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In The Clear: Additional WiMAX Details Emerge

Time Warner Cable, Comcast and others have faced a barrage of doubt recently regarding their weighty invest-
ments in Clearwire, for issues ranging from dramatic write downs stemming from Clearwire’s faltering share price
(-45% in’09), a dearth of related WiMAX availability beyond Portland and Baltimore, and the approaching rollout

of rival LTE tech by Verizon and AT&T. Even questions concerning Clearwire’s financial viability to embark on
rollout plans have persisted. Clearwire’s Thurs earnings call offered some answers. CEO Benjamin Wolff stressed
that overnight expansion isn't necessary for success and said the company is “better positioned than ever,” with its
expansion efforts “in full swing.” Clear-branded mobile broadband services will bow in Las Vegas and Atlanta this
summer, he said, and later this year in Chicago, Philadelphia, Dallas-Fort Worth, Seattle, Honolulu and Charlotte.
Earlier this week, TWC CFO Rob Marcus said Clearwire services may bow in a couple TWC markets by year-end—
certainly in at least 1. No word, though, on whether Dallas, Charlotte or Honolulu will go live 1st. As for Portland, a
portion of Comcast’s footprint that went live Jan 6, network performance there “has exceeded the targets we set for
ourselves,” said Wolff. Noting “diverse industry demand” in the city, COO Perry Satterlee said 65% of its Clear cus-
tomers are new to mobile services and that 70% were prior broadband subs. In Baltimore, where WiMAX services
have been offered under the Sprint name since late ‘08, a 2nd buildout phase is underway to improve coverage.
Clear will enter later in ’09. All told, markets covering 75min people are currently under construction or development,
execs said, and coverage of 120min by the end of ’10 remains a viable goal. 2 chief reasons for optimism remain the
company’s vast spectrum licenses and its use of relatively cheap microwave backhaul. Targeting $1.5-$1.9blIn in total
’09 net cash spend, Clearwire’s heartened by the impending availability of numerous WiMAX products and devices.
Expected are approx 100 devices and products by year-end, including laptops and a dual-mode wireless modem
giving Clear customers a national data footprint with Sprint’s 3G network.

Retrans: Not surprisingly, broadcasters are pushing hard for retrans fees as a way to match cable’s dual rev
stream—and are achieving some definite success. The latest benefactor is Univision, which announced Thurs
multi-year retrans agreements with AT&T’s U-verse TV, Insight and myriad smaller ops such as Atlantic Broad-
band and Qwest. Though terms of the deals weren’t disclosed, it's important to note that this is Univision’s 1st
go-around seeking retrans consent, a strategy that has resulted in earlier deals with Comcast and DirecTV. Mean-
while, Nexstar reported a 27% jump in '08 retrans rev to $21.8min, and expects approx $25min in like rev this year.

Competition: A new promotion from Verizon offers new FiOS TV or FiOS Internet customers through Apr 19 free
access to the FiOS TV Spanish Language Package for 30 days and a waived activation fee, or $46 in savings.
The package includes 27 nets including CNN en Espanol, Discovery Familia and ESPN Deportes. Separately,
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the telco has launched FiOS Internet in a pair of JPl-owned apartment buildings in D.C., and plans to launch FiOS
services in other JPI properties in MD, VA, PA, MA, TX and CA. -- DISH has added local HD channels in 6 markets
including Las Vegas and Boise, and now offers them in 107 markets covering 84% of US homes.

Carriage: Digital Spanish net V-me said its penetration of Hispanic homes will broach 70% after the Jun DTV transi-
tion, and reach 80 by year-end. The net airs in 35 US markets.

Ratings: Cable viewers chose Kyra Sedgwick over President Obama last week, making TNT’s “The Closer”
(4.6/4.53mIn) the winning telecast yet again. Still, blocks of coverage related to the President’s inaugural Congres-
sional address notched half of the week’s top 10 slots—3 on Fox News, 2 on CNN—Iled by Fox News’ address fea-
ture and post analysis, which combined for a 3.8/3.65mIn. CNN’s corresponding pair of coverage blocks averaged a
3.6/3.51mIn. -- USA led all networks (surprise!) with a 2.5/2.48mln, outpacing runner-up Fox News’ 2.0/1.95min. TNT
(1.7/1.70mIn) managed the bronze medal, and was followed by Disney (1.6/1.55min) and TBS (1.4/1.41mln). -- Brag
Book: The season 5 finale of E!'s “The Girls Next Door” scored a 1.81 HH rating and averaged more than 2.2min
viewers to become the series’ highest-rated and most-watched ep ever. -- NFL Net recorded 5min viewers for its
exclusive coverage of the '09 NFL Scouting Combine, a record 26% increase over last year. -- Rose, Blanche and
the crew helped the premiere of “Golden Girls” on Hallmark (Sun, 8:30pm-3am) deliver a 1.0 HH avg in prime, driv-
ing time-period increases of at least 26% among HHs, women 25-54 and 25-54s. -- The Tues ep of Oxygen’s “Bad
Girls Club” earned a series high among women 18-49 (644K). -- Comcast SportsNet Bay Area’s coverage of Tues
night’s San Jose/Dallas game registered an avg HH rating of 2.1 to become the net’s highest-rated regular season
San Jose telecast in history.

Programming: Based on the novels of Alexander McCall Smith, drama series “The NO. 1 Ladies’ Detective Agen-
cy” bows on HBO Mar 29. -- Beginning Mar 13, DirecTV and cable ops including Comcast, Charter, Cox and In-
sight will offer sneak peeks of the 1st eps of Starz’s returning series “Head Case” and debut series “Party Down” via
on demand and/or online. The series air on Starz Mar 20. -- Fox Sports en Espanol announced Spanish-language
coverage of World Extreme Cagefighting beginning Mar 20. -- ESPN’s “Her Story” (Mar 27) will culminate the net’s
celebration of Women’s History Month that includes special programming and vignettes. -- Lifetime picked up a 2nd
season of “Rita Rocks.”

Carriage: CBS College Sports Net has picked up 3min subs through movement to DirecTV’s Choice Xtra pack-
age, and now counts approx 32min subs overall.

s EXCLUSIVE MMA

MORE LIVE MMA EVENTS THAN ANY OTHER NETWORK , " ““Being able to see all

: : » 8 this MMA for free in HD
This month on HDNet Fights: : o is a dream come true”’

TONIGHT The Heavyweights, Vol. 1 ' ; -RQuick, viewer

March 13 Affliction: Day Of Reckoning

March 14 HEIWA DREAM 7 Featherweight Grand Prix 1st Round
March 20 World Victory Road: Sengoku 7

March 27 The Light Heavyweights, Vol. 1

March 28 FieLDS K-1 World GP 2009 Yokohama

Call Bill Padalino at 973-835-3780 or bpadalino@hd.net
to add HDNet and HDNet Movies to your HD line-up today.
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PROG RAMMER’S PAGE with Chad Heiges and Seth Arenstein

Still Bad Basic Cable Rankings

This week, we sat down with Joel Stillerman, svp, original programming, production and (nﬁf:/g?,:/g:.ﬁ?
digital content at AMC, to discuss the net's recent string of hits. Season 2 of “Breaking

Bad” (premieres Sun, 10pm) seems very accessible. Do you try to make it so to ; ESQN 3'5 ?3;3
lure new viewers who’ve not seen season 1? Yes. The idea behind season 2 is that |3 TNT 17 1695
you should be able to tune in Sun night at 10 and if you haven't seen a frame of season |4 ~ DSNY 16 1550
1 be right there with the story. By the end of that episode [showrunner Vince Gillgan] 2 LliSNC 13 133)3
has wisely reminded you that Walt [Bryan Cranston] has cancer... and within the first 6 ESPN 13 1247
two minutes you know about his dark underworld of meth. Are there other ways you 8 AMC 1.2 1132
are trying to lure new viewers? We are marathoning all of season 1 [7 eps] beginning |9 LIFE 11 1097
Saturday at 8pm ET, and there’s a short recap of season 1 at amctv.com right now. We 9 A&E 11 1078
. . . 9 HIST 1.1 1052
also have [Breaking Bad co-stars] Bryan Cranston and Aaron Paul hosting movies for 9 HALL 11 062
us as part of our “March Badness” promotion, where viewers vote for Hollywood’s most |13  TOON 1 1013
notorious badasses. Walt’s extended absences to cook meth largely are over- 13 HGTV 1 953

looked by his wife and son. Will that be resolved this season? It actually is. Its cruel |15 CNN~ 09 932
to do this, but t's actually one my favorite parts of the season. A litle hint is that itsabit |1 T9M 09 399
of an homage to something in season 1. Any dates yet for “Mad Men” season3and |5 psc 0.9 866
AMC’s version of “The Prisoner”? No, not yet. Your Hollywood moment? We were |15 MSNB 0.9 837
at the Golden Globes celebrating Mad Men's victory as best drama series. My sonisa |15  CMDY 0.9 828

i it 21 SPK 0.8 819
huge Seth Rogen fan. | texted him that Seth was sitting a few tables away from me. He o1 SCIF 08 205

wanted me to get Seth on the phone, but | didn't think that was a good career move. | 1 FOOD 08 781
got Seth to take a picture with me. My son was a big hero the next day at school, and 21  TLC 0.8 761
when | told Seth | was with AMC, he told me he was a huge fan of “Mad Men.” SA 21 TRU 0.8 749

Highlights: ‘Ashes to Ashes,” series premiere, Sat, 9pm, BBC America. Sequels rarely g] Elmv 82 gfg

outshine their originals. Not so with ‘Ashes to Ashes,” successor to “Life on Mars, BBC |28  MTV 0.7 726
Am’s time-traveling police hit. Ashes augments its plot by allowing Det Inspector Alex 28  VH1 0.7 703
Drake (the sublime Keeley Hawes) to be fully aware of time traveling, which is good be- |28 ~ TVLD 07 703

, : : 28 NOGG 0.7 501
cause she understands she’s been transported to 1981. The interaction between Drake 3 BET 0.6 550

and new boss Gene Hunt (Philip Glenister reprising his Mars role as a loutish chief 33 HLN 0.5 514
inspector) is priceless. -- “Breaking Bad,” season 2 premiere, Sun, 10pm, AMC. Season |33  EN 0.5 507
2’s initial 3 eps are easily accessible and loaded with Hitchcockian thrills. SA 33 APL 0.5 452

33 OXYG 05 345
Worth a Look: “Battles BC,” Mon, 9pm, History. The hype is the “300”-like CGl to 33 NGC 0.5 333

show bloody battles, but the series’ storytelling stands on its own. First up is Hanni- |38  ESP2 0.4 390

bal, his mercenary force and trained elephants. SA gg 'Sl"g('; . 83 2?411
Notable (Not Reviewed): “NBA Friday,” Cavaliers at Celtics, 8pm, Fri, ESPN (andre- |33 wWGNA 04 295

gional nets). Both teams have clinched playoff spots and the Celts’ Gamnett isn't healthy, |38  GSN 0.4 268
but it still should be a good one. —“The L Word,” series finale, Sun, 9pm, Showtime. 38 ID 0.4 188
This sexy series’ final season, its 6th, was one of its best, even if it revolved around the 38 i 0.4 168

death of Jenny, the show’s most annoying character by far. SA 32 ?VI\\/}-CF: 83 ggg

*Nielsen data sueelied by ABC/DisneZ

Now Accepting Entries

- Entry Deadline: March 6, 2009
Executlve Sales forces across cable work tirelessly behind the scenes
of the Year Awards to drive revenue and keep our dynamic marketplace

growing and business moving forward. Please join your
peers and enter the CableFAX Sales Executive of the
Year Awards and allow us to tip our hats to you and your
Honoring sales excellence at cable programming networks, initiatives in the 2009 first annual awards program.
MSOs and cable operators, and ad agencies.

www.CableFAXSalesAwards.com




‘ In the April issue CableFAX: The Magazine
we salute a selection of cable’s leading
women as we honor WICT’s 30th anniversary.

‘ To celebrate 30 years of WICT, we profile

women in their 30s demonstrating leadership

qualities and graduates of WICT’s Betsy

Magness Leadership Institute (right). Place

your congratulatory ad today for the Class

of 2009: Women on the Move.

Nomi Bergman Brighthouse Networks

Vicki Lins Canoe Ventures

Nathania Seales Cartoon Network

Jennifer Gaiski Comcast

Grace Killilea Comcast

Jill Campbell Cox Communications Inc.
Jennifer Dangar Discovery Communications
Wonya Lucas Discovery Communications
Katina Arnold ESPN

Joanna Mesh Rice ESPN

Geniene Krumper GSN

Karen Schuchardt MTV Networks

Katarina Price National Geographic Channels Intl.
Annie Howell Planet Green

Christine Bragan Rainbow Media Holdings
Sharon Allen Showtime

Heather Rutledge Suddenlink

L oretta Walker TBS

Rashida Jones The Weather Channel
Charlene Keys Time Warner Cable

Joan Gillman Time Warner Cable

Keely Buchanan Time Warner Cable

Stacie Buckley Turmer Broadcasting System, Inc.
Vicki Hamilton Turner Broadcasting System, Inc.
Parthavi Das WICT

Lisa Choi Owens Scripps

Chris Addeo ION Media Networks

Tanya VanCourt-Cayo Nickelodeon

Linette Hwu Travel Channel

Cristin Brown wow!

The Players:
Leading Women in Cable issue

Special Distribution:

— NCTA Bins

— CableFAX Awards Luncheon

— CTAM Research Conference Bins
— WICT Opening Session

CableFAX Awards Luncheon
Celebrating: The Faxies Finalists,
Women on the Move, and
CableFAX’s 20th Anniversary

March 30, 2009 | 12pm-2pm
National Press Club | Washington DC

For all of your advertisement and sponsorship opportunities contact:




