .......... 0.20
SEACHANGE: ........................10.57 .......... 0.39
SONY: .....................................24.47 .......... 0.19
SPRINT NEXTEL:.....................5.23 .......... 0.02
THOMAS & BETTS: ...............51.65 .......... 0.92
TIVO: ......................................10.15 .......... 0.27
UNIVERSAL ELEC: ................24.85 .......... 0.47
VONAGE: ..................................4.21 .......... 0.09
YAHOO: ..................................15.36 .......... 0.37

TELCOS
AT&T: ......................................31.09 .......... 0.14
VERIZON: ...............................35.98 .......... 0.33

MARKET INDICES
DOW: ................................12190.01 ...... 109.63
NASDAQ: ............................2687.26 ........ 57.60
S&P 500:.............................1295.52 ........ 17.16

Company 06/21 1-Day
 Close Ch

Company 06/21 1-Day
 Close Ch

   Shout Out:  We have to give props 
to  Ovation  for pulling off a small but 
power-packed event at Mastro’s Steak-
house during the Cable Show. Chicago 
Mayor (and former White House Chief 
of Staff)  Rahm Emanuel  worked the 
room, pressed the fl esh and no doubt 
caught a glimpse of Ovation materials 
strategically placed around the private 
suite. Even better was a contingent of 
key distributors, including Comcast EVP 
 David Cohen  and others. Hats off to 
Ovation svp distribution  Ellen Schned 
 and her team, and to Mastro’s for—and 
we’re serious about this—making the 
best darned pork chop in Chicago. 
 

  People:   The Cable Center ’s board 
elected  Cequel III  pres/CEO  Jerry 
Kent  chmn, and  Bright House  pres 
 Nomi Bergman  and  Motorola Mobil-
ity  pres  Dan Maloney  board members.
 

  Business/Finance:   Discovery 
Comm  completed its registered of-
fering of $650mln in 4.375% notes 
due ’21. --  Crown Media  intends to 
commence an offering in a private 
placement of $300mln in aggregate sr 
notes due ’19. Proceeds are slated for 
extinguishing obligations under Crown 
Media’s existing term credit facilities, 
redeeming its preferred stock and for 
general purposes. Moody’s gave it 
a B3 rating. -- Admitting that 1 of its 
10Mhz blocks of frequencies interferes 
with many GPS receivers,  Light-
Squared  began developing an alt 
deployment plan focused on the lower 
block of spectrum to launch its nation-
wide wireless broadband service.    


