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Rainbow Tour: NFL’s Goodell New Ambassador to Cable

Given the acrimony between Comcast and NFL Net over the years, it's impossible not to comment on new BFFs Brian
Roberts and Roger Goodell. Speaking to reporters Tues, NFL commish Goodell said Comcast’s long-term deal for the net
would probably have been impossible had Roberts not been involved. “He was involved with every major discussion. He
took my calls and he called me... It's a relationship that’s just beginning, and we think that’s a positive.” The Comcast CEO
also was digging the bromance. “If Roger had not personally taken the reins, it would have taken longer and may not be
the happy and proper outcome that we're at today,” Roberts said. “l think this really is the beginning of an opportunity for us
to start over” Get ready Jim Dolan, Glenn Britt and Neil Smit. You're likely to get your own ‘Facebook friend request’ from
Goodell, who pledged to “engage just like | did with Brian” as he works on securing similar deals with Cablevision, Time
Warner Cable and Charter. Nonetheless, he noted that NFL Net now has strong distribution with 4 of the top 5 distribu-
tors. “Nothing has changed from our perspective;” a Charter spokesperson said following the deal's announcement. “Char-
ter continues to believe that the most productive way to achieve results is to seek a resolution through negotiation. Our
priority is always to provide value to our customers through exceptional programming and a quality customer experience”
It's unclear what this change in course means after NFL Net head Steve Bornstein dug his heels in and penned anti-Com-
cast columns for much of last month. Goodell said he didn't think anything was personal, and Roberts added that employ-
ees from both organizations realized there was a new page once they saw their CEOs making headway. Under the deal,
Comcast will move NFL Net from its sports tier to digital classic. A full launch will occur by Aug 1, reaching nearly 2/3 of
the company’s total digital sub base. Will Comcast subs pay more because of the deal? “We haven't said anything specifi-
cally, but I don't think we plan on having a specific charge as such,” Roberts said. Comcast also gets access to the NFLs
RedZone Channel offering peeks of Sun live games, once it launches. Roberts suggested the channel could replace NFL
Net on the sports tier. Meanwhile, an administrative law judge dismissed NFL Net’s program access complaint at the FCC
Tues afternoon. The deal also settles pending litigation in NY. Terms weren't disclosed, but reports have Comcast paying
40-50/sub for 10 years. It puts NFL Net in 10.8mIn Comcast homes vs about 2min on the sports tier, Goodell said.

Carriage: NFL Net will receive some new company on Comcast's digital classic service, as the MSO inked a distribution
deal with ESPNU. Comcast plans to launch the net in the majority of its footprint in time for college football season, when
the net will count more than 46min subs. The deal allows Comcast to move ESPN Classic to its sports tier, said evp,

US affil sales and marketing, Disney/ESPN Nets David Preschlack. Also, ESPN360.com will launch on Comcast.net

for no additional charge to the MSO’s HSD customers. The addition will bring 360’s distribution to nearly 41min homes.
Preschlack is particularly pleased about this deal, which he said places the service in the majority of US HSD homes and
vindicates the initial decision to include partners in distribution. “We executed on something we set out to do more than 10
years ago,” he said. “This deal puts us over the edge”” Discussions are ongoing with several other ops.
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At the Portals: ION Media is using the FCC’s inquiry into content blocking technologies and parental controls to push for
a NOI on “the bottleneck in getting quality children’s programming” carried by cable and satellite. Specifically, ION wants
carriage of its digital net Qubo. ION complains that multichannel video providers don't have the same children’s program-
ming requirements as broadcasters, leaving little incentive to work with indie producers and distributors of kids content.

Immersive History: While the modern explorers attempting to re-live the trip to Africa of Henry Stanley—*Dr Livingstone,
| presume?”—will have only a compass and maps to guide them, Comcast, Cox and Time Warner Cable viewers watch-
ing them on History’s “Expedition: Africa” will be far better equipped. Following initial interactive and online deployments
(Cfax, 12/16/08), History will add to its biggest summer series a slew of VOD and broadband extras, some of which go

live Thurs. In addition, the pieces urge viewers to explore even more material on other MSO-provided platforms. While the
8-part series premieres on History May 31 (10pm), subs can see the pilot and original shorts on VOD beginning May 21.
Subsequent eps will get to VOD after their linear showing. Mark Burnett of “Survivor’ and “The Apprentice” fame produces
Expedition: Africa. “It's what we're looking for from the networks... it's concrete proof we provide great cross-platform con-
tent,” says Nancy Heffernan, Cox’s dir of video marketing mgmt. “It promotes our multi-platform experience, and that brings
value” The campaign aims to provide viewers “with an immersive experience... we're not just replaying the show online,”
says Mark Garner, AETN svp, distribution, marketing and biz dev. “We're providing extra content so viewers will know even
more about what it was like for Stanley and Livingstone in 1871” Some elements will be shared by the cable partners; oth-
ers will be unique to an MSO. For example, a Comcast sub would see exclusive short-form VOD features on getting water
and shelter while Road Runner and cox.net users can access an Expedition survival quiz.The larger trend is marketers
getting involved earlier in program development. While Garner’s marketing team is not yet seated at the program develop-
ment table, “we’re getting to that point... | foresee the day, not too long from now, where we are at that table”

Customer Care: Despite a slight dip in customer satisfaction across the overall cable & satellite TV sector, Com-
cast and Cox delivered solid improvement in the metric, according to Univ of MI's American Customer Satisfac-
tion Index. Though still below the industry avg (63), Comcast earned a 9% YOY jump to 59, while Cox’s score rose
5% to a historical high of 66 to again lead cable. Time Warner Cable (59) was flat, and Charter (51) fell 6%. Di-
recTV led the sector with a 71 and used 4% growth to easily outdistance DISH (64). Among fixed-line phone service
providers, who paced by smaller ops averaged a score of 72 (-1%), Cox led the big boys with a 74 (flat), and was
followed by AT&T’s 71 (-5%), Qwest’s 71 (-3%), Verizon’s 71 (+1%), Embarq’s 68 (-3%) and Comcast’s 67 (-3%).

VOD: Cablevision added HD VOD movies, docs and original series from Starz On Demand and Encore On De-
mand. -- Comcast’s Eastern Div partnered with the Pentagon Channel for on-demand features of this year's US
Service Academy graduations. Set for next week, the ceremonies will be offered throughout Jun.

Upfronts: Fresh off its pickup of the US Spanish-language rights to the UEFA Champions League, Fox Sports en
Espanol touted its nearly 1,500 scheduled hours of live and premiere soccer matches in 10, when the net will also
bow sports talk show “Tribuna Fox Sports.” Also, the net launched at FSEAdSales.com a place for affils to stay in-
formed about programming, ratings and creative executions. -- Discovery en Espanol said it delivered more growth
among 18-49s over the last 2 years than any other Spanish language broadcast and cable net. New announced
content includes: 6-part oceanic series “South Pacific,” natural history doc “Werewolves” and original “Maras the
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