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Be Cool: McSlarrow Urges Cable to Forget Martin, Tell Its Story

NCTA pres/CEO Kyle McSlarrow is now beyond letting the antics of FCC chmn Kevin Martin get his blood pressure

up, telling a group of cable communication gurus to focus on getting their points across to camps willing to listen. “It's a
given,” he said at the Association of Cable Communicators conference in DC Tues. “This is what it's going to be like
while he’s chairman. There’s nothing the industry can do that’s going to be good enough.” With that in mind, he urged
cable’s public-affairs troops to redouble efforts to tell cable’s story to other policymakers and to the public at large in order
to counter anti-cable attacks. “If you're at the top of the heap, everybody shoots at you,” he said. McSlarrow said no-
where has that become more apparent than in the net-neutrality debate, which prompted Martin last week to suggest that
Comcast’s truce with BitTorrent amounted to the MSO admitting it was blocking certain traffic (In reality, Comcast has
specifically said it doesn’t block any traffic, only slowing some of it down as part of its network management practices).
Again, McSlarrow told communicators to play it cool and keep pounding home industry arguments even if “| still don’t
think we’ve punched through in a way that sticks.” His advice? On rates, emphasize value. On a la carte, convey that
per-channel prices would rise. On net neutrality, highlight better performance through network management (McSlarrow
said broadband issues could become a “big battle” in the presidential campaign). In the end, he said cable’s overall suc-
cess is probably the best evidence of consumer benefit: “They’re voting with their remotes,” he said.

ACC Notebook: C-SPAN within days will announce a partnership with YouTube to cover the presidential election, said
Steve Scully, C-SPAN senior exec producer and political editor, on a panel Tues. The effort will include a joint bus tour
that will start in Erie, PA and move across the country. -- The upcoming DTV transition—while a vast communications
challenge for cable and related industries—is also a big marketing opportunity, said several ACC panelists. Cox vp,
product marketing David Pugliese noted that consumers faced with either purchasing a converter box or hooking up an
over-the-air set to cable/satellite should get one message from cable: Hooking up that TV to cable is “the easiest option.”
He added even consumers who buy a converter box or rely on internal digital TV tuners may live in areas not penetrated
by all digital signals, presenting another upsell opportunity for cable. “The customers may not realize that until February
2009,” he said. Said cable lawyer Frank Lloyd during another panel: “This is the most fantastic marketing opportunity that
cable has ever had.” -- Cable ops are deploying a slew of technologies to keep employees informed, including VOD and
text messaging, panelists said during a session on internal communications. But tech alone won’t provide buy-in, they
agreed. Content must be refreshed regularly, said Susan Warner, a sr dir at Time Warner Cable. And material must be
honest or it won’'t be read, consultant Tom Galvin said. Comcast manager Debra Marton said Comcast employees have
a special hotline to customer service they can call if someone asks them about a service problem at the grocery store, for
example. For smaller systems there’s nothing better than getting your senior execs out to the field to meet employees,
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said Bresnan vp Sean Beqaj, who says he tries to think daily of creative ways to get his execs to travel.

State Franchising: AT&T is continuing its push for statewide franchise legislation in several states, including through

a pair of bills in LA that don’t contain opt-in alternatives for cable incumbents, said Cox exec dir, govt affairs Michael
Grover at ACC’s DC confab. Cable has countered with more industry-friendly legislation, and negotiations for a compro-
mising bill are expected to begin over the next week, he said. Meanwhile, the telco has pleaded its franchise case in OK,
Ml and AL with the states’ attorneys genl, and is receiving favorable opinions, said Charter corporate vp/sr counsel, govt
affairs Joi Philpott. The MSO is lobbying for more cable friendly terms in OK and AL. Also, TN lawmakers are nearing ap-
proval for a franchise bill that would raise cable’s local fees to 5% from 3%, according to reports out of Nashville.

In the Courts: The SC Supreme Court upheld Mon a decision by state legislators to ban Time Warner Cable
from offering phone service in certain rural areas served by 5 small telcos. The court agreed that Time Warner's
market entry would force the telcos to either raise rates or cease service provision. Time Warner regional vp, opera-
tions, SC Bob Barlow called the ruling “unfortunate” and pointed to results elsewhere. “Time Warner Cable has
successfully offered these services in rural areas of other states and the rates are going down—not up,” he said.

CTIA: No announcement at CTIA regarding a WiMax jv between Sprint, cable and Clearwire. “The lack of an an-
nouncement raises questions about whether or not a deal will happen after all, and [CEO Dan] Hesse’s commen-
tary around Sprint’s ongoing commitment to their Xohm WiMax network made no mention of potential partners,”
writes Sanford Bernstein’s Craig Moffett in a note to clients. Also at the wireless conference, FCC chmn Kevin
Martin said he would circulate a proposal dismissing Skype’s petition for mandated open access for wireless, say-
ing market developments make such govt intervention unnecessary.

Carriage: Oceanic Time Warner Cable launched ReelzChannel on its digital lineup Tues. -- Verizon added ION’s
suite of diginets, ION Life, qubo and The Worship Network, to its Boston FiOS lineup. -- U-verse TV has added
HBO2 HD, HBO Comedy HD and HBO Family HD to its high-def lineup, which now tallies more than 40 nets.

Ratings: Political coverage dominated prime cable in 1Q, with 6 presidential election-related specials inhabiting the

top 10. CNN accounted for 4 of the spots, including the throne, earned by the CA Democratic debate (6.2/5.96min) in
Jan. MSNBC inhabited the other 2 spots, led by the Q’s 2nd-place telecast, another Dem debate (6.1/5.57min). — USA
(2.2/2.16min) took home top prime honors in the Q, easily outpacing runner-up Disney (1.9/1.84min). TNT (1.7/1.62min)
followed in 3rd, while TBS (1.5/1.47min) and Fox News (1.5/1.41min) tied in 4th. -- Winners in Y-over-Y 1Q prime ratings
growth (min 0.4 rating in 1Q07) include CNN (+43%), MSNBC (40%), Bravo (40%), and Lifetime Movie Net (+33%).
Using the same ratings guideline, losers include GSN (-25%), SOAPnet (-20%), Animal Planet (-20%) and A&E (-
15%). Brag Book: SNY’s season-opening Mets telecast delivered a 4.4/407K, making it the highest-rated team opener
ever on an RSN. -- The Mon conclusion of Lifetime Movie Net's 2-part and 1st-ever original mini, “The Capture of the
Green River Killer,” became the highest-rated (2.8) and most-viewed (2.4min viewers) program in net history. The tele-
cast eclipsed the marks set the previous night by Part I. -- Nick’s “08 Kids’ Choice Awards” drew historical show bests
for total viewers (7.4min) and among kids 2-11 (3.8min). -- The season 2 debut of Showtime’s “The Tudors” garnered
768K viewers, a 65% increase over last season’s finale. The ep also delivered approx 1min streams on sites including
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BUSINESS & FINANCE

Comcast.com and MSN. -- ESPN’s
inaugural ‘08 MLB telecast between
the Nats and Braves averaged 2.7min
HHs and 3.66min viewers to become
the most-viewed opening night ever
on the net.

Programming: TNT ordered 13 eps
of “Truth in Advertising,” a drama
starring Eric McCormack and Tom
Cavanagh. The series, exec produced
by the creators of “The Closer,” fol-
lows 2 ad execs whose friendship is
tested when one is named creative dir
of the firm. It's set to debut next year.
-- Lifetime reupped “How to Look
Good Naked” for a 2nd season in
July. -- TNT has ordered a 1-hour pilot
of “Men of a Certain Age,” a drama
starring Ray Romano as a mid-lifer
who shares important bonds with 2
best friends.

Honors: A special “Outstanding Con-
tribution” Vanguard will be bestowed
on CableLabs founder Dick Leghorn
next month for his role in creating
CableLabs. Awards will be presented
at the Cable Show in New Orleans.

People: Timothy Stautberg will
become CFO of Scripps after the
company splits into 2 publicly traded
entities, with current CFO Joseph
NeCastro set to take the same post
for spinoff Scripps Nets Interactive.

Business/Finance: The SEC de-
clared effective Macrovision’s regis-
tration statement for its $2.8blin offer
for Gemstar. Final joint proxy state-
ments are being sent to stockholders.
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PROGRAM AWARDS

Saluting Cable’s Top Shows and People

Entry Deadline: May 9, 2008

shows and people.

From the most outstanding cable programs to the best surprise ending,
The First Annual CableFAX Program Awards honor the best in cable

Visit www.CableFaxProgramAwards.com for more information.

Sponsorship Opportunities: Contact publisher Debbie Vodenos at
(301) 354-1695, or email dvodenos@accessintel.com

Entry Questions: Contact awards coordinator Saun Sayamongkhun at
(301) 354-1610, ssayamongkhun@accessintel.com.
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The place for talent

Position: Marketing Manager (Bilingual .
Spanish), Patriot Media Consulting Job Seekers:

Location: Puerto Rico Access the newest and freshest jobs available to cable
Position Summary: Plans and executes marketing strategies | | professionals. Post your resume and let the jobs come to you.

to support customer %rowth, customer retention and revenue
objectives. Oversees local origination staff/productions.

Major Responsibilities: Implements and analyzes mar- Employersl Recruiters:

keting programs designed to attract and retain custom- i ifi i i i
e D e T e pustom, Reach highly qualified candidates by posting your opening

internet. Identify and analyze market trends to provide on the cable jOb board.
information necessary to meet ongoing objectives.

Preferred Qualifications: New Feature: Reach more cable industry job seekers and
1.Bilingual Spanish required. q 5 . . q
2 Four years” marketing experience within cable TV/ gain exposure through Cable360’s print publications and
telecommunications industry 1s stron, reterred, wit] . . .
at least one year in a supgrrzisory/magnz perial position, online job postings!
with an emphasis on broadband products including
video and data.

3 Bachelor’s degree in marketing or related field. Special Offer: Receive an extra 15% off when you enter
code 19345434 on your next job posting.

Send your resume to:
Email: 1_‘i‘guerriero patmedia.us
ax: 609-452-2542

We’ve got the next cable job — or the candidate — for you!

www.cable360.net

Use the Cable Job Center to find
talent or to connect with new et bl S
employment opportunities.

For job seekers: Find jobs,
manage your resumes, and

www.cable360.net/jobs.html



