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Squaring Up: Genachowski Says LightSquared Process Fair, Thorough

The FCC has employed “thorough, public and fair processes” throughout its LightSquared proceedings, FCC
chmn Julius Genachowski has told House Commerce leaders, who are questioning the agency’s handling of
the matter. In Feb, after the FCC suspended conditional approval of a waiver for LightSquared to complete its
network because of potential GPS interference, House Commerce chmn Fred Upton (R-MI), Communications
subcmte chmn Greg Walden (R-OR) and Oversight subcmte chmn Cliff Stearns (R-FL) asked for all written elec-
tronic communications from Apr ’09 to present between any individual associated with LightSquared, Harbinger
Capital, SkyTerra, GPS manufacturers and PNT ExCom regarding the process used to evaluate the proposed
spectrum license transfer, testing, and potential interference. A boatload of docs was turned over to the committee
at the end of March, with Genachowski penning a response. That letter, dated Mar 23, was released by the FCC
on Fri. In it, Genachowski describes how the Commission has taken interference concerns seriously, but also
emphasized the critical importance of making spectrum available for mobile broadband. In addressing lawmak-
ers’ question as to why the transaction and integrate-services rule waiver were granted on delegated authority
without a Commission vote, Genachowski said the Intl Bureau is delegated authority to address a wide range of
matters in the 1st instance, subject to review by the full Commission. “Disposition of such licensing matters on
delegated authority is a practical necessity for timely and efficient completion of the Commission’s business, while
the opportunity for further review by the full Commission ensures that unresolved issues can be addressed by the
Commissioners themselves,” he wrote. During an interview with C-SPAN’s “The Communicators” (Sat, 6:30pm
ET), NTIA head Larry Strickling declined to comment on whether LightSquared was misled on its prospects, say-
ing it's a matter for the FCC. Sen Chuck Grassley (R-1A) has continued to hold up FCC commissioner approval
with his longstanding quest for LightSquared records. The latest twist in the saga has some lawmakers, includ-
ing Sens John Kerry (D-MA) and Lindsey Graham (R-SC) asking the FCC to examine whether there is different
airwave frequencies that LightSquared could use to launch service.

Retrans: DirecTV struck another retrans stalemate off its to-do list, inking a deal with Pappas Fri that returned local
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AWARDS BREAKFAST

May 1, 2012 = 8:30 — 10:30am = Grand Hyatt, NYC

CableFAX Sales Hall of Fame Inductees

Scott Collins Denise Denson
AMC Networks Viacom Media Networks/EPIX

Sales
o200 dh Executive

of the Year Awards

saluting cable sales leadership

Pre-Announced Winners

Launch Team of the Year

m Knology - The Give and Get of
Sales

Out of Box: The Relentless

® Helen Hauser - Ovation

QOut of Box: The Renewer

® Mark Romano - Outdoor Channel

Out of Box: The Woo-er

® Chris Ozminkowski - BBC
America

Regional Sales Person of the Year

m Allison Clarke - AMC Networks

® lvan Bargueiras - Discovery
Networks Latin America/US
Hispanic

Ed Erhardt

Christopher D. Faw Mike Hopkins

ESPN Time Warner Cable Fox Networks

Finalists

Affiliate Sales Person of the Year

(Below the VP Level)

= Holly Mauer - Crown Media Family Networks
= Sara Timmins - RLTV

Affiliate Sales Person of the Year

(VP Level and Above)

= Deanna Andaverde - Univision Communications Inc
Bradley Fleisher - NBCUniversal

Laura J. Lee - Crown Media Family Networks
Michelle Rice - TV One

Brent Scott - Scripps Networks Interactive
Michael Smith - HSN

Affiliate Sales Team of the Year

(Emerging and Mid-Size Networks)

= Qutdoor Channel

= RLTV

= TV One

Affiliate Sales Team of the Year

(Large Networks)

= MLB Network

= TV Guide Network

= Turner Network Sales

Brand Integration Team of the Year
= Discovery Solutions Team - Discovery Networks
Latin America/US Hispanic

CableFAX Sweet 16

Univision Communications Comcast Spotlight

Kevin P. Smith Dana Zimmer

NBCU

m Scripps Networks Interactive / Food Network Ad
Sales & Marketing Team

Most Creative Program Sold to Client
= Food Network & DoubleTree by Hilton Hotels
= HGTV & Pulte Homes

Most Creative Sales Pitch

= Discovery Communications - Velocity Launch Party
in New York City

= GMC - TV 2011 Upfront Presentation

m HGTV & Sears - All-American Handyman

National Sales Person of the Year

(Below the VP Level)

= Casey Gould - Crown Media Family Networks

= Graig Hale - Sportsman Channel

= Brian Napolitano - Ovation

u Jeff Rohr - Comcast Media Center

National Sales Person of the Year

(VP and Above)

= Ed Georger - Crown Media Family Networks

® Liz Janneman - Ovation

u Greg Regis - Scripps Networks Interactive

u Peter Wright & Melissa Drucker - BBC Worldwide
Limited

National Sales Team of the Year

= Qvation

= Crown Media Family Networks

u Discovery Communications

Tom McGovern
Optimum Sports

Michelle Murphy
Media Design Group

Laura Caraccioli-Davis
Electus

Gina Pomponi
Mercury Media

Marc Speichert
L'Oreal

Chad Urice
Media Storm

Norris Post
LiquidThread, Starcom MediaVest
Group

Colleen Milway
Campbell Soup Company

Brian Wieser
Pivotal Research Group

Carolyn Cradts
Cars.com

Tony Pace
Subway
Miraj Parikh
Spark

Richard Quigley
Chase

Mike Rosen
Starcom USA

Jackie Woodward
MillerCoors

Brian Johnson
Subaru of America

Congratulations to all honorees!

See you on May 1st! To register for the event, visit www.CableFAX.com/events

Advertising Contacts: Debbie Vodenos, Publisher 301-354-1695; dvodenos@accessintel.com
Amy Abbey, Associate Publisher, 301-354-1629; aabbey@accessintel.com
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stations to the DBS provider’s lineup. The Pappas stations went dark in Lincoln and Omaha, NE (Fox, ABC and
Azteca affils) as well as Des Moines (CW) and Yuma, AZ (CBS) on Mar 31. No word on specifics, but DirecTV said it
is “pleased Pappas has recognized that all DirecTV customers wanted from the start was to pay reasonable fees for
local stations that would not unduly increase their monthly programming bills.”

Deals: Entropic completed the acquisition of Trident’s set-top box system-on-a-chip business, giving it greater

scale, an expanded product line, deeper technical expertise and a broader global customer base. Mark Samuel,
former svp, gm of Trident’s STB unit, joins Entropic as svp, STB business. Approximately 365 global employees

will immediately become part of Entropic.

In the Courts: A Federal District Court judge in Philly said Comcast subs can move forward with their 9-year-old
case claiming Comcast overcharged consumers and kept competition out of the market. The ruling, released Thurs,
did dismiss some of the plaintiffs’ claims, including that the MSO bought smaller cable operators in an attempt to
create a monopoly.

Programming: AT&T U-Verse will have more ball. The telco signed a deal with FSN Midwest to carry 18 St Lou-
is Cardinals games that were initially slated to be blacked out, including Sun’s matchup with the Cubs. -- Show-
time will air a 30-min preview ep of “The Franchise: A Season with the Miami Marlins,” Apr 21, 9pm. Timely given
the recent suspension of manager Ozzie Guillen for his remarks about Fidel Castro. The Showtime series makes
its 2nd season debut July 11. -- Outdoor Channel aired a special ep of “Spanish Fly” as a tribute to network host/
fishing guide Jose Wejebe, who passed away Apr 6. The commemorative ep was slated for Fri at 8:30pm ET, Sat
at 11am and Sun at 10am. Outdoor plans to air a series of new eps in ’13, including Wejebe’s never-before-seen,
final broadcasts. -- “Downton Abbey’s” Dan Stevens will narrate 2-hour special “The Making of Planet Earth,” Apr
22, 9pm on BBC America. -- Disney Channel ordered live action comedy series “Dog With a Blog,” a family sit-
com told from the pet’s point-of-view (fall debut).

People: Dishey Channels Worldwide promoted Richard Loomis to the newly created post of svp, chief market-
ing officer. He most recently was the group’s svp, marketing and creative.

Obit: Longtime Discovery and industry vet Chris Lonergan passed away Thurs after a courageous and lengthy
battle with cancer. He is survived by his wife Cheryl and their two young sons, Christopher and Grant. A funeral
is scheduled for Apr 21 at St Mary’s Parish in Annapolis, MD. Industry friends plan to honor him during the Cable
Show, celebrating his life in his hometown of Boston. Additional details about the event and the establishment of
a college savings account for Lonergan’s children will be available at caringbridge.org/visit/chrislonergan and at
facebook.com/ChrisLonerganTribute.

Show Biz: More details about the Cable Show’s “Imagine Park” showcase. Companies can showcase their lat-
est apps at the App Pond, designed in concert with DIY Net. There is also an Imagine App Challenge for smart
kids with ideas about making TV, social media, music, games and education better with broadband. Applications
for both are due by Apr 21 at 2012.thecableshow.com. While cruising the park, check out “Start-up Alley,” which
features Boston-area tech companies showing their stuff and the Imagine Park Café, where attendees can enjoy
refreshments, displays and presentations.

Public Affairs: Hallmark Channel launched its “Pet Project,” a cross-company campaign designed to celebrate
pets, while shining a spotlight on pet homelessness and encouraging the public to adopt. It includes programming
elements, social media engagement and a comprehensive microsite, featuring videos, photos, pet care tips, pet-
finder resources and much more. -- Cox Ent announced a $5min gift to the PATH Foundation from The James
M Cox, Jr Foundation. It will support PATH'’s capital fundraising campaign, which seeks to raise $11.4min to help
build 34 miles of greenway trails in GA.

Honors: For the 6th consecutive year, Comcast was honored by the National Veteran-Owned Business Assoc
as one of the top 10 US corporations for doing business with companies owned by military vets. Last month, Com-
cast-NBCU pledged to hire 1K US vets over the next 3 years as part of NBC News’ “Hiring Our Heroes” initiative.
Other companies on the list include Booz Allen Hamilton and Johnson & Johnson.
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CableFAX Week in Review

Company Ticker 4/13 1-Week YTD Company Ticker 413 1-Week YTD
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WINNERS & LOSERS

THIS WEEK’S STOCK PRICE WINNERS
COMPANY CLOSE 1-WKCH

(1.19%)
(7.44%)

. B T ADL: e 25.79........ 40.01%
(4.49%) 2. VALUEVISION: .....cooiiiiiiiiiiiniicns 1.81.......... 7.74%
ARRIS GROUP................ .08........ (1.95%) 3. BLNDER TONGUE: ........ccoiiiiiiiiiciee 1.25.......... 3.31%
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(o] <1070 LU ) THIS WEEK’S STOCK PRICE LOSERS

CLEARWIRE: COMPANY CLOSE 1-WK CH
CONVERGYS:.. . .12,
CSG SYSTEMS............... 49........ . (16.36%)
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Cable Industry News CableFAX Daily.

Debate ing Content Delivery at CES
With the Comcast/Disney distribution deal a harbinger for TV Everywhere and Fox's move last summer to put

L] select content behind a pay wall, panelists mulled the ins and outs of over-the-top delivery at an OTT panel at CES.
“The tablet, the device, is going to control the TV experience at U-verse said Jeff Weber, AT&T VP, product and
strategy, noting the company’s drive into tablet apps and model of providing APIS for developers to send confent
from device 1o television. But discernment s critcal, panelists agreed. While AT&T has an approval process in place,
™ YouTube abandoned its API-based partnership model two years ago “because we ended up with different apps
| |

on diff TV, and performance differed.” said Francisco Valera, dir/global head of platiorm and games partnerships.
Touting YouTube's deals with Samsung, LG and its new XBox partnership, *If we can't control the app, and update

features quickly, it's a lost cause,” he said. YouTube's recent-day model of investment in original content will stretch
the company’s presence in specific categories such as “niche cooking and unique travel channels. “We dorit see

ourselves becoming a large studio, but we're more than dogs on skateboards;” Valera quipped. “We want to bring
ACTIVATEYOUR SUBSCRIPTIONTODAY [ o iraia aita
is working on its fourth Ul, and moving toward the HTML 5 standard. Noting that unlike other video distributors

YouTube always owns its TV and mobile content rights, “Can we bring our content to an AT&T, Cox or Comcast?
We can, and that's where we are excited” he said. Initial deals with distributors are rolling out in Europe and Asia,

.
he said. At Cox, focus remains on the UI. “It's important to get the user interface right, especially as more content is
www.cablefax.com/subscribe P Cox ocus remains o he Ll o mporart o get e user e gt speialyas more cotrt

tions and social media will become more kev, Pickelsimer said. noting the bigger role of metadata and the need




