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L.A. Story: Reflections on Cable Show 2010

Do we all love L.A. yet? Then again, did any of us get to see much of it? Yes, it was a whirlwind week of endless
sessions, dinners, awards, parties and, of course, networking. Numbers were solid, with attendance at 13K and

up slightly from last year’s DC event. But the L.A. location also put cable in a different sort of spotlight this year, as
the industry tackled convergence in the center of the content creation universe. Comcast pres/CEO Brian Rob-
erts’ surprise video during the Wed session wowed the audience (and apparently the mainstream media) as he
turned an already cool iPad into a supremely cool cable remote... on steroids. And talk of “over the top” video finally
seemed to evolve fully into more a discussion of opportunities rather than threats. Even seemingly geeky subjects
like CableLabs’ EBIF spec drew standing-room-only crowds anxious to hear how it could supercharge interactive
advertising. And 3D remained a topic du jour, with HDNet's Mark Cuban personally donning glasses to show off the
tech at his booth. Of course, while many praised the NCTA for bringing in cable “outsiders” like Netscape founder
Marc Andreessen and Booyah CEO Keith Lee, some grumbled that moderators didn't engage them much during
general sessions. And while an overall show biz feel permeated the convention center, it was a mostly B-list crowd
when it came to celebs. Perhaps the industry was too giddy about the improving economy (and stellar Q1 earnings)
to bother with celebrity stalking. Or was it just worried about the cloud of new FCC broadband regulations hanging
over its recent financial good fortune? Then again, NCTA pres/CEO Kyle McSlarrow’s gentle grilling of FCC chmn
Julius Genachowski over his plan for a “Title Il Lite” reclassification (Can’t the next chmn just make it “heavy”?) sug-
gested that cable will fight hard to keep its broadband investment train on the rails. With uncertainty surrounding
everything from regulations to technology to consumer behavior, it won't be an easy future. But as Comcast’s Rob-
erts said during one session, it’s just reality. Cope with it. And turn it into an opportunity.

Litigious Swings: The TiVo-DISH patent case will not die. As Fri action on Wall St tipped which party now has

momentum—TiVo shares plummeted 41.6%, DISH’s rose 4.3%—a Federal Circuit Court of Appeals Court grant-
ed the DBS op’s request for an en banc review of previous pro-TiVo decisions including a lower court’s upholding
in Mar of a contempt ruling that found DISH’s DVR design-around violated a court injunction in the case. “Dish
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has been granted another time at bat,” wrote Sanford Bernstein analyst Craig Moffett, noting how court assent
to an en banc review is rare. The expected duration of this new stage in the litigation is unknown. “We believe the
issues that will be considered by the full court on rehearing will have a profound impact on innovation in the Unit-
ed States for years to come,;” said a clearly pleased DISH in a statement. TiVo said it’s “disappointed that we do
not yet have finality in this case despite years of litigation but we remain confident that the Federal Circuit’s ruling
in our favor will be reaffirmed after all of the judges on the Federal Circuit have had the opportunity to review the
merits of this case.” Looking ahead, Stifel Nicolas believes there’s “a significant chance that the Federal Circuit
will decide that TiVo needs to pursue its infringement action against the work around in a new trial,” while Wells
Fargo Securities’ Marci Ryvicker feels the decision “emboldens Charlie Ergen to run the legal proceedings to the
gamut, until he gets a full victory”

Retrans: Comments are due Tues on a petition at the FCC to overhaul the retrans consent system, but the subject
got little lip service at the Cable Show in L.A. One interesting thing that did pop up in conversations with FCC staff-
ers is the idea that cable ops and broadcasters work on something to give consumers a better heads up of potential
signal drops—the idea being that running a crawl a few days before contract expiration is inadequate. No formal
proposals have been put forth to the FCC, but it'll be interesting to see if there is much talk about it in filings Tues.
Here’s one problem with the idea... a lot of operators already do it. Have you taken a gander at the lengthy legal
notices Time Warner Cable puts out each month? TWC'’s notices (like other operators’) often include dozens of net-
works, including those it has been out of contract with for months but has extensions on, but there are seldom any
channel losses. So, do customers need more notification? And if they do, how do you avoid inciting a panic if they
see 30 channels listed as possibly going away when in truth most, if not all, will stay?

Carriage: Comcast recently added RFD-TV in CO communities such as Golden and Castle Rock, and additional
launches are scheduled in the state throughout the summer.

Advertising/Marketing: Time Warner Cable Media Sales agreed to sell regional TV ads on behalf of FiOS TV

in the NYC, L.A. and Dallas markets. -- OWN inked with Kohl’s a sponsorship/ad deal covering the net’s original
competition series “Your OWN Show: Oprah’s Search for the Next TV Star” The deal includes a series of co-branded
vignettes that will air both within and outside the show, as well as 4 open casting calls to be held in Jun at Kohl’s
locations in NYC, Atlanta, Dallas and L.A. -- NBC tapped Microsoft Advertising to digitally promote its fall program-
ming slate through outlets including Xbox, Windows Mobile and Bing.
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Measurement: The Coalition for Media Measurement (CIMM) intro’'d the CIMM Set-Top Lexicon, a common set
of more than 800 terms for use in analyzing and processing set-top measurement as part of the org’s forthcoming
pilot projects. The lexicon will also support broader industry innovation and collaboration among end users of set-top
data, including TV content providers, media agencies, and advertisers.

Upfronts: Discovery en Espanol enters this year’s upfront market riding 4 consecutive years of YOY viewer-
ship growth among HHs, total viewers, 18-49s, women 18-49 and men 18-49, and touts Hispanic cable nets’ 34%
increase in prime 18-49 impressions since '06. Highlights of the net’s forthcoming schedule include “Reign of the
Dinosaurs,” a collaboration with Disney and Pixar; original doc “Narcosubmarinos,” which looks at illegal narcotic-
smuggling subs from Colombia; and original “Maras the Series,” chronicling the rise if Latin American gangs.

Programming: TBS greenlit comedy series “Glory Daze,” centered on a group of college kids in ‘80’s Wisconsin. -- TNT
gave the nod to “Franklin & Bash,” a buddy law series starring Mark-Paul Gosselaar, who led the net’s erstwhile legal
drama “Raising the Bar”” -- ESPN 3D will feature this year’s ACC football championship (Dec). -- IFC original “The Increas-
ingly Poor Decisions of Todd Margaret” (Oct 1) spotlights a corporate nobody and pathological liar who unexpectedly finds
himself running his company’s London office. -- In special series “Black or White: Kids on Race” airing May 17-21, CNN
anchors Anderson Cooper and Soledad O’Brien explore children’s current views on race, discrimination and stigma.

On the Circuit: NBCU’s cool Universal Studios party wasn't the only cable event that got rave reviews during the
Cable Show. The other was a casino benefit Mon night arranged by Fox Cable for Will Flannery, an avid poker
player who passed away suddenly at 38 last fall. The evening raised nearly $200K for a scholarship fund for his
daughters, Norah and Sarah, with more than 400 people in attendance and 30+ sponsors.

Public Affairs: Comcast and Food Net are expanding their collaborative efforts to teach kids about food nutrition
through plans to create 4 Good Food Gardens in 4 different communities next year. The plans follow the pair’s
Good Food Garden creations in Philly, D.C., Portland and Chicago as part of the MSO’s Comcast Care Day. -- In-
spiration Nets and humanitarian partner Convoy of Hope have delivered tractor-trailers full of food, drinking water
and other supplies to Nashville flood victims. Teams are also taking supplies door-to-door. Make donations at http://
www.convoyofhope.org/go/donate.

People: Progress & Freedom Foundation sr fellow and former FCC Media Bureau staffer Barbara Esbin will join Cin-
namon Mueller, heading the firm’s DC office. -- ESPN Int’l vp, digital media Tom Gleeson expanded his role to include
oversight of all ESPN digital media efforts outside of the US. -- MSG Media named Peter Tulloch vp, advanced services.

Business/Finance: The WV PSC approved Frontier’s pending acquisition of Verizon’s local wireline ops, becoming
the final state to sign off on the deal that still requires FCC approval. -- Shares of Hauppauge Digital rocketed up-
ward by 29.7% after the co said its TV tuner boards for PCs can now stream live TV over the Web to Apple mobile
devices and any Mac supporting a Safari Web browser.

CableFAX's Customer Experience Management Guidebook
Lessons and Insights for the Cable Industry

CableFAX and The Cable Center collaborated to publish this 150-page guidebook on
customer experience management for the cable industry. The guidebook includes case c";s,::;“e"f’wariance
. . . . . . ment:
studies, tips and articles on understanding the foundations of customer experience 50040 0503 oty

management and gaining insight to use it to improve your business. You also will learn
about the latest measurement strategies, research insights, personnel and compensation
strategies, social media tactics and communications techniques for implementing o

customer experience management in your company. — —

Order your copy and start improving your customer’s experience today — www.cablefax.com/CEMbook; 888-707-5814




FLORIDA

CABLE FORU

June 17-18, 2010
Ritz Carlton, Key Biscayne

C ON NE C T WITH INDUSTRY LEADERS
AS THEY DisCuss THE HDTTEST TRENDS

SESSIONS!: CoNNECT WITH:

KRISTI KRAMERSMEIER
BREAKFAST: A DDNVERSATIDN WITH--- BrRIGHT HOUSE NETWORKS

JACQUELINE HERNANDEZ

CHIEF OPERATING OFFICER, TELEMUNDD KEVIN HYMAN

BRIGHT HOUSE NETWORKS

A HARD LOook AT BEST PRACTICES SETHE;;&;EEE;:XSTEIN

IN RETAINING CUSTOMERS
FILEMON LOPEZ

CoMCAST

MEET THE FLORIDA OPERATORS KIMBERLY TAYLOR

CoMCAST
FUTURE GROWTH COMCAST

CHARLIE MYERS
TANGO LESSONS FOR PARTNERS DISCOVERY COMMUNICATIONS

DRIVING TRANSACTIONAL TELEVISION STEVE NECESSARY
COX COMMUNICATIONS

LUNCHEON: THE STATE OF DALE TAPLEY
ADVANCED CABLE PRODULCTS ox

RENEE PLATO
BAackKk TO THE FUTURE: HIGH PROFILE DISNEY & ESPN

TECHNDLDGIES FOR CUSTDMERS IJAEQUELINE HERNANDEZ
TELEMUNDO

SUsSAN SOLANO
TELEMUNDO

REGISTRATION AS LOW AS $225 FOR ALL SESSIONS
TO REGISTER GO TO WWW.FLORIDACABLEFORUM.COM

CTAM FLORDA N2 o0 NG R

Women in Cable
Telecommunications™
Greeter Flarido « South Floride




CableFAXDaily..

CableFAX Week in Review
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WINNERS & LOSERS
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