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Sunny Days: Suddenlink Sees Growth, M&A Activity & Fair Weather

Suddenlink’s feeling pretty good about TV Everywhere’s potential. Having launched Suddenlink2Go in early June,
the MSO has logged 3.4min uses by year end, averaging 500K video a month. The service is available across
Suddenlink’s footprint, and the company’s on track to complete its Project Imagine upgrade by year-end, bringing
more VOD, HD and HSD capacity to customers. Something else CEQ Jerry Kent is crowing about: out of the 76
retrans consent agreements due in Dec, there was only 1 blackout. That NBC affil went dark for about 30 days and
was restored shortly before the Super Bowl, Kent said during Fri’s earnings call. Suddenlink grew 4Q rev 5.8% to
$489.7min and adjusted EBITDA 9.6% to $189.5min. Net income was $7.2min for the Q, compared to net income
of $5.9min for the 4Q10. The MSO lost 16,100 basic customers in the Q, while digital subs increased by 13,700.
Residential HSD customers were up by 14,200 and residential voice grew by 12,500. The company instituted rate
increases in 4Q, which generally resulted in an average 4.6% increase for bills. Suddenlink has made the TiVo
Premiere DVR available in about 70% of its footprint, but its customers might not realize it. That's because the MSO
is being selective in marketing the multi-room DVR, making sure targeted subs have at least 10Mbps HSD service
to run the box. Company brass also said it's important to avoid having a huge swap out of legacy boxes, resulting

in too many in inventory. No call would be complete without a question on M&A. “We are seeing the beginning of
what we think is somewhat of acceleration in the M&A market,” Kent said. “We continue to look at acquisitions, but
it would have to be very, very strategic for us. Major acquisitions given that we're still completing Project Imagine,
given the dividends that we’ve issued, it really is not our top priority,” Kent said. “That said, if there really was a com-
pelling acquisition that was such a great fit that we had to pursue it, we would be cognizant of our rating and if it was
major, we'd have to look at bringing in additional equity to maintain those ratings.” Kent declined to give specifics

on 1Q’s outlook, but was upbeat: “We're in St Louis today. It's a beautiful day, not a cloud in the sky. It's sunny and
there’s no real wind. And | would say our operations are pretty much like the weather today”

Retrans: One TX retrans stalemate is over, with DISH and Bayou City Broadcasting shaking hands on a multi-
year retrans consent deal for Fox affils KXVA (Abilene) and KIDY (San Angelo) as well as My Network affil KIDZ
(Abilene). DISH lost the stations on Feb 28. “We thank Bayou City Broadcasting for its willingness to remain at the
negotiating table and help reconnect DISH customers to those local channels with all their excellent programming,”
said Dave Shull, DISH svp, programming. “We are most pleased on behalf of DISH customers in the Abilene and
San Angelo areas who will continue to receive the best channel choices at the lowest everyday prices in the indus-
try” Things are not as sunny in Corpus Christi, TX, where NBC affil KRIS and Telemundo station KAJA have been
off the air since Dec 13. Station owner Cordillera continues to encourage viewers to switch to Grande, DISH, Di-
recTV or AT&T, while TWC keeps directing folks to the amount of NBC programming available via VOD and online.
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Show Biz: Lots of big names on the marquee for May’s Cable Show in Boston. CNN’s Piers Morgan will conduct
an interview on stage with TBS late night host Conan O’Brien. Questions about the rising cost of sports can go right
to NBA commissioner David Stern, who will be on a general session panel. The usual suspects also will serve as
speakers, including Time Warner Cable’s Glenn Britt, Time Warner’s Jeff Bewkes, Cox’s Pat Esser and ESPN pres
and Disney Media co-chair John Skipper. We're holding out hope that cable execs will get to jam to a live perfor-
mance of “Bad Boy for Life” by P Diddy given his upcoming cable net launch (Revolt).

Advertising/Marketing: AMC and RockYou announced “The Walking Dead Social Game,” an interactive, social game
based on AMC’s TV series. The Facebook game launches next month, but sign up is open now at Facebook.com/
amcthewalkingdeadgame. -- Turner will debut co-branded promos for theatrical “21 Jump Street” across Adult Swim,
truTV, TBS, TNT and Turner Sports throughout the month of March as part of a multi-network promotion with Columbia
Pictures and MGM. Components include custom tune-in clips highlighting the mean streets of L.A. followed by a more
entertaining comparative of the lives of “21 Jump Street” cops during commercial breaks for Tues' “Southland” episode.

Programming: Millions have watched the “Kony 2012” film. Now go behind the scenes with Halogen TV’s “Roadwor-
thy: The Invisible Children Tour” In the works long before this week’s video buzz, the Halogen-produced series follows
Invisible Children’s youth volunteers, known as Roadies, as they join forces with Ugandans to share their stories with
communities across the country (debuts Apr 15, 9pm ET). -- Nat Geo Wild is in production for 6-part global series
“Extreme Animal Rescue,” which will air in more than 90 countries. It follows wildlife expert Donald Schultz and animal
advocate, actor, dir Alison Eastwood doing whatever necessary to find animals a healthy living environment.

Social Circle: Oxygen has tapped ACTV8.ME as a social TV partner for “The Glee Project,” Season 2, with plans
to offer fans video chats with contenders, on-air recognition and more.

People: ESPNer Nate Smeltz is headed to Turner as vp, Turner Sports Content Comm. Jenn Toner was promoted
to vp, Turner Ad Sales and Sports Biz Comm.

On the Circuit: It's not all skiing in Vail. This year’s SkiTam fundraiser (Mar 29) will feature a panel discussing
marketing challenges and opportunities for the cable industry based off IBM’s recent Global CMO Study, Mar 29,
4:30pm, Vail Cascade Resort. Cox chief sales & marketing officer Mark Greatrex, NBCU svp, marketing and sales
strategy Brian Hunt, Charter svp marketing Allan Samson and Time Warner Cable svp, marketing Marissa Free-
man will participate in the panel, organized by Adaptive Spirit and the Rocky Mountain Cable Association.
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Diversity in Media

CELEBRATE DIVERSITY

19th Annual Diversity Awards Dinner

Wednesday, March 28, 2012
CIPRIANI WALL STREET, 55 Wall Street, New York City

HONORING

CORPORATE LEADERSHIP AWARD RECIPIENT
ESPN, INC.
Accepted by

GEORGE BODENHEIMER
Executive Chairman
ESPN, Inc.

EXECUTIVE LEADERSHIP AWARD RECIPIENT
CESAR CONDE
President, Univision Networks
Univision Communications, Inc.

CHAMPION AWARD RECIPIENT

BRIDGET BAKER
President, TV Networks Distribution

NBCUniversal
DINNER CHAIRS
HENRY AHN SEAN R. H. BRATCHES TONIA O’CONNOR
EVP, Content Distribution EVP, Sales and Marketing President, Distribution Sales & Marketing
Scripps Networks Interactive Inc. ESPN Univision Communications, Inc.
MATT BOND TERRY DENSON BEN PYNE
EVP, Content Distribution VP, Global Strategy President, Global Distribution
NBCuUniversal Verizon Communications Disney Media Networks

For further information, including table prices, please call Maria Ducheine at (212) 997-0100, Ext. 214
www.t-howard.org



CableFAXDaily.. Monday, March 12, 2012 @ Page 4

CableFAX Week in Review

Company Ticker 3/09 1-Week YTD Company Ticker 3/09 1-Week YTD
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