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Show Business: Cable Show Must Go On

With mounting layoffs and an ailing economy, NCTA is hoping to keep attendance slippage for next month’s Cable Show
(Apr 1-3, DC) at no more than 20%. That would put attendance at about 9600 people vs 12K in ’08. 20% seems to be the
average drop for shows in these tough financial times, NCTA svp, industry affairs Barbara York told Cfax. “In my heart of
hearts, | am hoping that Washington, DC, is such an attractive venue that a lot of people will decide at the last minute that
they can come,” she said. With the industry having a heavy East Coast base, NCTA is promoting the fact that execs can
come for just a day by taking an Amtrak train from NYC or Philly and avoid an overnight stay. It’s still too early to have a
real sense of attendance figures because many registrations will occur over the next few weeks, but the show appears

to be on track for a drop of about 20%, York said. The exhibitor list is pretty much locked up and is also down about 20%.
Floor space will drop to about 160K sq ft from 180K Ilast year in New Orleans, for a total of about 300 exhibiting com-
panies. Some companies pulled out in just the past couple weeks, but York doesn't expect many more dropouts. “If the
stock market keeps plunging, then | would worry a little bit more,” she said. Her estimates don't count attendees for other
events, such as SCTE Emerging Tech and WICT’s Leadership Conference, which are taking place during the industry’s
1st Cable Connection week (Apr 1-7). Attendees to those events do not get admittance to Cable Show sessions, but they
can visit the show floor. The number of concurrent events has resulted in a reduction of sessions for NCTAs big conven-
tion, with the number dropping to 39 from about 50-60 in years past. “This all started not to consolidate to save money,
but to save time,” York said. “Now it really has become not only about managing time, but managing budgets...What had
taken 36 days to go to...is down to less than 10 days. So you're saving 25 days in hotels. 17 airfare trips is now down to 2
trips” New at the show this year is “Broadband Nation"—a name we're assured NCTA chief Kyle McSlarrow devised long
before broadband-focused Barack Obama was elected president. The 22K-sg-foot exhibit will be more comprehensive
than the “Broadband Home” of year’s past—showcasing broadband in urban, suburban and rural areas. Exhibit examples
include a doctor’s office that is broadband connected to a rural school (ie, if a child gets sick, a school nurse can seek
advice from a physician) and a 3-D entertainment theater. Tours are already being scheduled for members of Congress
and their staffs. And while Obama was invited, we aren't expecting to share a cup of coffee with him on the floor since he’s
scheduled to leave for England for the G20 Summit that week. We'll keep our eyes peeled for Joe Biden though...

No Foul: The FCC Media Bureau denied AT&T’s complaint that Cox is unfairly withholding Cox-4, which features
San Diego Padres games as well as local news and entertainment programming, from its U-Verse TV service in
San Diego. The complaint centered around the so-called terrestrial loophole. AT&T claimed that Cox withholding the
channel, with its exclusive rights to regular season Padres games, was hindering its ability to attract subs. Since the
net is terrestrially delivered, federal law does not require Cox to make it available to U-Verse, the Bureau said. How-
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3 Great Tributes in One
Kicking Off Spring Connection Week

Salute this year’s CableFAXIES awards finalists who took risks and
achieved outstanding successes in the areas of Marketing and PR.
Their hard work and creative initiatives take center-stage.

Go to www.CableFAXIESevent.com for a list of the honorees.

WICT 30th Anniversary

— Women on the Move

In honor of WICT’s 30th anniversary, we’re saluting women in their

30’s demonstrating leadership qualities as well as graduates of WICT’s
Betsy Magness Leadership Institute. Show your appreciation of WICT’s
achievements by placing your WICT 30th anniversary congratulatory ad.

CableFAX’s 20th Anniversary

Has it been 20 years already? Celebrate CableFAX with a special tribute
to Paul Maxwell, founder of CableFAX Daily.

=» Congratulate = Connect = Capitalize

CableFAX Rates, Specifications & Distribution

Awards Publication Dates: 3/30/09

Luncheon Space Close Date: 3/13/09 Deadline for Materials: 3/16/09

March 30. 2009 Ad Units: Accepting 4-C, Full Page and Spread Advertising

Washington, DC Net Rates per Insertion: Full Page-4C: $9,800; Spread-4C: $14,000
Distribution: Publication Bins, CableFAX Panels, WICT Event, Registration Bags
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ever, it noted that the Commission does have concern about the withholding of vertically integrated terrestrially-de-
livered programming from competitors and has initiated a rulemaking to examine potential problems. The rulemaking
would be a better place to address the telco’s concerns, it said. AT&T plans to appeal the decision to the full FCC.

Ratings: The 2nd-season premiere of AMC'’s “Breaking Bad” delivered 1.7mIn total viewers, a 40% increase over Season
1 avg viewers. It scored a 1.2 HH rating. Male 18-49 (613K) viewership rose 50% vs the series premiere. -- Thurs' season
finale of USA’s “Burn Notice” scored a series high among 18-49s (2.74min), 25-54s (3.07mIn) and 6.1min total viewers.

Broadband Bonanza: The heads of the NTIA, FCC and RUS will hold a joint meeting Tues to discuss implementation
of the broadband initiatives funded by the stimulus bill. The plan includes some $7bln in grants for broadband growth.
The meeting is intended to be the 1st of several public forums on the topic. The likely impact on the bill is probably lim-
ited when it comes to cable and the Bells, though it could help smaller players, including RLECs, Stifel Nicolaus said.
“More significant may be the collateral impact of various programs to stimulate demand, particularly the moves to an
electronic health record system and a smart grid,” the firm said in a note to clients. Free Press and the Open Internet
Coalition joined with former Republican congressman Chip Pickering (MS) on a call with reporters Mon to talk about
their feelings on the program. Not surprisingly, they are pretty pleased with the non-discrimination portions of the bill.

VOD: FiOS TV reached VOD deals with Turner Nets and Sony, providing it with VOD content from Adult Swim,
Boomerang Cartoon, CNN, TBS, TNT, truTV and TCM. The Sony pact gives the Verizon service more recent
film releases in HD, including “Pineapple Express” and “Hancock.” -- Time Warner Cable and Bright House have
launched Primetime On Demand, featuring a variety of shows from broadcasters and cable nets including CBS,
NBC, USA and FX. Eps appear on the channel as soon as the day after their original air date, and remain on the
service for up to 4 weeks at no additional charge to subs. Other nets and series will be added later. -- CBS Sports,
CBS College Sports and the NCAA are partnering with more than 20 distribution partners including Comcast,
DirecTV and FiIOS TV to deliver NCAA VOD: The Best of March Madness (HD and SD).

Competition: AT&T has launched its U-verse 3-play in Midland and Odessa, TX.

Technology: ThisTech has licensed for use by CableLabs’ Metadata project a software platform that will be the
reference and 1st implementation for translation between CableLabs VOD Metadata 1.1 and 2.0 specs. The Metadata
project defines business data about VOD distribution, presentation, and multi-platform streaming, allowing MSOs and
content providers identify and control their supply of content and ad opportunities. -- Zodiac Interactive and ActiveVi-
deo Networks are melding certain products to enhance cable ops’ provision of Web-related TV experiences while
deploying tru2way tech, and also plan to develop apps that will facilitate interoperability and transparency across TV
services such as linear, VOD, and advanced advertising. -- Hitachi and Pacific Broadband Nets have agreed to
jointly develop Fiber-to-the-Premises solutions for HFC network ops. Both are standards program members of SCTE.

Carriage: Retirement Living TV was added to Comcast’s Southeast Ml digital basic lineup. -- Canadian ops Shaw
and Star Choice added Big Ten Network, making the channel available to 1min additional subs.

Advertising: Through Mar 15 advertisers will be featured in live streams on ESPN360.com of at least 124 college basket-
ball conference tourney games, including simulcasts of every ESPN and ESPN2 men’s and women’s game. Developed
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New Year with us.

Think CableFAX in 2009! Debbie Vodenos

(301) 354-1695 or
Deliver your message with impact and own the page. dvodenos@accessintel.com
Now Accepting strip, SuperSize, FP four-color units for 2009. Erica Gottlieb

(212) 621-4612 or
egottlieb@accessintel.com

New Section on Tuesdays: “Eye on Advertising” and “Eye on Digital.”
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Business/Finance: Pali lowered Dis-
ney to “sell”’ from “neutral,” in part due
to struggling content “compared to [the]
past few years.

Now Accepting Entries

Sales .

- Late Entry Deadline: March 13, 2009
Executlve Sales forces across cable work tirelessly behind the scenes
of the Year Awards to drive revenue and keep our dynamic marketplace

growing and business moving forward. Please join your
peers and enter the CableFAX Sales Executive of the
Year Awards and allow us to tip our hats to you and your
Honoring sales excellence at cable programming networks, initiatives in the 2009 first annual awards program.
MSOs and cable operators, and ad agencies.

www.CableFAXSalesAwards.com
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EYE ON ADVERTISING

In the brave new world of television advertising, com-
panies are working more closely than ever with cable
networks to create targeted promotions. Take Ask.com,
which next week will launch a screen-crawl campaign
on networks including the Turner troika of TNT TBS and
truTV. The crawls, which will debut during the “Law &
Order“Everybody Loves Raymond/King of Queens”
blocks and during other programming, will pose ques-
tions related to the show and direct viewers to Ask’s
Web site for the answer. Katherine Johnson, svp

of Turner entertainment promotions and market-

ing, tells Cathy Applefeld Olson about the cam-
paign’s added benefits and answers the most
burning question of all: Will it turn off viewers?

Would you say advertisers are approaching
you with more creative ideas these days than
in the past?

KJ: Absolutely. There is no doubt as our business
changes—and particularly now with the new metrics in
place—it's become even more critical for clients to think
about new ways of getting their message across. They
are coming up with different ideas, and sharing with us
earlier their own objectives and asking us to help further
those objectives.

It sounds like a much more collaborative environment.

KJ: It definitely is. And you always get the best results
when it’s a collaborative effort. I've been doing this for

a really long time, and I'm a big believer that when you
have different minds thinking and different people in dif-
ferent functional areas working together, you always get
a better result.

Which brings us to the new Ask.com screen crawl
campaign. How’s it going to work?

KJ: We'll be running these unique program crawls which
help drive people to Ask.com. On truTV you might see a

CABLE@NET
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criminal who did something silly when stealing a car on
“TSG Presents World’'s Dumbest” and the crawl might
ask how many cars are stolen in the U.S. each year. For
“Law and Order” on TNT, the questions will relate to one
of the characters. They might ask how long a charac-
ter has been on the show or how many crimes they've
solved, and the viewer has to go to Ask.com to find out
the answer. The nice reciprocal piece is that when they
get to Ask.com, viewers will be [directed to the Web site
for] one of our networks. That's what makes this
such smart co-marketing. A client like [Ask.com]
can take advantage of reaching our television
viewers and on the flip side it's an opportunity
for us to interact with viewers online.

Any concern the campaign may turn off view-
ers?

KJ: We've done trivia in this kind of format before and it’s
worked well. But we're always careful to make sure we
are not disrupting the viewing experience. We think we
figured out a way to deliver these pieces in a respectful
way that adds something rather than detracts. We are
very comfortable with it, but we'll be making sure viewers
feel the same way.

What other collaborative campaigns have found their
way to Turner recently?

KJ: We launched this week a really tremendous consum-
er promotion around [TNT’s] Trust Me with Dove Hair
Care. There’s a big online component... and [Tuesday
night] we’ll have a big game show integration throughout
the entire show. That’s another great example of a really
collaborative partnership with another client, and as we
move forward our clients will be wanting to customize
more campaigns and asking for our cooperation.

(Longtime entertainment industry reporter Cathy Ap-
plefeld Olson is delighted to be documenting media’s
wild ride into the 21st century)

The place for talent

We've got the next cable job — or the candidate — for you!

Choose the Cable360.net job board today!
Employers save 15% on your next job posting or package — Enter JOBS09.
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2009 CTAM Research Conference

Outsmart a Rough Economy with New Insights

Keynote Speakers:

Executive Presentation Pro

Obama Campaign Strategist

Harvard Social Media Mythbuster

Topics Include:

Register today at
www.ctamconferences.com

The CTAM Research Conference is part of the new Cable Connection Spring, April 1-7, 2009, which unites multiple
industry events at one time and place.



