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Retrans Rounds: Cox Is Next on Sinclair's Retrans List

Sinclair is systematically making its way through the list of cable operators on month-to-month retrans deals and
working on long-term pacts. Like Charter, Time Warner Cable and Mediacom, Cox has a monthly arrangement
that’s terminable at the end of any month with 45 days notice. Sinclair has inked long-term pacts with the other

3 and is now talking to Cox. Sinclair is “hopeful of reaching an amicable agreement as we have with every other
major MSO,” gen counsel Barry Faber told Cfax. The broadcaster has not given Cox any notice of plans to pull
the month-to-month arrangement at this point, he added. Sinclair has been a vocal proponent of cash for carriage,
starting a press release war with Comcast last month after the MSO said their newly minted deal did not include
cash for Sinclair signals (Cfax, 3/72). Mediacom had the biggest row with Sinclair, with approx 700K of the oper-
ator’s subs losing the broadcast stations for about a month. The retrans stand-off ended with Mediacom agreeing
to pay an undisclosed amount for the stations (the MSO was always willing to pay cash; the dispute was over how
much it would pay). Charter is the latest MSO to reach a deal, with the 2 quietly working out a 3-year pact that was
announced Thurs.

Shorter Field, Longer Odds: The recent release of the NFL’s season schedule had ESPN buzzing about the
quality of games it received for “MNF” and underscored the dominant position pro football holds in the US. Unfortu-
nately, the announcement also illustrated just how far another pro outfit and ESPN franchise, the Arena Football
League, still must travel to even approach the NFL’s relevance. Through 5 games on ESPN2, AFL games have
averaged a 0.3/268K, far below the 0.9 avg such games delivered on NBC last year. Yet ESPN vp, programming
and acquisitions Leah LaPlaca remains confident that the numbers will grow over time, and that the net’s equity
investment in the league will eventually pay dividend touchdowns. “We are bullish about the future of the AFL

[and] focused on the long-term, not just a handful of games,” said LaPlaca. “Ratings are for the most part what we
expected this point in the season.” The vaunted ESPN marketing machine has revved up to drive awareness of
the league. A league-dedicated page with webisodes is up at ESPN.com, highlights and interviews continue on
“SportsCenter,” and AFL updates are part of the “Mike and Mike” simulcast show on the Deuce. Also, live mics and
locker room cameras have been added to telecasts. Still, we “need to work on developing stars within the league,”
said LaPlaca. “Right now, casual fans know more about the celebrity and high-profile owners than they do the
players themselves.” The presence of franchise owners such as Jon Bon Jovi and John Elway certainly does help,
even if only to dispel critics’ belief that ESPN is livin’ on a prayer with its AFL endeavor.

Content Curator: Smithsonian Networks exec David Royle is leading an envoy to Cannes, France, as part of a
global mission with 2 key goals: to tout the company’s forthcoming linear and VOD channel launches and to acquire

“THE CUDLEST TALK SHUW ON THE PLANET" i

wveooe LV, uncut

Access © Copyrlghted material! It is unlawful to photocopy/refax CableFAX Daily without written permission from Access Intelligence, LLC
|nte|||genceQUESTIONS ABOUT YOUR SUBSCRIPTION? CALL: 888/707-5810 OR E-MAIL: clientservices @accessintel.com
4 Choke Cherry Road, 2nd Floor, Rockville, MD 20850




CableFAXDaily.. Monday, April 16, 2007 @ Page 2

CABLEFAX DAILY (ISSN 1069-6644) isopublished daily by Access Intelligence, LLC e www.cablefax.com e fax:301/738-8453 e
Editor-in-Chief: Amy Maclean, 301/354-1760, amaclean@accessintel.come Exec Editor, Michael Grebb,
301/354-1790, mgrebb@accessintel.com e Assoc Editor, Chad Heiges, 301/354-1828,cheiges@accessintel.com e
Asst VP, Ed Director,Seth Arenstein, 301/354-1782, sarenstein@accessintel.com @ Associate Publisher: Amy Abbey, 301/354-1783,
aabbey@accessintel.com eMarketer: Doreen Price,301/354-1793,dprice@accessintel.com e
Marketing Director: Carol Bra% 301/354-1763, cbray@accessintel.com e Prod: Joann Fato, cdaily@accessintel.com e
Scott Gentry/VP and Group Publisher @ Online Publisher, Alison Johns, 212/621.4642 ePaul Maxwell/Columnist.
Subs/Client Services: 301/354-2101, fax 301/309-3847 @ Group Subs : Angela Gardner, 757/531-1369, cfaxgroupsub @ accessintel.com

compelling programming tor the properties. The v between the Smithsonian Institution and Showtime—ifinally
clear of last year’s outcry questioning the deal’s exclusivity—currently has 200 hours of content ready for the May/
June VOD channel launch and the Sept roll out of the linear net. Showtime said carriage discussions are ongoing
with operators, and that all content on either platform will be in HD. Among the known non-fiction content is “Day of
the Kamikaze,” a doc exploring the Japanese kamikaze campaign at the end of WWII, and “Timewatch,” the yield of
a co-production deal for the BBC series that offers different looks at world events.

Competition: Verizon is using Adwalker to push its FiIOS TV and broadband services. If you haven’t heard of Ad-
walker yet, it's a company that pays “brand ambassadors” to walk around wearing video screens that promote the
client’s product. After using Adwalker at home and garden shows on the East Coast, Verizon is now deploying the
marketing tactic in CA at Long Beach Grand Prix and computer shows.

In the States: Cox filed with the CA PUC an application for a statewide video franchise, although the MSO has

no plans to overbuild in the state. The filing is aimed at gaining authorization to again deliver video to StoneBridge
Estates, a San Diego community of close to 1K residences where the MSO once offered a triple-play bundle. The
city attorney ordered last year a cessation of Cox’s video service, citing the area as Time Warner Cable’s turf. The
PUC will render a decision before May 25. -- Bright House is offering a free preview of ESPN Deportes Apr 15-
May 15 to digital basic subs in Central FL. -- BigBand’s commercial deployments of switched broadcast now pass
more than 5min US households.

Marketing: Procter & Gamble signed on as the premiere sponsor of Oxygen’s “Mo’Nique’s F.A.T. Chance” to
help target African-American consumers. The deal includes on-air and online components, as well as integration at
the show’s 3 casting calls in Dallas, Chicago and L.A.

Online: G4 is launching the 1st network Website optimized specifically for use through the Nintendo Wii Web
browser. G4 streaming video, news, game reviews, etc will be available on the site.

Technology: Motorola formed a strategic relationship with ECI Telecom to extend its Ultra-Broadband access portfolio,
part of Moto’s strategy to enable service delivery over any carrier and cable access network architecture.

Programming: Showtime has already opted to renew new series “The Tudors” for a 2nd season. -- The History
Channel and The History Channel en espanol will simulcast next month (May 19, 7pm ET) “Act of Honor,” a

doc paying tribute to American soldiers who gave their lives in the Iraqi city of Fallujah during a period of extreme
violence. -- Oxygen reupped reality series “Snapped” for a 5th season (debuts May 6). -- Cablevision is offering
25 regular season Mets games in Spanish to its “iO en espanol’ customers. Games will be broadcast live with Juan
Alicea and Maximo Jimenez calling the action. -- Kirstie Alley will exec prod and star in Lifetime original movie
“Write & Wrong” (Jun), a satiric comedy about a middle-aged screenwriter. -- Crooner/actor Harry Connick, Jr, will
host The Weather Channel’s “100 Biggest Weather Moments” (Sun-Thur, 8pm), a 5-part series that incorporates
data from an online survey of weather events that have touched people’s lives.

Honors: CTHRA is accepting applications for its inaugural human resources awards. Nominations are due by June
1. Visit cthra.com for more info.

“War is cruelty. The crueler it is, the sooner it will be over.”
- General William Tecumseh Sherman

s H E RM AN ’s Witness Sherman and his 5-week campaign of
destruction through the South to break the will of the
M ARc H Confederacy and end the Civil War.

THE
H HISTORY
Premieres April 22 at 9/8C CHANNEL.
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THE TOP 10 NETWORK WITH

23 CONSECUTIVE QUARTERS
OF GROWTH

www.insidehallmarkchannel.com

Source: Nielsen Galaxy Explorer (1/1 - 4/1/07), Live+SD HH coverage area Prime time rating (M-Su 8-11p), ranked among all measured
ad-supported cable networks. Q3 '01 — Q1 ‘07 Total Day and Prime Time HH delivery year-to-year. Further qualifications available upon request.
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Pretty Spacey...

This week is Matt Polka perfor-
mance week in DC (inquiring minds
want to know: will he open the ACA
“baseball” Summit singing “Take Me
Out to the Ballgame”?). I'll be there
Tuesday with Brian Lamb... and,
I’'m going to (finally) get him to admit
that he alone is
responsible for ca-
ble’s political dif-
ficulties (including
Kevin Martin[et])
simply because
he and he alone
is responsible for
showing Ameri-
cans what politi-
cians do (and don’t do) all day long.

R AE

Paul S. Maxwell

Just kidding. Brian and | are going
to discuss the state of the world...
Tuesday afternoon. Be there.

Meanwhile, last week | was in
remarkably windy Colorado Springs
at the Space Foundation’s 23rd
Annual Space Symposium.

These guys do it right.

The opening presentation blew
away anything I've ever seen at an
entertainment venue... Chip Davis’
Mannheim Steamroller performing
live to a video 50-year history of
space exploration... pretty cool.

| was at the Broadmoor to cheer

on my partner Evie Haskell, edi-
tor-in-chief of Media Business, as
she presented the consumer side of

Panelists:

Free Webcast

BigBand Networks and Communications Technology are presenting a free Webcast
on switched digital video. This Webcast will focus on the maturation of switched digital
video including tips that cable operator employees have learned from the field.

Paul Brooks, Senior Network Architect, Time Warner Cable
Biren Sood, Vice President and Manager of Cable Video Americas, BigBand Networks

Thursday, April 19; 8 a.m. PST, 11 a.m. EST, 4 p.m. GMT

satellite for an audience dominated
by military and commercial (non-
consumer) space programs. If you
think you’ve got margin problems...
these guys have the Wal-Mart sole
supplier syndrome... one customer
that squeezes and squeezes and
squeezes until there’s nothing left.
Bad move by the Pentagon. Old joke:
good news, you're going to Mars. Bad
news, lowest price bidder.

New old joke: congratulations, you
got the order; too bad, only one cus-
tomer and he wants the price cut.

Keynoting Congressman Ken Calvert
(R-CA) challenged the folks here to:

1) Make space compelling;

2) Create and sustain support for
funding, and;

3) Address threats in space, espe-
cially China.

And, if you're wondering how he
wants to pay for that... well, he
seemed to take a page from our side
of the world: advertising.

Yep.

Sponsors. But he did note that “even
The Weather Channel is political
these days: | keep expecting them
to have separate call-in lines for
Republicans and Democrats.”

Can’t you see it? Another ad competi-
tor charged with (maybe) $100min a
year in space funding. Imagine, an
MTV space cam on the shuttle nose
cone. Or a new FX-cast reality show

REGISTER TODAY!
CABLE360.NET/WEBINARS

Sponsored by

BIGBanND’

on the next shuttle. Or...

Random Notes:

* The Gen. James E. Hill Lifetime
Space Achievement Award: Went
to one-time cable and satellite (now
Movielink) guy Jim Ramo’s dad

Dr. Simon Ramo (that “R” in TRW
among lots of other achievements).

e Cable’s Hall of Fame: Cool class
this year. Glenn Britt... Jim Chid-
dix... Doug Dittrick... Anne Swee-
ney... Bob Wright... Barbara York.
I'll have more (much more) to say
about each and all of them later.
Meanwhile, welcome to the club.
Induction in October... Barbara gets
an early roast at The Cable Show in
Las Vegas as she gets inducted into
the Cable TV Pioneers.

* Way Down Yonder: Is open for
business again... the French Quar-
ter is rockin’ and the food is beyond
comparable, and the guys at Cox
would like ya’ll to come visit. And
before the 08 convention. Greg
Bicket and his team has been doing
its part... now how about more than
a few of us vacationing there again.
Or, better yet, hold a company meet-
ing there. Think I'll do just that.

) R Hiwras

Paul Maxwell

T: 303/271-9960
F: 303/271-9965
maxfax@mediabiz.com

Switched Digital Video: Lessons from System-Wide Production Deployments

TECHNOLOGY

networks
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OCAP-@-Fhe-Cable-Show=07

The Business Case for QCAP™

THE CABLE SHOW

Costs, complexities and capital.

Mark Hess,
Senior VP, Digital Television, Comcast

Steve Necessary, 1
VP, Video Product Development & Support, My T 3; 2000

Cox Communications Mandalay Bay Convention Center

Joan Gilman,
President, Time Warner Cable Media Sales,
Time Warner Cable

Patrick Donoghue,
VP of Interactive Television, Time Warner Cable

Register for the 1st ever
OCAP" Developers’ Conference—
Only at The Cable Show ‘07

CABLE: NO LIMITS

Las Vegas, Nevada

www.thecableshow.com

|
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