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‘Brawl Street’: Comedy’s Stewart vs CNBC’s Jim Cramer

To say this week’s drama between Comedy Central “Daily Show” host Jon Stewart and CNBC has been interesting
would be an understatement. The week-long flare up between Stewart, CNBC and “Mad Money” host Jim Cramer may
have garnered more ink than the actual market this week. Ratings for Thurs night's “showdown” between Stewart and
Cramer weren't in by deadline, but are expected to be strong based on this week’s linear and online trends. The consen-
sus from Internet and newspaper pundits Friday was that Stewart KO'd the ex-trader, who appeared uncharacteristically
reserved and threw nary a punch—though several noted that Cramer, like most financial reporters, was in the dark on
what banks were doing. ‘Actually, Cramer didn't know. Neither did most financial journalists,” wrote Washington Post media
columnist Howard Kurtz. “They should have been more aggressive in challenging the highly leveraged banks, the credit
default swaps, the Washington regulatory cops who slept on the beat. But they were as stunned as anyone when Bear
and Lehman went under and AlG and Citi had to be rescued.” We even spied well-known cable PR man Bob Gold giv-
ing his 2 cents to USA Today. “Here’s a guy who may have his career on the line,” Gold of Bob Gold & Associates is quot-
ed as saying in Thurs’ paper. “His credibility has been brought into question. NBC Universal (CNBC’s parent) will have to
draw a line. Trust is at stake.” Stewart’s rants over CNBC's financial reporting have garnered high ratings for his show, but
could they indeed hurt CNBC, which saw an 8% increase in 4Q prime? It’s early, but so far “Mad Money” isn't showing
any slippage. The program’s live+SD average for total viewers Mon-Wed is 317K—identical to the average for the week
of Mar 2 and up from 294K the week of Feb 23. But you can bet that competitors Fox Business News and Bloomberg
TV are paying close attention. After all, remember that FBN last year bought ad space in the NY Times and WSJ taunting
Cramer’s quote “No, no Bear Stearns is fine” one week before the investment bank’s collapse. Makes you wonder if the
fledgling net is working on a new campaign...

Advertising: Sentiment during cable’s recent earnings season spoke of further ad market softening in the current Q after
downward pressure began to intensify in 4Q at both the national and local level. But on average, MSOs and cable pro-
grammers fared better than most during last Q—and fared inarguably better during all of ’08. According to Nielsen data,
2 cable TV segments were the only media categories that experienced increased ad expenditures last year: national
cable TV delivered 7.8% growth in ’08 and the burgeoning Hispanic cable TV segment 9.6%. This as the overall US ad
market dipped 2.6%, weighed down by segments including local newspapers (-10.2%), broadcast TV (-3.5%) and His-
panic broadcast TV (-2.4%). Meanwhile, not 1 of the top 10’08 advertisers increased spending last year, including AT&T
(-7.2%), Verizon (-1.3%) and Time Warner (-23.7%). As for the top product categories, pharmaceutical (-18.4%) and fac-
tory automotive (-15.5%) not surprisingly curbed spending by the greatest percentage, followed by movies (-11.4%).

Ch-Ch-Changes: Late Thurs, News Corp announced that Peter Liguori is out as chmn of ent for Fox Broadcasting,
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with Peter Rice taking over the post immediately. Rice leaves his post as Fox Searchlight pres for the gig. The shakeup
creates a larger role for Fox Networks Group chmn Tony Vinciquerra, who will take on responsibility for Fox Broadcast-
ing programming while continuing to head the cable nets and the business side of Fox Broadcasting. What we're really left
wondering about is where will Liguori—who built FX into the “HBO of Basic” during his tenure there—go next? -- Time
Warner has charged Tim Armstrong with reviving AOL, naming the Google exec chmn/CEO of the beleaguered
unit. Current chmn/CEOQO Randy Falco and pres/COOQO Ron Grant will leave the company after a transition period.
Analysts speculate that the move portends a spin off of AOL.

SXSW: Austin’s South by Southwest Festival’s star keeps rising and IFC will be in on this year’s action as the of-
ficial cable sponsor. That means the net will have unlimited access to cover the 10-day film and music festival, which
kicked off over the weekend. IFC also will premiere doc “New World Order,” a feature-length doc about conspiracy
theorists, and have execs participating on several panels during the conference.

DTV Doings: The FCC set the final rules Fri for the DTV transition, ordering broadcasters to provide on-air and other
notifications of potential signal loss if 2% or more of their analog viewers are predicted to lose service, regardless of
whether it may gain viewers in other areas post-switch. Stations also must include info about the use of antennas and
using the rescan function on their digital converter boxes and TVs. Broadcasters who want to terminate analog before
June 12 generally can’t until Apr 16. However, noncommercial stations experiencing significant hardship may terminate
service beginning on Mar 27. In order to terminate analog prior to June 12, major network affiliates must ensure that at
least 90% of their analog viewers continue to receive analog service from another major network affil through June 12.
If more than 10% will lose all major network affils, then there are other conditions, such as walk-in help centers.

Getting Social: CableFAX’s Thurs Webinar on social media and monetizing online video led to an intriguing out-of-
the-box discussion. Among takeaways: (1) Finding a viable and sustainable “killer” ad unit for online video is crucial
to its monetization, with pre-rolls, overlays, wraps and increasingly brand integration offering surprising pros and
cons. (2) Engaging new multiplatform audiences can require more than a good story. Digital viewers often seek
involvement and, in some cases, even the ability to help shape fictional storylines. (3) Some content owners may be
surprised to learn how much savvy and cleverness is required when leveraging social networks to virally promote
assets. [To access the Webinar on demand, go to http://cablefax.com/cfp/webinars/SocialNetworking2009.html].

Earnings: VOD company SeaChange reported increases in both 4Q (+13%) and fiscal ‘09 (+12%) rev, the former pow-
ered by a 49% leap in its servers and storage segment based on “substantially higher shipments of VOD flash memory
servers to North American-based cable television customers.” It is forecasting flat rev growth during the 1st half of fiscal
’10, but improvement in the 2nd half due to an expected increase in VOD software upgrades with its larger US customers.

TwitterFAX: OK, we're not changing our name quite yet. But CableFAX has officially joined the Twitter bandwagon. Go to
www.twitter.com and search for “CableFAX.” Make sure to follow us in time for Cable Connection Week!

Business/Finance: Time Warner Cable officially completed its separation from Time Warner Thurs evening, when the
MSO also doled out its planned special dividend of $10.27/share. Then on Fri, TWC shares began trading with re-
flection of a 1-to-3 stock split, opening at $24.97/share.

CableFAX Awards Luncheon
Celebrating: The Faxies Finalists, Women on the Move, and CableFAX’s 20th

CableFAX
Awards Don’t miss this year’s Awards Luncheon where we honor top marketing and PR in cable. Plus we'll

Luncheon celebrate Women on the Move and CableFAX’s 20th. A can’t miss event!

e March 30, 2009

Washington, DC 12:00 PM - 2:00 PM EST
National Press Club
Washington, DC

Register Now: www.cablefax.com/events/
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CableFAX Week in Review
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the best business advice John Landgraf has received...

“Nothing will ever be as good as you imagine or as bad as you fear.”

John Landgraf
President/GM To order your copy of the December 2008 issue of

FX Nets CahleFAX: The Magazine — Top 100 issue, please contact
clientservices@accessintel.com or 800-777-5006.

www.cablefax.com
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Ready for DC?

Do you suppose DC is ready for you?

Think there will be a new Federal
Confusion Commission roster by
then? (I dont.)

Ah, show time! Lots of show time

in one really serious few days. From
Monday the 30th
through Tuesday
the 7th, Washing-
ton, DC, will be
cable central. Hope
you've all stocked
up on Red Bull (or
an equivalent of
choice).

Paul S. Maxwell

Monday starts
about lunchtime at the National
Press Club as CableFAX celebrates
20 years and does its regular Faxies
bit plus more vanity opportunities. 20
years. A couple of things have hap-
pened in the biz since April 1, 1989.

Hunt.Fish.Feed. is at noon Tuesday—
another cool Sportsman Channel
outreach to help feed the homeless
(volunteers welcome). Tuesday eve-
ning, National Geographic Channel
unveils “EXPLORER: Inside Guan-
tanamo” at the National Geographic
Society along with an expert panel
hosted by FOX News’ Chris Wallace.

On Wednesday, the show actually
starts and puts a large number (more
than the attendees?) of very senior
executives on stage during the next
couple of days. Wednesday evening

CableFAX

PR&GRAM AWARDS

Saluting Cable’s Top Shows,
People and Entertainment Icons

www.cablefaxprogramawards.com

is the always-a-thrill (mostly ‘cause
we can still manage to go) Cable TV
Pioneers’ 43rd Annual Banquet at the
Mayflower...(sponsorships available;
tickets available -- come see the folks
who made this the coolest business
on earth -- details at catvpioneers @
optonline.net).

On Wednesday afternoon, Thursday
and Friday (when | escape—sorry

to miss the Vanguards...but I've got
to get ready for Ski-TAM!), please
visit the show floor and place a huge,
huge order...for anything at all. More
widgets, more channels, more set-top
boxes, more anything!

On Saturday and Sunday—you may
rest—and maybe even fly home
before you return for the CTAM Re-
search Conference. And, don't forget
to book return tickets for the ACA an-
nual meeting at the end of April.

Meanwhile, I'll be “practicing” for
Ski-TAM. . it starts at Vail Cascade on
Thursday the 9th with a panel at 3pm.
The panel—and | get to moderate—
is “Do You Hear an Echo?” That is,
social networking in brand manage-
ment...with Marwan Fawaz, EVP &
CTO, Charter; Mike Hayashi, EVP
Advanced Engineering & Technology,
Time Warner Cable; Derck Koenig,
SVP & CMO, Vail Resorts; John
Pierce, Director, Brand Management,
US Olympic Committee and Joe
Rooney, CMO, Cox. See, we're doing
real business at Ski-TAM—the most
important source of funding for the US

value to your viewers.

Entry Deadline: May 1, 2009

Late Entry Deadline: May 8, 2009
Luncheon: September 16, 2009
Location: Grand Hyatt New York, NY

Adaptive Ski Team! Be there!

Random Notes:

* And the Winners Were: Team Mil-
lenial Consulting consisting of DU
students Sohail Aslamy, Austin Braat-
en and Kyle Ewing (a skier) beat two
other student teams in the 3rd annual
Cable Apprentice Competition...
the toughest one yet! Team Triple
Play (Elizabeth Boulos, Katherine
Hudson, Warren Volz) and Team
“The 3 Cablerros” (Erika Braune,
Alex Ridder, Katie Griffin) gave the
winners a run for their $1500 + intern-
ship prizes and the long deliberating
judges (Tom Feige, Char Beales,
Scott Binder & Steve Raymond)
were truly impressed. This event just
keeps getting better...can’t wait until
next year to watch the next growth in
Duane Dick’s great idea. And, maybe
next year I'll get to go watch the
Southern CA version.

* Argo-ing: Another successful Argo
X-Change with wonderful weather

in Atlanta (won't be happening in a
couple months as Hotlanta returns)...
just had to note that Bill Bresnan called
during the conference to, among other
things, relate an old “arrrrggho” joke.
Funny one.

) R Hiras

Paul Maxwell

T: 303/271-9960

F: 303/271-9965
maxfax@mediabiz.com

From the most outstanding cable programs to the
best surprise ending, the Annual CableFAX Program
Awards honor the best in cable content and people.
Now’s your chance to get recognized for bringing




