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DTV Countdown: Cable’s Education Efforts Lauded, But Worries Persist

Rep Mike Doyle (D-PA) thinks cable’s done a pretty good job educating people about the DTV transition, but that doesn’t
mean he thinks Feb 17,09 will go off without a hitch. “I'd like to say that Feb 20, no one calls us, but that’s not going to
happen,” Doyle told ACA Summit attendees in DC Wed. While he questions the amount of money and planning that
has gone into the cut-off of broadcasters’ analog signals, he does think that Congress will “react rapidly” if it doesn’t go
smoothly. While the govt continues to wring its hands over the transition, ACA members’ biggest concern right now is
the retrans consent process. Asked about the issue, Doyle said he thinks ACA is doing a good job educating Congress
about what they face. “A lot of us will be watching what the FCC does,” he said, referring to a rulemaking on retrans and
tying currently at the Commission. “I think there’s room for the FCC to step in and be an arbitrator so to speak.” In his
speech to the association, Doyle complained about the FCC’s decision not to grant Comcast a waiver to the set-top
integration ban, while granting waivers to some other operators. He said it doesn’t seem fair to make Comcast subs pay
for more expensive boxes. He also trashed the Broadband RUS loan program for providing loans for companies to offer
broadband in areas that already have it. Another area of concern for Doyle is USF, which he called “broken.” He wants
cable to be able to access the fund for broadband and advanced services. As for the upcoming primary in his home
state, Doyle offered no predictions, remarking that he’s one of the uncommitted super delegates. Some of his friends
support Hillary Clinton, while others back Barack Obama. So, how we’ll he vote? “I'll stick with my friends,” he quipped.

Stepping In: HBO has chosen as its new programming chief Sue Naegle, a TV agent who steps in to replace the
departed Carolyn Strauss. As co-head of United Talent Agency’s TV dept in L.A. Naegle spearheaded the place-
ment of “Six Feet Under” on the net through representation of show creator Alan Ball. That series was a bonafide
hit, and Naegle will be expected to land several more, as several recent shows haven’'t produced solid results. “Sue
has great taste, superb relationships in the creative community and an innate sense of what makes a great HBO
show,” said HBO co-pres Richard Plepler and programming group pres Michael Lombardo in a statement.

Name That Arena: Following pressure from the NBA and 15 months of negotiations, Time Warner Cable , FSN
South and the Charlotte Bobcats have completed a complicated deal that gives FSN South the Charlotte Bobcats
broadcast rights in the Charlotte area and Time Warner the naming rights to the team’s arena. Time Warner Cable
Arena will also be branded with interior/exterior signage, logos on playing surfaces and a dedicated concourse
gallery enabling the MSO to showcase its programming and products. FSN South takes over team broadcasts from
Time Warner’'s Carolina News14 beginning this week, with just 5 regular-season games remaining. 40% more
area HHs gain access to Bobcats’ games with the switch to FSN South, execs said Tues.

In the States: RCN has launched 4 new programming packages for SMBs, offering 15-28 channels aimed at health

THE Thinking BIG

CABLE has never cost so little.

may18_20'2008 neworleans ...'...'.'.....'..'..'......'..........

Access © Copyrighted material! It is unlawful to photocopy/refax CableFAX Daily without written permission from Access Intelligence, LLC
\ Intelligence QUESTIONS ABOUT YOUR SUBSCRIPTION? CALL: 888/707-5810 OR E-MAIL: clientservices @accessintel.com
4 Choke Cherry Road, 2nd Floor, Rockville, MD 20850



CableFAXDaily.. Thursday, April 10, 2008 ® Page 2

CABLEFAX DAILY (ISSN 1069-6644) is published daily by Access Intelligence, LLC ® www.cablefax.com e fax:301/738-8453 e
Editor-in-Chief: Amy Maclean, 301/354-1760, amaclean@accessintel.come Exec Editor, Michael Grebb,
301/354-1790, mgreb @accessintel.com e Assoc Editor, Chad Helgies 301/354-1828 chelges@accessmtel com e
Asst VP, Ed Director,Seth Arenstein, 301/354-1782, sarenstein@accessintel.com @ Publisher: Debbie Vodenos, 240/753-5696,
dvodenos @accessintel.com ®Acct Mgr: Erica Gottlieb, 212/621-4612 @ Marketer: Doreen Price,301/354-1793 dprlce@accessmtel com e
Marketing Director: Carol Bray, 301/354-1763, cbray@accessmtel com e Prod: Joann Fato, cdaily@accessintel.com e
Diane Schwartz/VP and Group Publisher e Paul Maxwell/Columnist.Subs/Client Services: 301/354-2101, fax 301/309-3847
Group Subs : Angela Gardner, 757/531-1369, cfaxgroupsub @ accessintel.com

clubs, small hotels, assisted-living facilities and hospitals. Packages are available in NY, Chicago, Boston, PA and D.C.
-- 700 Wal-Mart outlets are now selling cable, broadband and phone services from Time Warner Cable. -- Given the
lurid downfall of Adelphia and the Rigas family, could the sale of the MSQO’s former HQ in Coudersport, PA, have been
anything but blighted by 2 defaulted buyers and an alleged embezzlement involving the FBI and the Boston DA'’s office?
The drama is over at last, as an unnamed buyer won an online auction for the 72K sg-foot building with a $3.6min bid.

US Expansion: The BBC has hired regional sales execs and opened ad sales offices in NYC, Chicago and L.A.
to create a cross-platform ad network covering BBC America, BBC World News and BBC.com. The following
were named vps, ad sales: Brian Matthews, East Coast; Mark Richardson, Midwest; and Charles Douglass, West
Coast. The appointees are formerly of NBC, The Weather Channel and CNN, respectively. BBC America is avail-
able in more than 60min US homes, BBC World News in 3min.

Ratings: Spike (1.6/1.53min) flew last week, presumably with light speed, to the prime ratings top 5 on the wings
of 3 “Star Wars” films. Eps I, Il and Il aired in succession from Fri-Sun (8-11pm each night) and averaged a
2.43/2.35mIn, with the latter (Sun) topping the trio with a 3.0/2.86min, good for 8th among weekly telecasts. It also
became the top-rated film ever on the net. -- USA (2.2/2.12min) maintained its typical top spot among nets in prime,
followed by Disney (1.9/1.81min) and TNT (1.7/1.64min). Nick At Nite (1.5/1.41min) took 5th after Spike. -- Brag
Book: TNT continues to score with its NBA programming. Through 50 games this season, TNT NBA Thurs has
delivered a 34% viewership increase among men 18-34, a 27% increase among men 18-49 and a 24% increase
among men 25-54. Overall, 18-34s are up 27%, 18-49s are up 23% and 25-54s are up 24%. -- Disney Channel
captured its 157th consecutive prime win last week among kids 6-11 and 153rd straight among tween 9-14.

Programming: “Planet Earth” collaborators Discovery Channel and the BBC will co-prod doc “Frozen Planet”
('12), an 8-part series slated to be shot entirely in HD and chronicle the ecosystems and animals of the Arctic and
Antarctic. -- No surprise here, but Disney Channel is developing “High School Musical 4.” -- GAC is following the
successful formula of siblings Food Net and HGTV with reality competition series “The Next GAC Star” (Jun).

Online: ESPN.com has agreed to make short-form video content available through AOL Video and AOL Sports,
including game/event highlights and original programming. The deal marks the 1st time ESPN has syndicated its
video content through an Internet portal.

Editor’s Note: What are the best companies to work for in the cable industry? Help CableFAX: The Magazine decide
by nominating those you think should be on our list of the Top 10 Places to Work in Cable. Fill out a nomination form
at http:/lwww.cable360.net/cablefaxmag/top10workplaces.html. We will run the Top 10 Places to Work as a Web
exclusive on Cable360.net and on CableFAX: The Magazine’s home page at www.cable360.net/cablefaxmag/.

Greenery: Discovery will begin growing awareness next week of the Jun 4 rebrand of Discovery Home Chan-
nel to Planet Green, which will offer eco-friendly content—nearly 100% original—and feature an HD simulcast. On
tap for Apr 17 is the launch of PlanetGreen.com and VOD premieres of select net series. No sneak peak of chef
Emeril Lagasse in “Emeril Green” is planned, but featured on demand will be shows such as “Mean Green Ma-
chines,” pitting eco-friendly racing cars against traditional foes.
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BUSINESS & FINANCE

Shut Out: Caroline Panthers pres
Mark Richardson furthered the
NFL’s cable-related legislative
agenda Tues, arguing before a SC
House subcmte in favor of a state
bill that would establish a neutral ar-
bitration system to resolve disputes
between cable ops and indie nets.
But reports suggest cmte members
voted unanimously to adjourn de-
bate on the bill, effectively killing any
potential progress this session. The
league/NFL Net hasn’t had much
success in TX and WI either.

VOD: TVN will distribute Gravitas
Movies On Demand and Gravitas
Events On Demand, which respec-
tively offer 10 hours of indie films and
content such as MMA and wrestling.

People: Motorola’'s board elected
former AT&T chmn/CEOQO David
Dorman to serve as non-exec chmn.
Dorman will replace Ed Zander, who
retires in May. -- Concurrent named
Dan Mondor CEQ, effective Apr 23.
Mondor also joins the company’s
board. -- Oxygen named ex-VH1
exec Mai Kim Flournoy vp, strategic
multiplatform program planning, ef-
fective Apr 21.

Business/Finance: Cablevision
CEO/pres Jim Dolan earned $23.9min
in total compensation last year, a
healthy annual increase of 51%.

Chmn Charles Dolan earned $15.4min
(+31%), vice chmn Hank Ratner
$19.8mlIn (+66%), COO Tom Rut-
ledge $14.8miIn (+35%) and evp/CFO
Michael Huseby $3.5min (+40%).

Company 04/09 1-Day

Close Ch
BROADCASTERS/DBS/MMDS

MSOS
CABLEVISION:.........cormmrreeennn. 23.51....... (0.31)
CHARTER: ..o 0.96.........(0.01)
COMCAST: oo 20.10........(0.41)
COMCAST SPCL: ........ooo...... 19.83........(0.42)
[cTo] R 6.46 ........(0.18)
KNOLOGY: ..., 13.53........(0.15)
LIBERTY CAPITAL: ................ 16.41 ........ 0.12
LIBERTY ENTERTAINMENT:.25.03........... 0.29
LIBERTY GLOBAL: ................ 35.12........(0.56)
LIBERTY INTERACTIVE:........

MEDIACOM: ..., 457

ROGERS COMM:

SHAW COMM:.........orooereeeenn.

TIME WARNER CABLE:.

VIRGIN MEDIA..............

WASH POST: ..o 680.00
PROGRAMMING

(o3= 1T 21.98........(0.34)
CROWN: ... 4.66.......(0.16)
DISCOVERY: ..., 22.00.......... 0.00
EW SCRIPPS: ......ovvvcrrreeee. 41.82........(0.56)
GRUPO TELEVISA................ 24.29.......(0.22)
INTERACTIVE CORP-............ 20.73........(0.48)
LIBERTY: ..ocoorveee. 1.00.......... 0.00
LODGENET:........ 6.06.........(0.35)
NEW FRONTIER: 4.96........(0.04)
OUTDOOR......... 7.23.......(0.11)
TI\'Z=10 ) 8.72........(0.01)
TIME WARNER: «.....cccoomvveee.n.. 1443 .......... (0.3)
UNIVISION: .o 36.23.......... 0.00
VALUEVISION: ..., 4.92......(0.13)
VIACOM:......oveeooeeeeeeeere 40.82........(0.32)
WWE. oo 19.24 .......(0.52)

CableFAX Daily Stockwatch

Company 04/09 1-Day

Close Ch
AMDOCS:......c.oeeereererriernnn. 28.15........ (0.31)
AMPHENOL:.......coooviverrcrnnn. 4091 .......... (1.3)
APPLE:........... 151.44 .......... (1.4)
ARRIS GROUP.:.........cceooeume. 6.13........ (0.07)
AVID TECH:........ ..24.68........ (0.21)
BIGBAND:.........ceoovverrrerererean 6.00........ (0.05)

CONCURRENT: ......ccooovverrnnenn. 0.71........ (0.08)
..15.05 ........(0.36)
1134 .......(0.12)
28.62.......(1.17)

GEMSTAR TVG: ..o, 477 oo, 0.02
GOOGLE:.......... .464.19.........(3.62)
HARMONIC: ... 7.80........(0.16)

JDSU: .......... 1421 (0.45)
LEVEL v 2.06........(0.14)
MICROSOFT: . 28.89.......... 0.14
MOTOROLA: ..o 9.31 . (0.18)
(0.15)
(0.03)

WEBB SYS:. . .
YAHOO: ..o 2777 ... 0.07
TELCOS

FN KX ST (0.61)
QWEST:... (0.05)
VERIZON:..eveoeeeeeeeeereeneene (0.73)
MARKET INDICES

DOW: oo, 12527.26.......(49.18)
NASDAQ: ... 2322.12......(26.64)

k Awards

Platinum Prove your Weight in Platinum

The Platinum PR Awards will salute the year's most outstanding
communications initiatives and programs in the highly competitive and
dynamic PR arena. The awards are open to all individuals and teams
worldwide at for-profit and non-profit organizations. Your hard work is
done - now it's time for you and your team to get recognized for it!
Visit www.prnewsonline.com for entry information.

Sponsorship Opportunities: Vice President and Publisher, Diane Schwartz at 212-621-4964; dschwartz@accessintel.com.

Entry Questions: Awards Coordinator, Saun Sayamongkhun at 301-354-1610; ssayamongkhun@accessintel.com.
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2008 NEW ORLEANS RESTAURANT AND CLUR GUIDE

THE 2008 NCTA CABLE SHOW
LOOKS LIKE A JOB FORA SUPERHERO
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CHUCK is wore than just another superhero.
He and his team know New Orleans and
the Cable Industry.

Together with his CKP crew, amazing New
Orleans resources, and his local strategic
partner, White Oak Productions, CHUCK
has THE POWER to cover all aspects of your
Cable Show participation.

Battling the competition for attention, and
HURLING super villains like High Prices and Late
Peliveries info OUTER SPACE, CHIUCK will get
the wmost BANG from your Tradeshow budget.

GO TO OUR WEBSITE AND SEE SOME OF THE TALL
BUILDINGS WE HAVE LEAPED AND THE INDUSTRY
LEADERS THAT WE HAVE LEAPED THEM FOR!

Corporate Promotion Tradeshow Marketing
Exhibits and Displays Special Events

145 East 16th Street  Tel: (212) 505-7090

New York, NY 10003 Fax: (212) 473-5085
PRODUCTI www.ckponline.com

CHECK OUT OUR WEBSITE... WWW.CKPONLINE.COM




