URGENT! PLEASE DELIVER www.cablefaxdaily.com, Published by Access Intelligence, LLC, Tel: 301-354-2101

4 Pages Today
Monday — May 14, 2012 What the Industry Reads First Volume 23 / No. 092

NBC Sports Net-TWC: Investment in MLS Could Spur League’s Growth

Having wrested the rights to air Major League Soccer games from Fox Soccer Channel, NBC Sports Network is making
a home for the league with new production tactics, analysis and amped up marketing. But it's not just the fledgling net-
work that stands to gain from the deal. MLS itself hopes the partnership will grow the league as much as the net’s seeking
ratings, which are looking up, likely in large part due to NBCSN's distribution advantage over FSC: NBCSN's in 79.3min
homes vs FSC’s 41min. Fox Soccer averaged 68K viewers over the last season, while NBCSN has averaged 109K view-
ers after 8 telecasts, up 70% compared to the first 8 games on FCS last season. From a production standpoint, NBCSN
has been creative. Its new “between the benches” commentary, which involves color analyst Kyle Martino’s tactical obser-
vations at the field level to complement traditional analysis from the booth, has elicited a positive response from the soccer
community, fans and the league. “There was a lot of skepticism when we made this deal,” said pres, programming, NBC
Sports Group Jon Miller, namely the league’s decision to move from a soccer-dedicated network to one with no experience
covering the sport. Moreover, NBCSN'’s promotional focus on the U.S. played a major factor in the decision, according to
an MLS rep. With Fox Soccer throwing support behind international leagues like the English Premier League, Champions
League and World Cup, which it scored rights to in 2018 and 2022, MLS had plenty of inter-sport competition. At NBCSN,
the opposite is true. Once MLS joined the network, NBC flexed its marketing muscle by running spots in Sunday Night
Football pre-season games. Not surprisingly, NBCSN plans to use Olympics coverage as a lead into MLS programming.
“We'll have an enormous amount of programming from London, and we're going to put 5 games right up against the end
of the Olympic coverage on NBC Sports Network,” said Miller. Another major focus is star power. NBCSN plans to exploit
the league’s stars, like internationals David Beckham and Thierry Henry, with pre-game specials, modeled after what it's
done with hockey’s NHL 36 shoulder programming. Meanwhile, Time Warner Cable has taken an interest in the league.
MLS will get a regional boost in coverage Oct 1 from the MSO, which scored a 10-year deal late last year for LA Galaxy
rights for its upcoming regional sports networks in Los Angeles. It's the most extensive partnership among all MLS clubs,
according to MLS, and features a package in both English and Spanish (to air on Time Warner Cable Deportes), which
could help grow the league’s Hispanic audience. For its part, Fox Soccer remains committed to the sport, but on an inter-
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national level. According to Fox Soccer GM David Nathanson, the FSC’s soccer audience has grown by triple digits in the
last 2 years, and though MLS decided to go elsewhere, the success of the league can only be positive. “The more people
that are interested in soccer rights, the more people that are viewing soccer content across a variety of platforms, the more
people will be interested in Fox Soccer” The MLS contract with NBCSN, ESPN and Galavisién are up simultaneously in

3 year’s time, at which point all league games—including the MLS All-Star game and MLS Cup, currently aired by ESPN—
are up for grabs. Whether star power, creative commentary and Spanish-language broadcasts will help grow the league is
uncertain—but it will certainly be fun to watch.

Univision Upfront News: With its Upfront set for Tues, Univision Comm on Fri announced an Upfront deal with Star-
com USA and its multicultural agency Tapestry, and called the pact “the largest single-agency Upfront deal ever con-
ducted” and “the first to utilize a video neutral approach.” The comprehensive arrangement includes all Univision proper-
ties, including its best nets, cable nets, local TV/radio stations and online, mobile and “social video” properties. “This deal
emphasizes that the shift happening in the marketplace is real—one that mirrors the changing demographics of this coun-
try and the new American reality the Hispanic boom is driving,” said David Lawenda, Univision Comm’s pres, ad sales
& mktg. -- Univision also unveiled the UVideos Digital Network, a video platform serving as a single portal for video
content from all of Univision’s TV nets, made available via game consoles, smartphones, tablets and iTVs. The company
made the announcement in a pre-Upfront conference call Fri. Currently in beta and scheduled for a launch this summer,
the platform will include TV check-ins, social streams and bonus content. Also airing on UVideos will be 3 new webnove-
las, co-produced by Televisa and Univision Studios and targeted at U.S. Hispanics. There will be “some free content
for our audience and users,” said Univision Networks pres Cesar Conde, “however the majority will require some type of
authentication.” -- Univision also announced its '12/13 programming slate, which includes specials, 2 primetime novel-
las and an outdoor concert series on Fridays. Shows airing on its Galavisién cable net include comic adventure series
“Los Heroes del Norte 2” (Heroes of the North 2), boxing series “Cloroformo,” a docu-series about a UFO blogger called
“Mistico” (Mystic) and entertainment news show “Detras del Saber” (Behind Knowledge).

Earnings: Despite 71% growth in RGUs to 445K and solid 5.5% rev growth to $2.54bln in 1Q, Liberty Global reported
a $25min net loss vs a net gain of $342min in 1Q ’11. Management said the dramatic decline “was due largely to higher
realized and unrealized losses on derivative instruments.” Operating income increased 14% to $494min. RGU adds
were in broadband and telephony, as the company shed 86K video subs during the quarter. As of 1Q’s end, Liberty
Global reported 33.4min subs (18.4min video, 8.5min broadband and 6.5min telephony).

Competition: DISH has revamped its DISH Remote Access iPad app, aiming to improve performance and enhance the
on-screen dashboard for easier navigation (Subs can watch live/recorded TV using the app in concert with an Internet-
enabled set-top and Sling Adapter). The app also offers higher on-device video quality to utilize the iPad 3's retina display.

Programming: Sundance Channel greenlit a 2nd season for unscripted series “The Mortified Sessions” and unveiled 5
non-fiction series in development for the *12/'13 season. “Dream School” lets kids learn from top experts in every subject;
“Dead & Found” follows Reno investigators piecing together the lives of unidentified dead bodies; “Kenya & Carl” explores
open marriage with the aid of counselors; “The Trouble with Love & Sex” turns actual recordings from couples therapy
sessions into animated stories; and “Wino” follows self-taught “maverick sommelier” Brian Kalliel as he travels the world.
-- Lifetime picked up 10 eps of “The Houston Family Chronicles” (wt), a docu-series following the lives of the late Whitney
Houston’s family. Exec producers include Houston'’s sister-in-law/manager, Pat Houston. The series is set to premiere in
’12. -- TNT picked up 2 new unscripted series: “Boston Blue” (wt) following the Boston PD’'s Gang Unit and “72 Hours,” a
competition in which teams are dropped into the wilderness and must find a suitcase full of cash. TNT order 8 eps of each
series and plans to launch them in ’13. -- TBS greenlit 2 new series: “Deon Cole’s Black Box” stars the “Conan” writer/per-
former as he riffs on “outrageous video clips that pop up across the media landscape”” In “Who Gets the Last Laugh?,” 2
comedians must compete to unleash the funniest prank upon an unsuspecting public. Both shows premiere in ’13.

Editor’s Note: Tables are going fast, so get your tickets now for our Digital Breakfast set for May 21 before the Cable
Show’s opening general session. Start the morning right with your friends and colleagues, including Comcast's Matthew
Strauss and Turner’s Jeremy Legg, who will be on hand to accept their companies TV Everywhere Leadership awards as
well as to discuss the future of authentication. More info: http://www.cablefax.com/cfp/events/bow2012/digit_hot_list.html
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