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Double or triple-digit P25-54 delivery gains

#1 IN total day length of tune
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Seems like all eyes are on us.
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IN 1Q10, EACH NIGHT OF THE WEEK POSTED DOUBLE OR TRIPLE-DIGIT P25-54 DELIVERY GAINS OVER THE SAME TIME PERIOD LAST YEAR (MONDAY +66%, TUESDAY +118%,

WEDNESDAY +57%, THURSDAY +49%, FRIDAY +68%, SATURDAY +26%, SUNDAY +34%)
Source: The Nielsen Company, Live + SD, NHI Calendar, Time-Period Dayparts, 12/28/09-03/28/10 vs. 12/29/08-03/29/09, P25-54, M-Su 8P-11P

IN 1016, ID IS #1 IN TOTAL DAY LENGTH OF TUNE FOR P25-54 IN AD-SUPPORTED CABLE
Source: The Nielsen Company, Live data, NHI Calendar, 12/28/2009 - 03/28/2010, P25-54, M-Su 6A-6A
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Not So Right: comcast Spends Day Explaining It’s Not Involved with RightNetwork
Interesting to watch the blogosphere light up over the weekend with a report that Comcast was involved in a new ven-
ture dubbed the RightNetwork, which has a video promo featuring Republican celeb Kelsey Grammer decrying things
such as big gowt, trillion dollar deficits and cats on leashes. Politico, Drudge and Gawker all picked up on the story, and
Comcast-NBCU opponents latched on to it as a reason why the transaction could give Comcast too much control of
media voices. The problem is the story wasn’t accurate. “We have no partnership with this venture and have no plans to
launch or distribute the network,” said a Comcast spokeswoman, who made a blog post of her own at Comcast Voices.
‘As we have done with hundreds of other content providers, we have met with the network’s representatives. We do
carry a number of independent networks on Comcast representing a wide variety of interests and diverse viewpoints”
RightNetwork backed up the MSO, saying it is not “owned by any cable company, satellite company or multiple system
operator’ and that it currently has no distribution agreement with Comcast—though COO Kevin McFeeley said the
net’s talking to it and others. “l don’t know how this started,” McFeeley told Cfax Mon. Blog CrooksandLiars.com was
apparently the 1st to report it, citing a promo document discovered online in which Comcast was called a TV partner,
according to the NY Times. Comcast-Spectacor chmn Ed Snider is a personal investor in the RightNetwork and was
quoted in the doc, perhaps adding to the confusion. McFeeley said Snider is one of a group of investors but declined

to provide other names. Asked if this would be a right-wing focused net, he said, “this is entertainment. The tagline

is All That's Right With the World. It's an opportunity for us to put a point of view out there.” A microsite with trailers is
available now at rightnetwork.com, with plans for a full Website launch this summer, McFeeley said. As far as MVPD
partners, there are no distributors “at this time that we want to discuss,” he said, adding that the net does plan to be at
next month’s Cable Show in some capacity. Guess it’ll now have pretty good hame recognition...

Coast to Coast: Epix landed a distribution deal with DISH, earning its 6th overall affil (FIOS TV, Cox, Charter, Me-
diacom and NCTC) and importantly its 1st with a national footprint. By next month, EPIX will be available in more than
30min homes. DISH is offering Epix within its Platinum HD package, which features 12 other nets, including HDNet
Movies, Mav TV and Universal HD, and is now being offered as a special bonus to customers who upgrade and add

@ scrippsnetworks | Passionate Viewers Live Here

Contact your Scripps Networks affiliate representative or go to affiliate.scrippsnetworks.com
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HD to their programming package for $10/month. The deal further underscores EPIX’s flexibility in carriage arrange-
ments—Mediacom’s current launch plans encompass only 2 states, for example, and Cox offers Epix as a standalone
net and within its digital movie pack—part of an overall attempt “to reinvent what the premium category is,” said CEO
Mark Greenberg. That effort also includes EpixHD.com and the site’s authentication tech now live for FIOS TV subs
and slated for use by other affils this summer. ‘We're trying to make TV Everywhere a reality and not a press release,’
said Greenberg. “It's the nature of who we are.” A spokesperson said Verizon is seeing “a fast rate of adoption with
Epix... and more FiOS customers access the content both on TV and online.”

Competition: DISH added to its full-time HD lineup nets including Nat Geo Wild HD, Headline News and Epix
HD, and now bills itself as the only provider to feature 200 high-def channels. -- Verizon bowed a slew of FIOS TV
and HSI triple-play bundles with long-term price guarantees, including: FiOS TV Prime HD+FiOS Internet speeds of
up to 15Mbps+FiOS voice for $100/month for 24 months; HSI offering up to 3 or 7Mbps+DirecTV Choice Xtra (and
free Showtime for 1 yr and Starz for 3 months) for $90/month for the 1st year; and the La Conexion package featur-
ing Spanish- and English language nets, FiOS Internet and FiOS phone starting at $90/month for 2 years. Also, new
video subs may choose from a free multi-room or standard DVR for 6 months, or 1 of several movie channel pack-
ages also free for 6 months. New business bundles are available too.

Carriage: CatholicTV inked a distribution deal with Comcast.

Broadband $: BET wants a broadband stimulus grant from NTIA to increase adoption of broadband tech among African
Americans through its National Sustainable Broadband Adoption Project. Under the project, BET would partner with best-
in-class organizations, including the National Urban League, One Economy and Kaplan Ventures. The 2-year cam-
paign aims to increase awareness of broadband’s promise, increase the relevance of broadband to marginalized African
Americans and increase the digital literacy of those “left behind” in “as many targeted communities as possible”

Earnings: Hasbro banked $500K in 1Q earnings from The Hub, its jv kids net with Discovery Comm that’s slated
to launch Oct 10. Pres/CEQ Brian Goldner said Hasbro-branded content (Transformers, My Little Pony, etc) will con-
stitute approx 25% of The Hub’s diverse programming lineup slated to feature several preschool- and kids-targeted
day parts during the day and programming aimed at families in the evening. “We really are going to celebrate... what
kids and families are looking for in terms of entertainment, and both consumers as well as advertisers are seeing
that as unique in the marketplace—certainly something worth supporting,” said Goldner during a conference call,
noting how The Hub is viewed widely as an augmentation to the kids genre and not dilutive.

Upfronts: VH1 is set to produce a record 44 original series this year, many of which reflect feedback from 25-34s who
told the net they “want more storylines that reflect the issues and challenges they are experiencing in their own lives,” said
pres Tom Calderone in a release. The net’s slate now focuses on the 3 distinct areas of music, celebrities and real life sto-
ries, and includes: “Money Hungry” (summer), a weight-loss competition series whose participants vie for a $100K grand
prize but with $10K of their own money at stake; “You're Cut Off!” (Jun 14), featuring 9 spoiled women who are removed
from all cash and conveniences, forced to live as “normal” people do and encouraged to become productive members of
society; and “Diary of a Hip Hop Girlfriend,” a docu-soap chronicling 4 women who are in love with famous rappers.

Cabicias Cable Connection | Spring 2010 LOS ANGELES, CA

www.cablefax.com
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mobile, network programming and advertising during Spring Cable Connection week.
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Insights Inspire Innovation.

Opening Night Dinner comedian Jeff Ross roasts the cable industry.
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GUEST COLUMNIST

Mergers and Retransmissions

This week marks the American Cable Association’s 17th
Annual Summit in Washington, D.C., a forum that cel-
ebrates the honorable cause of providing world-class
communications service to Hometown America. ACA
truly believes that a people connected is a nation united.

This year's ACA Summit is the fruition of work that
began 17 years ago with a commitment by inde-
pendent cable operators to shape our own destiny.

Today, Washington officials know ACA members
are playing a vital role in the Internet economy
and have a unique perspective on how best to
make broadband access universal and afford-
able. The Federal Communications Commission’s
newly released National Broadband Plan sets
high expectations for ACA members. ACA looks
forward to working with the FCC on crafting many broad-
band-friendly regulations, whether the topic is pole attach-
ments, set-top boxes, or Universal Service Fund reform.

Near term, ACA has laser-like focus on two matters: The
Comcast-NBC Universal merger and retransmission con-
sent reform. ACA has made conditioning the Comcast-NB-
CU deal a priority because it is the most significant media
transaction in at least a decade. Putting these two compa-
nies together would give Comcast control over major media
outlets critical to the success of independent cable opera-
tors. Our lawmakers and regulators need to take action.

The Comcast-NBCU marriage deserves careful review by
the FCC, the Department of Justice, and Members of Con-
gress to ensure that it does not harm consumers or compe-
tition. Without reasonable regulatory constraints, this inte-
gration of programmer, broadcaster and cable operator will
lead to higher programming costs, ignite expensive fights
over access to broadcast and cable content, and reduce
the ability of pay-TV rivals to compete against Comcast.

Assurances of good behavior are not enough when so
much is at stake for millions of consumers served by inde-

Matt Polka

pendent cable operators, who will simultaneously compete
against Comcast for cable and broadband subscribers and
rely on Comcast-NBCU to supply “must-have’ cable and
broadcast content on fair and reasonable terms. Sole reli-
ance on FCC program access rules is equally insufficient
because they neither prohibit discriminatory pricing nor
provide for compulsory arbitration.

While Comcast and NBCU look to “Dream Big,”
we must ensure the deal does not become

a nightmare for independent cable operators
that do not have the resources to launch cred-
ible legal actions against deep-pocketed media
conglomerates whose actions cause harm to
consumers and competition.

On retransmission consent, I’'m not going out a
limb here by saying that the politics of “retrans”
have changed dramatically and that broadcast-
ers have only themselves to blame. Disney’s decision to
pull its ABC signal from 3 million innocent New York City-
area cable viewers on the eve of the Academy Awards
was a brazen act of Hollywood media power that tipped
the balance of power in favor of consumers and change.

Because of Disney’s maladroit maneuver, retrans re-
form went from being an option to a necessity. We see
change coming at the FCC with support from key Mem-
bers of Congress. We urge FCC Chairman Genachowski
to adopt rules that treat consumers with the respect they
deserve and purge all abuses from the system, espe-
cially the broadcasters’ ability to coerce smaller cable
operators into paying much more per-subscriber than
larger rivals in the same local market.

The FCC needs to send a clear signal that when consumers
turn on their TVs to see which film won the Oscar for Best
Picture, they shouldn't find out that Disney or other broad-
casters have decided they won't be getting any picture at all.

(Matthew M. Polka is President and CEO of the Ameri-
can Cable Association)

CableFAX's Customer Experience Management Guidebook K™
Lessons and Insights for the Cable Industry i

CableFAX and The Cable Center collaborated to publish this 150-page guidebook on customer experience management
for the cable industry. The guidebook includes case studies, tips and articles on understanding the foundations of
customer experience management and gaining insight to use it to improve your business. You also will learn about the
latest measurement strategies, research insights, personnel and compensation strategies, social media tactics and
communications techniques for implementing customer experience management in your company.

Sponsored by

Order your copy and start improving your customer’s experience today — www.cablefax.com/CEMbook; 888-707-5814
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Every business day for over 20 years, CableFAX Daily has been bringing the industry the day’s vital business and
regulatory updates. We sum up the day’s most pressing news as well as the strategic initiatives that are driving
our dynamic cable industry forward. Our long history and deep reach within the cable sector, enables us to get the
core information you need to stay on top of your industry and run your business with immediate market knowledge.

Each day in CableFAX Daily you'll get latest on:
» Regulation & the Courts —what you must know and how it affects you

» Telco-Cable Competition — the latest in the battle for voice, data and video customers
» HDTV - carriage agreements, programming, competition from the telcos and DBS
» Mobile platforms — the deals, marketing, and who's doing what

» Business & Finance — M&A activity, stock charts, partnerships, investments, & more
» Programming & Ratings — launches, partnerships, winners & losers, opportunities
» Plus, new media, digital doings, VOD and much more...
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And you'll get these regular columns:
» “Eye on Innovation”

» “Eye on Advertising”

» “Think About This for a Minute” by Steve Effros

» “Programmer’s Page” by Chad Heiges and Seth Arenstein
» Stockwatch

» Week in Review
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As a subscriber, you will also receive:

» Late-breaking subscriber-only news alerts that immediately alert you to critical
industry happenings as soon as news is released.

» Access to CableFAX Daily archives, industry research and data on www.cablefaxdaily.com.
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