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Ho Hum: Cable Reports Quiet D-Day, Handful of Broadcasters Lose Signals

Cable operators said Fri that things were relatively quiet as hundreds of broadcasters switched to all digital broadcasts. By
lunch time, NCTA’s email command center had notified engineers and others of only about a dozen problems. In most
instances, broadcasters had simply stopped transmitting signals when analog was cut off and the digital signal failed
temporarily. NCTAs Rob Stoddard said those issues were resolved in a couple of hours. They included stations in AL, AR,
FL, GA, IN, LA and WV. Many stations have already been transmitting in digital and analog, so their transition simply meant
killing the analog signal. Comcast vp, video services Jay Kreiling said about 15% of the MSO’s 2K broadcast relationships
involve a flash cut from analog to digital. As of Fri afternoon, only 3 or 4 of those broadcasters in Comcast markets had lost
signals during the process, and all were back up within a couple hours, he said. “We think there has been only a minimal
impact on cable subscribers,” NCTA svp, science and tech William Check said in a blog post. “In some cases, the same
broadcast stations are delivering their signals to cable ‘headends’ through a fiber line, so even if there’'s a problem with over
the air transmission, the station’s signal is still getting to cable subscribers.” The bulk of stations, 391, were set to cut off
analog signals between 6pm and midnight Fri. “Nobody’s ready to declare victory yet. We're waiting to see what happens in
the overnight period before we declare a smooth transition,” said NCTAs Stoddard. Comcast had dispersed some people
to Best Buy locations to help customers and arranged for a direct mail piece to hit homes Sat. A Comcast rep on Fri cited
an increase in call volume but wasn't sure if it stemmed from transition-related questions/installs. Stoddard said reports of
call volume increases were mixed, with some companies seeing no gains and a couple others reporting low, double-digit
upticks for Fri vs Fri a week ago. A couple ops reported installation requests from subs who hooked up converter boxes and
didn't like the result, Stoddard said. NAB reports that TV stations that went all digital by 1pm ET averaged 130 calls by Fri
afternoon, mostly related to rescanning and converter box issues. Stoddard said a few stations in areas with technical prob-
lems had more than 1K calls. For example, an ABC affil in Chicago had a power level issue that generated more than 3K
calls. NCTA will hold an industry-wide conference call Sat at noon ET to re-evaluate the landscape. The NTIA reported that
it received nearly 320K request for coupons Thurs, the 10th highest amount since the program started in late Dec. In fact,
all of the previous record request days came in Dec 08 or Jan 09, proving that there will always be plenty of procrastinators.

FCC Call Center: No info was available at press time on the number of calls received by the 4K ops at the FCC’s
DTV call center. But based on a spot check, they appeared pretty busy. We spent 8 minutes on hold Fri afternoon
before reaching a live person. Another call placed at about 4pm was greeted by a recorded voice estimating a wait
time of more than 15 minutes. ‘Along with Commissioners Adelstein and McDowell, my staff and | will be monitoring
the transition closely, analyzing the types of calls our helpline is getting, communicating regularly with broadcasters
and other key stakeholders, and getting feedback from our FCC staff in the field,” acting FCC chmn Michael Copps
said in a prepared statement. “We are ready to respond quickly and focus resources wherever they may be needed”
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OTA to Cable: Collins Stewart dropped its estimate that 4% of over-the-air homes (589K) would convert to cable or DBS
to 3.5% (or 525K homes). The firm based the revision on the 60.2min converter coupon requests (2.6min in just the last

4 weeks). Stewart also expects that a lower ratio of OTAs will migrate in 2Q and a higher ratio will do so in 3Q.. The firm
believes that foreclosures of nearly 1min homes in 2Q will offset much of the anticipated OTA gains. It now expects Time
Warner Cable to lose 35K basic subs in 2Q vs a previous estimate of 5K adds. It upped Comcast’s estimated sub loss
to 165K from 125K. Sanford Bernstein said any potential sub boost will more likely come in 3Q, and raised the possibility
that many of the gains may come from OTA homes no longer able to receive adequate signals post transition.

Carriage: RCN launched in 5 markets SKY TG24, a 24-hr news channel from the SKY Italia pay TV platform that
News Corp rolled out in ’03 and now owns 4.8min subs. A free preview of the net runs through Jul 5.

Forlorn About Porn: Playboy’s US troubles are well-documented, and rival New Frontier Media isn't pleased with the
current domestic picture either. “We are concerned about the category as a whole, and our distribution partners are shar-
ing that concern with us,” said pres Ken Boenish during a Thurs earnings call, noting declines across all platforms. But
“we're also exploring new concepts like cross platform bundling [and] over the top IP delivery through the cable opera-
tors,” he said. New Frontier said the additional VOD shelf space will help offset dwindling buy rates. The company expects
US transactional TV rev to be flat for FY10. TVN declined to discuss demand trends for VOD adult programming.

Pay Up: Never 1 to sit on the sidelines, Pali analyst Rich Greenfield weighed in late Thurs on the net neutrality spat
between ACA and Disney/ESPN (Cfax, 6/12). “We firmly disagree with the ACA and believe content owners should be
aggressively seeking monthly fees from ISPs for their content/services,” wrote Greenfield. In fact, Greenfield last month
characterized the distribution deal between Comcast and ESPN360 (Cfax, 5/20) as a “watershed event”

Advertising: Interactive advertising drives $300bIn of US economic activity and represents 2.1% of the total US GDP, ac-
cording to a study from IAB, which said Internet ads totaled $23.4blin last year. Major ISPs form a $32bin business and em-
ploy 74K. It noted total ‘07 Internet rev: AT&T $119bIn, Verizon $93bin, Comcast $31bln and Time Warner Cable $16bin.

Ratings: Battles between the Yanks and Red Sox always stoke enthusiasm, again evidenced by ratings this week
for YES and NESN. The latter averaged a 16.7 HH rating in the Boston DMA for 3 games between the rivals this
week, its best 3-game set since '07. YES’ Thurs night Yanks-Sox coverage, meanwhile, became through an avg of
715K total viewers the net’s most-watched telecast since Aug ’08.

Programming: ESPN will air the Rose Bowl starting in Jan '11, when all 4 major bowl games plus the BCS National
Championship hit the sports giant. — Discovery Channel's 22nd annual Shark Week stunt returns Aug 2 with 6 premieres
including “Blood in the Water,” a 2-hr drama highlighting the 16 shark attacks in NJ that inspired “Jaws.” -- Showtime brings
to its mic the latest stand-up specials from Cedric “The Entertainer” (Wed), Margaret Cho (Jul 3) and Kevin Nealon (Sept).
-- USA original “Royal Pains” became the net's 1st scripted show ever to deliver ratings growth among 18-49s (+2%) and
25-54s (+3%) for its 2nd ep.-- “The View” host Joy Behar brings to HLN this Sept “The Joy Behar Show” (wt).

Honors: TV One earned the “Best Practices” award from the National Assoc of Black Journalists for its coverage
of the DNC and election night from an African-American perspective. The net will be officially honored during NABJ’s
annual convention, Aug 5-9 in Tampa.

Operators and Programmers- Don't Miss This!

CableFAX Webinar « Wednesday, June 17, 2009 - 1:30-3:15 p.m. (EST)
Topic: The ‘TV Everywhere’ Debate: Will Authentication Save the Online Video Model?

The topic of Authentication drew much discussion at the 2009 Cable Show. Now our expert panel will inform
you about where this debate is heading and how it may change your current revenue models.

www.cablefax.com/webinars
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CableFAX Week in Review
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As part of your CableFAX Daily subscription, did you know that you can view the latest industry Datapoints from our partners
including Nielsen, Rentrak, comScore and MediaBiz?

Plus as a subscriber, you also have access to an archive of CableFAX Daily stories and articles most relevant to your business needs.
Browse articles by topic, keyword search, or download recent issues.
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Leveling Off?

Interesting interview that Fox Busi-
ness anchor Liz Claman had with
Cisco’s John Chambers last week.

Noting his was the “first tech com-
pany in ten years” added to the Dow
Jones Industrial Index, Chambers
said it was “hum-
bling” and “bitter-
sweet” as GM was
dropped.

But the important
thing: he’s a bit up-
beat at CEOs that
were pessimistic
earlier this year are
“saying their busi-
nesses are ‘leveling out”

Paul S. Maxwell

“You have to have a leveling out
before an upturn occurs,” Chambers
said. “It doesn’t mean it definitely will,
but it feels a lot better now than it did
just three or four months ago.”

That optimism is borne out by the
results reported in the June 09 The
BRIDGE... the concept that cable is
(relatively-) recession proof was (we
hope) validated by the first quarter
reports from MSOs... subscribers up
(1?1), capex down, financials solid.

Good news.

So get ready to take some orders,
add some subs, sell some ads and
get ready for the broadband stimulus!
Order some trucks... ought to be a
couple of bargains out there...

Random Notes:

* Friday the 12th: Quite a day. No
more analog over-the-air. The Wall
Street Journal moved in with Fox
News and some of the rest of News
Corp on 6th Avenue. Iran voted for a
President. Any connections?

* This Week: Positively Cable’s
Escape from the Planet of Mutant
Broadband Hell plays out Tuesday
night at the Comedy Works South in
Greenwood Village featuring Time
Warner’s Tom Fiege and The Kable
Kid singing and dancing... which is
guaranteed to be funnier than watch-
ing the stock market.

* Project Calvary: Wow... so why isn’t
it deployed in Summit County, Colo-
rado yet? Heck, we don't even have
VOD! (Selfish note: every resort sys-
tem should have VOD... with The Ski
Channel and other relevant vacation
content!) Comcast's new super-
system looks most impressive... you
should take a look at maps showing
how Comcast will compete with Veri-
zon and AT&T on the ground as the
cable company gets faster and faster.
Just ask me for one.

e That Stimulus, per Chambers:
“Businesses should look at where
the government wants you to focus,”
Chambers said. “We're in all those
areas: we're in health care, we're in
education, we're in productivity, we're
in job creation—so many elements
of the stimulus plan are areas that

Cisco and our partners could partici-
pate in” No mention of communica-
tions? No mention of broadband?
Odd. Suppose he’s looking beyond
cable to consumers? Flip?

* Programming Parity? Ummm.
Over and done. The other night (two
nights before the D-Day anniversa-
ry), a couple of new shows on USA
beat the new show on broadcast
sibling NBC (not to mention beating
the re-runs on the other somewhat
over-the-air nets). | won't comment
on the shows (though, with my DVR,
| checked at samples of all)—the
viewers already voted.

* Holocaust Horrors: Amazing to
be near (well, in a suburb not too far)
something like that ... and then to
see the astonishing non-stop cover-
age ... every channel in the bar.

* Remember the History of Pre-
mium TV? Sure, cable figured out
how to get folks to pay for better
pictures, then more pictures, then
pay extra for pictures. How did we do
it? Easy: the subscription model. So
don't cling too hard to PPV or pay-
per-use models to dominate broad-
band. Look at history. And behavior
patterns.

) R Hiras

Paul Maxwell

T: 303/271-9960

F: 303/271-9965
maxfax@mediabiz.com

Reach Out, Educate, Engage
CableFAX Contests are “Win-Win”

Want a fun and effective way to reach out to your prospects and create new business alliances?

Let CableFAX host your next contest. You create the branding message and determine the
prize(s) and we'll draw in contestants through web, email, and print.

For more information, visit http://www.cablefax.com/cfp/advertise/
or contact dvodenos@accessintel.com / Tel: 301-354-1695.
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A New NAMIC Premiere!
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CALL FOR ENTRIES IS Now DIGITAL!

Easy, paperless, user-friendly—
Submit your EMMA entry today at WWW.NAMIC.COM

Presented in partnership with:

THE NAMIC EMMA RECOGNIZES THE CableFAX Daily.
ToP MARKETING TACTICS AND CASE STUDIES

TARGETED TO MULTI-CULTURAL AUDIENCES. Sponsored by: _ImeadIr— I
DEPORTES

Entry Deadline: Friday, July 31, 2009 by 11:59 p.m. EDT

Be recognized for your innovative multi-cultural marketing efforts! How well did your last multi-cultural marketing

campaign impact your bottom line? Don't miss your opportunity to share your successes and be recognized for
your results. A judging panel of industry experts will review all entries and select winners.

FOR MORE INFORMATION, CONTACT NAMIC AT 212.594.5985

Attend the 23R Annual NAMIC Conference: “Diversity Rules!”

October 2628 at the Grand Hyatt Denver in Denver, CO.
Winners will be acknowledged during the Annual NAMIC Conference and will be featured in CableFAX Magazine.

NATIONAL ASSOCIATION FOR MULTI-ETHNICITY IN COMMUNICATIONS | EMBRACE DIVERSITY. EMBRACE SUCCESS.
NAMIC’s mission is to educate, advocate and empower for multi-ethnic diversity in the communications industry.




