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In the Game: 5Qs with Turner Sports COO on March Madness

Perhaps this year’s NCAA Men’s Basketball Tournament viewing trends are indicators that mass adoption of
TVE is finally here, at least in live sports programming. Through the TVE app, March Madness Live, the tourna-
ment has recorded 12.6min hours of live video streaming, a 201% increase YOY. Across broadband, 5min unique
visitors watched live video, up 139% vs the entire ’12 tournament. We spoke with Lenny Daniels, evp/COQ, Turner
Sports on authentication, viewership and working with CBS. Are the audiences getting more comfortable
with TV Everywhere? Everything we are seeing showed that. Technology enhancement and better collaboration
between programmers and ops made authentication a lot easier. There’s also increasing comfort level around
the authentication process, thanks to high profile events like the Olympics. A few years after TVE was introduced,
TV Everywhere has become the norm. People expect it in any major sporting events. Consumer education and
marketing of TVE is important but we don’t need to throw it (TVE) in people’s face anymore. There’s a big push

of TVE in sports programming in general. Tell us about your partnership with CBS and NCAA. The trend is
that rivals have started to collaborate on properties which can align their interests. That has led to the Turner/
CBS partnership on NCAA and other often unlikely unions like ESPN and Fox (PAC-12 ). CBS/Turner and NCAA
worked together on every platform. It’s a true partnership with some real collaboration. You will probably see more
partnerships like this going forward. Are you seeing any digital trends? Video streaming on tablets and other
mobile devices have really grown. Over the first 2 weeks of the tournament, 67 minutes of video was viewed per
user on mobile (tablets and smartphones), an increase of 59% vs the complete tournament last year. In addition,
live video viewing on mobile continues to increase over the course of tournament, rising from a 43% share on
Mar 21 to a 68% share on Mar 31. Have you seen greater interest in the tournament overall this year? There
are a couple of others sports at this time of the year but it’s all about March Madness. The big part of the growing
interest in the tournament has to do with the teams and the stories behind them. TV Everywhere and other social
media platform also helped engagement and participation. Is viewing on secondary platforms hurting live
linear viewing? The increase in viewing of both live streaming and live TV coverage dispels the concern that
digital coverage will undermine TV viewership. TVE isn't stealing viewers from live TV. It's about adding value and
providing options. Heading into the Final Four weekend, viewership across TBS, CBS, TNT and truTV has aver-
aged 9.7min total viewers, the most-viewed NCAA Tournament to date in 19 years.

On the Hill: The House Subcmte on Communications scheduled a markup of Internet freedom legislation mak-
ing it the policy of the US to promote global Internet free from govt control. The markup will convene Wed at 4pm ET
for opening statements and reconvene Thurs at 2:15pm to consider the legislation. The bill has the same language
as a resolution that passed Congress last session, but goes further by making it law vs sentiment.
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TVE: Bright House and Cox have added TVE capabilities for Time Warner Cable SportsNet and Time Warner
Cable Deportes, allowing fans to watch programming in-the-home and on-the-go. TWC and DirecTV already offer
the authenticated service.

Social Circle: ABC Family’s “Pretty Little Liars” was the #1 Tweeted series across all TV in 1Q (8.28min tweets),
accounting for 4 of the Top 5 most-tweeted TV eps. Don't chalk this all up to the young audience. ABC Fam is very
resourceful with its use of hashtags and reveals during the show (if you haven't seen it, you need to check it out). It
even used the platform last month to announce a spinoff of the series, “Ravenswood.”

Programming: Ali Velshi, former CNN chief business correspondent and anchor of “Your Money,” has joined US-
based news channel Al Jazeera America. The channel (currently Current) is set to launch later this year. Velshi will
host and develop a daily primetime biz program that will focus on the economy’s impact on everyday Americans.

-- History picked up ratings driver “Vikings” for a 2nd season. Four eps of season 1 remain, with the finale slated
for Apr 28. The drama has averaged 5min viewers over 5 weeks. -- HLN will host the Daytime Entertainment Emmy
Awards for the 2nd consecutive year. The event is live June 16, 8-10pm. -- TLC has commissioned the 2-hour film
“Letters to Jackie: Remembering President Kennedy,” in honor of the 50th anniversary of the President’s assas-
sination. -- NickMom ordered 13 eps of “Instant Mom” (wt), the primetime TV block’s 1st scripted comedy series.

-- Investigation Discovery will premiere “Tabloid” in 1Q, '14. -- On April 23, Bio will premiere “Citizen Hearst,” a new
documentary exploring the story of William Randolph Hearst. -- USA’s new original reality series “The Moment” will
premiere April 11 at 10pm.

Upfront: GMC, which previously announced it will change its name to UP on June 1, announced its most ambitious
original slate in its 8-year history. The net has been holding mobile upfront presentations and client meetings on its
Upfront Tour Bus. Among GMC'’s list of movie premieres is “Guess Who's Coming to Christmas” (Nov), starring Drew
Lachey and Mackenzie Porter. It’s also rolling out several series, including “Family Additional with Leigh Anne Tuohy,”
following the lives of families who have been fostering children and are on the verge of adopting (June), and “Miracle
Hunters,” an investigative show exploring unexplained events from the producers of “Hatfields and McCoys” and

“R&B Divas.”

Marketing: AT&T U-verse and Music Choice are teaming for college marketing tour, “Let Your Colors Fly” Music
Choice will provide the music, complete with a live artist or DJ while showcasing its Music Choice University chan-
nel and SWRTV TV net. AT&T will give away freebies, such as T-shirts. -- Verizon launched its “FiOS SoCal Ex-
perience,” which markets the telco’s FiOS Quantum Internet by supporting local community causes and rewarding
creativity. The SoCal Experience team will meet Southern Californians where they work, live and play in tech-laden
FiOS SoCal Experience vehicles.

Business/Finance: Comcast chief Brian Roberts’ base salary remained unchanged last year, as it has for the past
4. However, he received $9min (107.5% of his target annual bonus) based on the company’s performance. Add in
stock options and deferred compensation, and his total compensation increased by 8% ($1.8min) to $29.1min. Com-
cast evp, NBCU pres/CEO Steve Burke saw his total compensation package rise about 11% to $26.3min.
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THE MARK AWARDS

Enter the Mark Awards for your chance
CTAM to make your mark in history.
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A TECH AGENDA BUILT TO INSPIRE

The latest trends in cable technology play a starring role at The Cable Show 20]13.
Dive deep into subjects like big data, wireless broadband, cloud computing and

more through events and conferences including The Spring Technical Forum,
CIO.IT and Imagine Park.

And see the latest in apps, products, devices and systems on the industry’s
most comprehensive exhibit floor. If technology is part of your agenda,
make sure to make The Cable Show 2013 part of your world.

Register by April 12 to save up to $150!
www.thecableshow.com/engage
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CableFAX Week in Review
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