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Crying Foul: Verizon Gripes About Cable’s Cancellation Policies

While cable companies await FCC action on a complaint that Verizon is allegedly using carrier proprietary info to mount
customer win-back efforts, the telco has filed its own request at the Commission. Verizon says many cable ops refuse
to accept video service cancellations from a new provider, forcing customers to call them directly to disconnect. It wants
the FCC to establish a rule that would create parity in the process for cancelling video service with that of phone. “It is
well within the commission’s authority to make this declaratory ruling that will foster robust competition between cable
incumbents and other video providers,” Verizon said. The notion didn’t set well with the cable industry. “Verizon does
not have to rely on Comcast or any video provider for a customer to make a change in video service providers. Con-
versely, Comcast and other competitive voice providers must depend on Verizon to release a customer’s telephone
number so that Comcast can install its voice service,” a Comcast rep said. “If Verizon was really serious about wanting
to help consumer choice, they would support porting wireline telephone numbers in less than 24 hours as Comcast has
proposed, just like they do for wireless.” An NCTA spokesman said that Verizon’s “fairy tale complaint” is an attempt

to deflect criticism from its “years-long illegal practice of misusing proprietary information to prevent consumers from
switching to a new phone provider.” Comcast, Time Warner Cable and Bright House have accused Verizon of violat-
ing the Communications Act by launching retention marketing efforts when a competitor calls to have Verizon port a
customer’s number. Separately, Verizon complained Mon to the FCC that some cable companies are delaying switch-
ing customers’ to competing voice providers by failing to meet FCC timing requirements for local number portability.

Another Crucial Transition: Cable Continues To Gain Viewers

As Showtime’s “Dexter” continues its solid run on CBS, cable continues to slice out admirable viewership gains
and bleed broadcasters of additional eyeballs, according to Turner research. Through Sun, 35 ad-supported cable
nets have achieved their best 1Q ever among 18-49s, while 26 of those nets grew at least 10% in the demo. Con-
versely, the big 6 broadcasters have collectively lost 2.25mIn HHs during the season-to-date, and 1.93min viewers
among 18-49s. Only Fox has improved over last season. And if the good news quota hasn’t been met, overall TV
viewership continues to rise, particularly among 18-24s. USA topped The CW among 18-49s, and the broadcaster
also lost to TBS among 18-34s. USA scored as well with the best 1Q prime ever for ad-supported nets among 18-
49s (1.27mln), 25-54s (1.30mIn) and total viewers (2.91min), while TBS did the same among 18-34s (700K). Not to
be outdone, Nickelodeon achieved the best ad-supported 1Q ever in total day (2.28min). BBC America (+109%)
led ad-supported cable in Y-over-Y prime viewership gains among 18-49s, followed by Nick at Nite, WE tv, Inves-
tigation Discovery and ESPN News at 40%. Leading the decliners were ESPN Classic (-47%), SOAPnet (-15%)
and Discovery Channel (-12%). Also notable: CNN topped Fox News in prime among 25-54s for the 1st time
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since 1Q04; the top 2 new cable originals in total viewers are MTV’s “Best Dance Crew” (2.58mIn) and History’s
“Ax Men” (2.47miIn); and the top returning shows in total viewers are Bravo’s “Project Runway” (3.88miIn) and FX'’s
“Nip/Tuck” (3.54mlIn).

Wireless World: Following broken deals, renewed talks, reports of major investors and much speculation, it ap-
pears that a nationwide WiMax deployment project will include Sprint, Clearwire, Intel, Comcast, Google, Time
Warner Cable and Bright House. Sources close to negotiations among the companies confirmed a WSJ re-

port that the 3 MSOs are considering a collective investment up to $1.7bIn in Xohm, the WiMax project originally
planned by Sprint and Clearwire. Intel is expected to toss in billions more. Industry watchers have been patiently
waiting for a wireless splash from cable, whose Pivot jv with Sprint didn’t fare that well. Pali analyst Richard Green-
field believes a deal would likely provide many important wireless options for cable but remains “skeptical of Sprint’s
ability to execute.” Meanwhile, Sanford Bernstein’s Craig Moffett views Sprint’s spectrum as technologically
inferior to Verizon’s and AT&T’s, casting doubt on the project’s viability. Interestingly absent from the deal is Cox.
The MSO appears to be planning its own wireless play after scooping up spectrum in the recent FCC auction. Cox
officials declined to expound on its plans, citing an FCC-mandated quiet period. Street reaction: Sprint (+1.6%),
Clearwire (+6%), Google (+1.6%), Comcast (-4%), Time Warner Cable (-2.7%), Intel (-1.8%).

Mass Data: FiOS TV availability in MA markets has notably affected cable MSOs, according to Leichtman Re-
search Group’s parsing of data from the MA Dept of Telecom and Cable. In the 61 state communities offering
FiOS TV (as of Dec 31), Verizon picked up approx 66K video subs in ’07, while Comcast lost approx 35K, Charter
lost approx 2K and RCN lost approx 4K. According to Leichtman, Comcast lost 10% of its MA subs in FiOS com-
munities in ’07, and has bled 14% of its sub base since ’06 in the 34 towns where the telco’s service has been avail-
able for 2 years. Corresponding RCN numbers are 11% and 21%, respectively. In the 3 Charter towns with FiOS
available, the MSO lost 20% of its state subs last year. When incorporating data from the entire state, however, the
customer losses improved to 12K for Comcast and 1K for Charter (RCN’s worsened to 5K).

For the Block: Unhappy that low-power stations’ analog signals are blocked from some digital converters, the
Community Broadcaster Assoc has asked the DC Circuit prevent the marketing and distribution of boxes that
don’t pass through analog signals. That would eliminate many of the converter boxes certified for the govt's $40
coupon subsidy. “CEA is amazed that this group, which stood silently while broadcasters, the electronics industry
and government successfully implemented the DTV transition, is now trying an 11th hour litigation strategy to freeze
the entire nation in analog,” CEA CEQO Gary Shaprio said Wed, calling the lawsuit “irresponsible.” The CE group
has called for LPTV stations to shift to digital or promote converter boxes that do include the analog pass-through.
LPTV stations are not required to convert to digital by Feb ’'09.

Upfront Notebook: USA’s '08/'09 development slate includes “In Plain Sight,” starring Mary McCormack as
someone working in the witness protection program (June 8 debut) and the return of “Monk” for its 7th season and
100th ep. It's also turning last year’'s miniseries “The Starter Wife” into a 10-ep series with Debra Messing. Also

on tap are 4 pilot scripts: “Royal Pains,” “White Collar,” “Shirleyville” and “The Nanny Files.” Other announcements
include the unveiling of USA’s new pro-social initiative—“Characters Unite”—aimed at combating intolerance, in the
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same vein as the net’s '90s “Erase
The Hate” campaign. -- Hallmark
Channel won the rights to 99 fam-
ily-friendly flicks from Disney-ABC
Domestic TV, including “Old Yeller
and “The Princess Diaries.” It has
also slated 30 original films to air this
year, including “The Shell Seekers”
with Vanessa Redgrave (May 3).
Hallmark will also add “The Golden
Girls” to its lineup of acquired series.

Business/Finance: Motorola has
launched a process to create 2
independent, publicly-traded compa-
nies by splitting its mobile unit from
its broadband and mobility solutions
segment. “Creating two industry-
leading companies will provide im-
proved flexibility, more tailored capi-
tal structures, and increased man-
agement focus—as well as more
targeted investment opportunities for
our shareholders,” said the compa-
ny. Investors lauded the move, send-
ing Moto shares up 2.66% Wed to
close at $10.02. -- Vyyo’s stock has
been suspended from trading on the
Nasdaq Global Market, with Nasdaq
intending to have the listing removed
in the coming weeks. Vyyo said it's
examining other trading alternatives
for its stock, including the OTC Bul-
letin Board. If Vyyo’'s common stock
isn’t listed on an eligible securities
exchange for 60 days, it defaults on
its $35mIn 5% unsecured convert-
ible note due '12 issued to Goldman
Sachs. Vyyo told the SEC it will seek
a waiver from the default.
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The place for talent

Position: Dir of Operations & Forensic

Engineering, Customer Service Ops Job Seekers:
Center, Cablevision . .
Location: New York Access the newest and freshest jobs available to cable

Description: The CSOC identifies video, voice or professionals. Post your resume and let the jobs come to you.
data network issues and coordinates communications

among customer service, field operations, network H .
operations, and engineering. This is a high-pro- Employerisecrmters.

file role, regularly interacting with executive Reach highly qualified candidates by posting your opening on

management and is an excellent opportunity for )
an outstanding operations or development engi- the cable ]Ob board.
neer to broaden his or her experience in opera-
tions.The Director will manage the Operational

Analysis team and lead the analysis process. New Feature: Reach more cable industry job seekers and
The successful candidate must be a strong com- gain exposure through Cable360’s print publications and online

municator and team builder with engineering- - . I
level expertise in cable video, data and voice job postings!
technologles, as well as very strong analytic
skills and significant cable industry experience

In cilhr cngincering operations of cngincering Special Offer: Receive an extra 15% off when you enter code

R&D. ExFerlence in customer service or fie

service helpful. but nof required. 19345434 on your next job posting.

Send resume to execrec@cablevision.com

We’ve got the next cable job — or the candidate — for you!

www.cable360.net

Use the Cable Job Center to = (35-3‘
find talent or to connect with LA_J?I'E _/I‘_\'H-ET Y
new employment opportunities. i ————

Gable 005

i m —

For job seekers: Find jobs,
manage your resumes, and
set up job alerts —

www.cable360.net



