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Boston TiVo Party: Rogers Touts TV Broadband, Cable Partnerships

TiVo's feeling pretty good about New England. Not only is it the site of its first commercial rollout with Comcast, but Cox
announced earlier this month that it will be the site of its 1st co-branded launch (Cfax, 3/7). “Surveys that we’ve done

in Boston show far greater awareness of TiVo and the TiVo brand, even with the limited amount of press and market-
ing Comcast has put behind it so far,” TiVo CEO Tom Rogers said during a Citi investor conference Tues. He expects
Comcast to begin marketing the $2.95 add-on service more extensively in the coming months once “bugs and automatic
processing issues” are worked out. While Rogers was bullish on cable partnerships, he spent much of his presentation
heralding TiVo as a one-stop device that can do it all. “A year ago, we were hearing that people would never attach their
TVs to broadband. Now we find that about 85% of HD TiVo buyers before we even market to them... are immediately
taking it out of the box and connecting to broadband,” he said. TiVo announced Tues that an updated version of its
“Desktop Plus PC” software is now available that lets viewers watch video content from the Web directly on their TVs
(the service was announced in Jan at CES). Rogers was less enthralled with EchoStar’s Slingbox technology. “Place
shifting has some appeal. | don’t think anybody does it yet quite friction-free to make it truly appealing,” he said. “Right
now, there doesn’t seem to be as big a consumer opportunity as some initially thought.” TiVo lets user download content
to iPods, schedule recordings via a Verizon phone, and is exploring other place-shifting services under its “TiVo to Go”
brand. Meanwhile, Rogers was insistent that TiVo will prevail in its patent case with EchoStar. On Mon, DISH Network
asked a federal appeals court to rehear the case, claiming that a TiVo witness provided contradictory testimony.

Sold!: The FCC'’s spectrum auction came to close Tues, with a record $19.6bin in bids. FCC chmn Kevin Martin
credited anonymous and package bidding rules, as well as altered power limits on the A- and B-blocks, to the auction’s
overall financial success. But as expected, the D-block designed to help free up more public-safety spectrum didn’t
attract the minimum bid required by FCC auction rules. In a conference call late Tues, Martin said the Commission

will “evaluate our options” conceming the D-block but said a public-private partnership seems to remain “the only tool
we have at the Commission to try to solve these challenges.” The FCC won't disclose the winners of the auction until
commissioners vote to officially close the process; that order was circulated by Martin immediately after the last round
ended Tues. Stifel Nicolaus predicted that Verizon Wireless and AT&T will be the auction’s biggest acquirers of
spectrum. Meanwhile, controversy continues to swirl around the auction process, with House Telecom chmn Ed Mar-
key (D-MA) announcing plans for a hearing on the auction results partly “to ascertain the extent to which new entrants
have succeeded in obtaining licenses through this auction.” He also wants to delve into reviewing a new auction for the
D-block and whether a high reserve price needs to continue to exist. Public Knowledge pres/co-founder Gigi Sohn
similarly called for an investigation of whether certain D-block conditions repelled bidders. But she said open-access
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provisions—limited by the FCC to the C-block portion—created “some good results for consumers” even if the scope of
the open-access rules “weren’t all that we would have liked.”

Switch-a-roo: Cablevision is ramping up the number of channels it makes available via a switched digital network.
CableCARD customers have started receiving notification that the MSO is moving the VOOM HD networks to switched
over the next couple months. The change means that CableCARD users will need an HD set-top to continue to receive
the channels. Cablevision is offering them a free box for a year. Switched digital delivers linear digital channels only
when viewers tune in to them, freeing up bandwidth. Impacted channels include: Animania HD, Equator HD, Family
Room HD, Film Fest HD, Gallery HD, Gameplay HD, HDNews, Kung Fu HD, Monsters HD, Rave HD, Rush HD,
Treasure HD, Ultra HD, Worldcinema HD and Worldsport HD.” Cablevision entered the world of switched digital in
’06 by launching 60 intl channels across its footprint (the number has now grown to about 70).

DTV Doings: Cable chimed in at the FCC this week to bash broadcasters’ proposal that a station’s digital HD and
SD signals appear on the same channel for customers. NCTA said it's generally impossible to put both versions on
the same virtual channel, while NAB and MSTV assert that it would be possible on most digital systems. The cable
group also argued in reply comments that same-channel placement is unnecessary, noting that many subs want
HD channels grouped together and that such a rule would require confusing changes to customers’ lineup.

Downtimes: One strategy for building your business during an economic downturn is to give customers some
stability. That's what WOW! has done by introducing a bundle offer with a rate that customers can lock into through
’10. “What we’re finding is that people really appreciate that, especially during hard times. They appreciate know-
ing what their billing is going to be,” WOW! chief Colleen Abdoulah said during CableFAX’s digital Webinar series
Tues. “Be clever about rates,” Atlantic Broadband CEO Dave Keefe concurred. WOW takes on the burden of the
guaranteed rate as there’s no contract or penalty if a customer leaves before '10. Cox svp Tony Maldonado noted
that a slowing economy doesn’t necessarily equal a downturn in Cox’s business. “We think less about doing busi-
ness in a recession and more about... being smart, purposeful and disciplined” in good times, he said. Purchase a
replay of the presentation at http://www.cable360.net/cfax/webinars/.

Competition: DISH quickly countered the news of a Fri satellite launch anomaly by outlining the HD enhancements

it has planned for spring. The satcaster expects to increase its local HD offerings by more than 60% over the next 2
months, through Apr launches in 12 markets including Austin and Milwaukee, and 9 May launches in markets such as
Richmond and Knoxville. Also, DISH still expects to deliver on its year-end goal of 100 local HD markets and 100 nation-
al HD channels. A list of potential upcoming net launches includes USA HD, AMC HD and The Weather Channel HD.
-- NH regulators approved Mon the $2.7bin sale of Verizon’s land line business in northern New England to FairPoint
Comm, said FairPoint chmn/CEQO Eugene Johnson during the company’s earnings call. The state’s nod effectively ends
months of negotiations, as ME, VT and the FCC had previously OK’d the deal, which is expected to close Mar 31.

Ratings: WWE'’s Mon night show on USA last week earned a 4.0/3.83min two-hour avg in returning to the weekly
telecast thrown last week. This week the net (2.2/2.09min) took the top spot, a typical occurrence. Of the 18 WWE
content hours on USA this year, none has earned a rating below 3.2 or weekly telecast placement below 7th. The
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MARCH 24-25, 2008 — LOS ANGELES
www.televisionconference.com
The “Must Attend” Event for Television Executives Since 2003

Featured Speakers Include:

Tony Ponturo
President & CEO

Joel Hyatt Busch Media Group David Lyle
Co-Founder & CEO VP, Global Media & Sports Mktg President
Current TV Anheuser-Busch Fox Reality Channel

Marshall Herskovitz
Emmy-Winner, Writer
Director, Producer,

Creator, President
Producers Guild of America

Carson Daly g

Host Karen Bressner
NBC's ' SVP, Advertising Sales
"Last Call with Carson Daly" TiVo

Topics include:

= What’s Next? The Top Digital Media Trends Impacting the Television Industry

- A View From the Top: The Outlook for the Television Industry & Digital Media

- Reality Programming 2.0: What's Next for TV's Popular Genre of Programming?
- Global TV & the Emergence of Worldwide Content Distribution Networks

- New Television Technologies You Need to Know

- The Future of Television Advertising

- User-Generated Content: Show Me the Money!

- Mobile TV: Hit or Miss?

- Direct to Internet: Producing Content Specifically for the Web & Mobhile

- Digital Television (DTV) is Coming!

- Who's Waiching (and are they buying anything)? The Evolution of Metrics and Analytics for Television 2.0
= Innovations that are Shaping the Future of Television

REGISTER NOW!

For more information and to register, call 310-855-0033.
www.televisionconference.com/west/



