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Broadband Bluster: Opposition To Metered Broadband Pricing Mounts

The firestorm brewing over Time Warner Cable’s expansion of its consumption-based HSD bandwidth model in TX,
NY and NC continues to intensify. The situation stirs memories of a similar outcry last year over certain providers’
network management practices and serves as a reminder that public rancor over cable’s bandwidth policies need little
fuel to build momentum. “Just at a time when access to information is driving our economic recovery, Time Warner

is moving to stagnate the 21st Century technology needed to rebuild America,” said Rep Eric Massa (D-NY). “l firmly
oppose capping internet usage, and | will be taking a leadership role in stopping this outrageous, job killing initiative.”
Meanwhile, in Greensboro, NC, the city’s mayor and council publicly questioned the MSO’s area plans, which include
allegedly monitoring broadband usage this summer before apprising customers of their consumption levels and pos-
sibly instituting usage-based pricing later this year. In several area reports, Greensboro Mayor Yvonne Johnson ex-
pressed worry over potentially higher Internet prices, saying residents are becoming increasingly vocal on the topic.
Others have chimed in, too. “We suspect broadband providers such as Time Warner Cable are looking for a way to
mitigate the rising costs of bandwidth usage by their subscribers, as their broadband revenue growth slows,” wrote Pali
analyst Richard Greenfield. “We simply walk away thinking this is all too confusing for the average customer.” In a pub-
lic response to all the questions and concerns, Time Warner Cable COO Landel Hobbs provided some explanation
along with some defense. ‘As the amount of usage has dramatically diverged among users, this is becoming inherently
unfair and not the way most consumers want to pay for goods they consume,” said Hobbs. “When you go to lunch with
a friend, do you split the bill in half if he gets the steak and you have a salad?” Hobbs also stressed that no usage-
based pricing has been instituted—only testing—and that in response to customer feedback, the MSO is developing

a “super tier” to allow for up to 100GB of monthly usage in all test markets instead of 40GB. Furthermore, said Hobbs,
“l am convening a series of meetings this week to develop plans that will allow customers to choose among tiers that
provide tradeoffs between speed and consumption. If one family prefers to have lower download speeds but a higher
data tier, or vice-versa, we want them to be able to make that choice.” In his blog at MichaelsInsight.com, Insight CEO
Michael Willner likens usage-based broadband pricing to the way people now pay for mobile phone service, and said
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he’s closely monitoring testing by TWC and other ISPs—but has no immediate plans for metered billing. ISPs are
“provisioning for per-customer usage levels that no one ever expected. And make no mistake about it—we want you to
have as much bandwidth as you want to consume,” wrote Willner. “In order to do that, in the long run, ISP’s will likely
have to implement ways to fairly distribute the cost of provisioning for future usage patterns.”

Broaderband: The FCC on Wed kick-started its development of a national broadband plan aimed at ensuring that
every American has access to broadband capability and sought input from stakeholders including consumers, in-
dustries and states. “This Commission has never, | believe, received a more serious charge than the one to spear-
head development of a national broadband plan,” said acting chmn Michael Copps of Wed’s Notice of Inquiry. Goals
include achieving affordability and maximum utilization of broadband infrastructure and services; evaluating broad-
band deployment status, including related grant programs; and using broadband to advance consumer welfare, civic
participation, public safety and homeland security, healthcare, energy independence, etc. Calling it “critical that our
plan be competitively and technologically neutral,” Comr Robert McDowell said it’s “essential [to] give current and
prospective broadband network and service providers the proper incentives to deploy new technologies.” He cau-
tioned against trying to pick broadband winners and losers, and said the FCC “must allow network operators to have
a reasonable opportunity to pay back their investors. That’s the only way to improve existing networks and build new
ones.” The FCC must deliver the plan to Congress by Feb 17, 2010.

Competition: YES has inked with Verizon a deal offering NY and NJ FiOS TV customers on-demand access to the
net’s Yankees telecasts and other content including “CenterStage.” The games will be available for up to 24 hours
after completion before being replaced by other games and/or programming. -- DirecTV said its DVR Scheduler
app allowing for remote recording has been downloaded more than 100K times since its Mar 30 launch, becoming a
top-10 free app in Apple’s iTunes app store.

Carriage: Comcast launched RFD-TV in Salt Lake City. -- Cox is offering AZ subs a free preview of Setanta
Sports Apr 10-26. The net features UK and European soccer and intl rugby.

Online: Now in Showtime’s corner is Strikeforce.sho.com, an interactive experience centered on the net's Sat
night MMA event, which will be streamed live at the site for $25. Purchasers may use multiple camera angles, in-
teract with other users and download music from the event. -- AMC.com has launched free streaming of B-movies
from numerous genres and decades past, including “College Girl Murders” and “Hercules Unchained.” -- Turner
tapped Attributor to track and discover instances of Turner-owned video posted on video-sharing sites.

Marketing/Advertising: Turner Sports’ multi-platform marketing campaign to promote TNT’s '09 NBA Playoffs
coverage will include a homepage takeover of YouTube on Apr 20 featuring player-specific videos and TNT-
messaged overlays; messaging and sponsored ads and a fan promotion on Facebook Apr 19; and a takeover
that same day of Yahoo! Sports’ main page featuring TNT creative. Also, beginning Apr 14, net personalities will
provide updates via Twitter.

Research: The number of North American fiber-to-the-home subs now totals 4.4min, according to the FTTH Coun-
cil, and is growing by approx 1.5mln annually. 2.7mIn homes now receive video service over fiber, up from 1.6min a
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