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Xbox One: Set-top Replacement or Compliment?

Watch out MVPDs, Xbox might be eyeing a slice of the TV pie. As great as the gaming capabilities of Microsoft’s
new entertainment console “Xbox One” are, the device screams TV—especially live TV. That appears to be the
underlying message from the Xbox reveal, a 1-hour demo aired on Spike and online Tues. At the demo, the com-
pany’s interactive entertainment execs put heavy emphasis on capabilities like direct access to live TV using voice
commands and displaying multiple programs on-screen. Integrated with voice and gesture control, the console can
switch between live TV programs, apps, games and music without a remote control. A snap mode allows viewers

to overlay apps and other programs over live TV. It also lets users watch live sports while researching stats on key
players. There’'s more football: Microsoft is teaming with NFL to bring exclusive fantasy football content to Xbox One
under a multi-year contract. The NFL on Xbox will be built around apps like Xbox SmartGlass, with a new fantasy
football solution and a personalized NFL portal. Meanwhile, the console’s integration with Skype, which allows group
and video calling on TV, is a first among TV-based Skype integration, said svp Yusuf Mehdi. And there is the live TV
guide. Offering easy access to viewers’ favorite content and shows currently trending, the interactive guide can be
controlled by voice throughout. The device is tied to a specific user’s voice, and its commands will be conversational,
according to execs. Microsoft is already working on content for the console, with some help from Steven Spielberg.
The director/producer is creating a live-action TV series based on the “Halo” game franchise, said Nancy Tellem, en-
tertainment and digital media pres. The company is producing various content across genres for the device, “merg-
ing the story-telling magic of TV with the interactive power of the Xbox One,” said the former CBS pres. “For the first
time ever, TV will be truly personalized to your tastes and your needs,” Tellem said. Meanwhile, the device includes
8G of system memory, a 500 GB hard drive, a Blu-ray drive, and USB 3.0 and HDMI that can connect the device to
cable. The device will be released later this year, though no price info was available. Microsoft is “committed to bring-
ing live TV through various solutions to all the markets where Xbox One will be available,” the company said.

Oklahoma Tornado: As rescue workers continued to dig through the rubble left in the wake of Mon’s catastrophic
tornado in OK, a Cox rep told us late Tues that all of the MSQO’s employees were accounted for and safe. Cox has
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CableFAX will also honor the Sales Executives of the Year at the awards breakfast on June 24.
All of the honorees took chances and made incredible strides in the cable industry. Join us in
celebrating them. Space is limited, so register yourself and your team today at CableFAX.com

If you have any questions, or would like to register by phone, please contact Saun Sayamongkhun
at saun@accessintel.com or 301-354-1694.
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almost 2K employees in the state. Several have had their homes severely damaged or destroyed. “We’re working
with them, getting them into situations where they have a place to sleep, a place to eat, get their families stabi-
lized,” Cox pres Pat Esser told us Tues. “We have an incredible [internal program] called the Employee Disaster
Relief Fund that we activated immediately. It was created by the Cox family as well as other employees who give
to it for moments just like this.” Employees who are stable are helping to restore the MSQO’s network. Yes, power
outages are the main problem, but thousands of customers with power have no cable because of damage to
Cox’s plant. “The width of this tornado was over a mile wide, some say 2. We have fiber all over the market. If
you’re an aerial plant, when winds are over 150-200 miles per hour, they’re going to damage,” Esser said. “We
had people working all night long, laying miles of fiber just to get the market back and communications networks
back. It’s just incredible to think about folks and how they take care of each other and how they take care of their
hometown.” We saw similar efforts following Hurricane Sandy last fall, with 7 Cablevision employees who were
also volunteer firefighters working to restore plant and to man the firehouse, one of the few buildings in the town
with constant power. And Cox itself is no stranger to disaster recovery, as the main provider serving New Orleans
in the wake of Hurricane Katrina. As of early Tues, Cox was still unable to access many areas impacted by the
storms to make a full assessment of the damage. The MSO was bringing in additional resources to help repair
damaged plant as quickly as possible. “Unfortunately, we've learned how to do this. We have a rather well-oiled
business continuity plan... led by Percy Kirk, who runs that region for us, and all his direct reports, and all the
managers and supervisors. They are working that plan exactly how we’re supposed to.”

TiVo: TiVo wants the FCC Media Bureau to reconsider its order granting Charter a 2-year waiver to the set-top
integration ban. Like CEA (Cfax, 5/21), it is concerned that the order releases Charter from providing Cable-
CARDs to subs who want to use retail devices. TiVo also argued that the Bureau made an unsupported finding
that Charter’s conditional access approach is compliant with the integration ban “even though adequate informa-
tion about Charter’s panned system was never presented to the Bureau for consideration or to the public for com-
ment.” Unlike CEA, TiVo did not oppose Charter’s waiver request. It chose not to object based on the fact it was a
limited, 2-year waiver and that the MSO had pledged to continue to support CE makers who may not be willing or
able to use Charter’s planned system. However, the vendor said in an FCC filing that the order goes beyond that.
Charter had signed a TiVo deal before Tom Rutledge came on board as CEO. It has since stopped deploying TiVo
boxes but said in Dec that it's exploring offering TiVo’s software interface. During TiVo’s 1Q earnings call Mon after
the bell, CEO Tom Rogers said the company continues to work with Charter on its strategy for advanced TV. As
for 1Q, Tivo added 277K users through pay TV partnerships in 1Q (mostly through Virgin Media), the most in 7
years. lts net loss narrowed to $10.3mlIn from $20.8min a year ago, as sales rose 22% to $82.6min.

Clearwire and Sprint: The bidding war between Sprint and SoftBank just got a more interesting. The telco raised
its offer for Clearwire by 14% Tues, when Clearwire shareholders were scheduled to vote on the original offer. Clear-
wire shareholders will now meet on May 31. The offer is Sprint’s best and final offer, the company said.

ESPN Layoffs: Even the most-expensive cable network has pains, evidenced by Mon’s news that a few hundred
positions were being eliminated at ESPN. That number, which is said to be fewer than 400, includes some vacant
posts that will not be filled. Yes, sports rights take a lot of money... “We are implementing changes across the com-
pany to enhance our continued growth while smartly managing costs. While difficult, we are confident that it will
make us more competitive, innovative and productive,” the network said in a statement.

TVE: Cablevision’s Optimum TV to Go TV Everywhere service now features programming from Food, HGTV and
Travel. The content can be accessed on any desktop or Internet connected laptop, with additional devices to be
added. Optimum currently offers access to more than 50 networks Optimum TV to GO services.

Programming: TV One is bringing back original “Love That Girl!” for a sophomore season this fall. -- VH1 premieres
weekday morning show “The Gossip Table,” gossip columnists giving the scoop in a panel-like discussion, on June
3 at 9am. -- CMT greenlit 11 additional eps of “Dog and Beth: On the Hunt,” with the new eps to begin airing in Aug.
The bounty hunter program is currently the net’s #1 series.
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Intl: HBO signed a deal with Rus-
sian producer Amedia to bring

the net’s original programming to
Russian audiences. The 5-year
deal gives Amedia exclusive pay TV
rights to “The Newsroom,” “Game of
Thrones” and other select originals.

Marketing: Bravo’s “Summer By
Bravo” marketing campaigns have
become almost as anticipated as
the return of the ice cream truck.
The 4th campaign features 30 Bra-
volebrities stranded on a deserted
island and who use their talents to
turn it into paradise. It’s set to “Fall
Down,” the new will.ia.am/Miley
Cyrus tune.

People: Universal Sports Net
named Robert James, formerly of
Comcast Cable in Denver, to the
newly created post of vp, program-
ming. -- Julie Piepenkotter was el-

evated to evp, research for FX Nets.

-- David Alvarado joined Telemun-
do as vp, ent publicity. -- NBCU
named Cherie Cohen as svp, cable
ad sales, overseeing the company’s
regional sales offices in Detroit,
Chicago and L.A. -- The Digital
Place-based Advertising Assn
named Barry Frey as its new pres/
CEO. He replaces Susan Danaher,
who resigned to accept a position
at Adspace Digital Mall Network.
Frey, a former Cablevision exec,
most recently was sr adviser at
NY-based investment bank Sonen-
shine Partners.
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PR@®GRAM AWARDS

From the most outstanding cable programs to the best surprise ending, the annual CableFAX Program Awards
honor the best in cable programming, content and people. This unique awards program from the industry’s most
trusted brand, CableFAX, raises the bar on what’s good on and about cable. Now’s your chance to win a CableFAX
Program Award and get recognized for bringing value to your viewers.

Sponsorship Opportunities: Amy Abbey at aabbey@accessintel.com
Entry Questions: Mary Lou French at 301.354.1851 or mfrench@accessintel.com

It's simple to compete, as your content and people speak for themselves. But you have to enter to be considered,
so don’t let your competitors steal the show. We’ll be honoring the winners and honorable mentions in September.

DEADLINE
June 21, 2013

ENTER TODAY AT
CableFAXProgramAwards.com,

21845




