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Over the Mountain: The Mtn. Faces Uphill Battle to Endure

Precipitated by designs on increased TV dollars, the constant realignment of college sports conferences has produced a
lot of winners and losers. Now it points to the end of MountainWest Sports Net (The Mtn.). Conference USA and the
Mountain West Conference recently agreed to work on forming a new athletic assoc for the *13-14 academic year that
could include more than 20 institutions stretching from NC (East Carolina) to HI (Univ of HI). Expected “in the near future,’
said MWC board chmn and UNLV pres Neal Smatresk in a release, the plan’s fruition almost assuredly means the new
entity will seek to advantageously work through a tangle of current TV deals—and it's rumored the conferences believe
dissolution of each would allow for unscathed movement away from existing contracts with partners including The Mtn.
Smatresk declined comment. Involved officials including Fresno State athletic dir Thomas Boeh and Tulane pres Scott Co-
wen have said publicly the new assoc would gain additional leverage in TV talks. While The Mtn. co-owners Comcast and
CBS also declined comment, the net has struggled to meet expectations since launching in ’06. It has no deal with DISH,
limited distribution on Comcast and couldn't ink deals with ops including Time Warner Cable in key markets even before
football heavyweights Utah, BYU, TCU and Boise State decided to jump ship from the once-rising MWC. The net ended 11
with 11.3mIn subs, according to SNL Kagan, fewer than YES Net (12min) but more than virtually every other RSN, seem-
ingly a solid position. Yet the top traditional RSNs typically focus on individual markets, or at least areas that are neither as
sweeping nor disjointed as The Mtn’s (CA, NV, WY, HI, CO and NM). And the most apt comparison, Big Ten Net, sports
approx 49min subs after enjoying distribution success across the conference’s multi-state footprint. By contrast, The Mtn.s
relatively limited carriage likely means little to an entity aiming to align schools across myriad states and time zones. All of
which engenders an “interesting situation,” said LHB Sports, Ent & Media pres/CEO Lee Berke, adding The Mtn. “does
have value... but it has to be positioned differently” The rub, however, stems from the parties currently aligned with the MWC
and C-USA. CBS Sports Net holds contracts with both the MWC and C-USA through ’16, Fox Sports is tied to C-USA
over the same time period, and NBC Sports Net also airs MWC football games. Given the desires of Comcast and CBS
to grow the distribution of their national sports nets, plus the truly national footprint pitched by the MWC/C-USA entity, it
makes little sense to maintain or expand The Mtn. beyond next season. Sure, the MWC and C-USA must still forge con-
crete details, but expect heated wrangling over TV rights going forward and ultimately an end to MountainWest Sports Net.

TWC-MSG: At deadline, Time Warner Cable and MSG announced that a verbal agreement was reached for carriage of
MSG in time for Fri night’s Knicks-Hornets tip-off. The deal also includes carriage of MSG+ and Fuse. It's certain is that
Jeremy Lin played a part in the end of the standoff. But it sounds like NBA commish David Stern also had a role in helping
break the impasse. Lin's hotness put pressure on both organizations—TWC because of fans desire to see him, and MSG
to strike while the fire is hot. As is typical with these sorts of high-profile disputes, the politicos made an appearance. “|
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ers,” said a statement by Gov Andrew Cuomo. And NY AG Eric Schneiderman noted that his office has “worked diligently”
with the 2 over the last month to bring about a resolution. Probably more beneficial to actually getting a deal struck though
were the 2 meetings this week between TWC CEOQ Glenn Britt and Madison Square Garden exec chmn Jim Dolan.
Both politicians made their statements before MSG and Time Warner Cable offered up comments or even confirmation

of the deal. The NY Times broke the story Fri afternoon, and a heated Twitter throw down soon followed between NYT
sports columnist Richard Sandomir and CNBC sports biz report Darren Rovell (Sandomir took issue with Rovell writing
“Confirmed @RichSandomir’s report on MSG-TWC deal” instead of just RT-ing—Twitter speak for retweeting). MSG went
dark on TWC Jan 1, with the MSO claiming that the MSG reneged on a 6.5% increase and then demanded a 53% rate
hike. MSG pres Mike Bair took issue with those figures, calling them inaccurate during last week’s earnings call.

Test Pattern: The FCC is expanding its broadband speed testing to a nationwide test, issuing the call Fri for volunteers to
participate in measuring broadband performance. The 1st “Measuring Broadband America Report” examined offerings
from the 13 largest wireline broadband providers last Mar, establishing that most providers were delivering at or above
advertised speeds. (One exception was Cablevision, which balked at FCC results released in Aug that put its sustained
peak performance download speed at 50% of it advertised rate. Oct results were much better, showing Cablevison's
15Mbps service saw average peak-hour download speeds at more than 90% of the advertised speed. Dec results were
even better, at 107% of advertised speeds during peak periods). This year, the FCC plans to issue 2 reports and expand
the study to include more technologies and new regions of the country. The 1st round of testing begins next month.

On the Hill: Congress passed the compromise payroll tax break bill Fri, which includes spectrum incentive auctions. The
House voted 293-132, while it passed the Senate 60-36. Stifel Nicolaus believes auction-wary broadcasters came out
“reasonably well” with provisions to preserve signal coverage and rights and pay for relocation costs. “But questions re-
main about how much spectrum they will return in exchange for compensation from wireless auction proceeds, and how
quickly it can be auctioned and cleared,” Stifel said. “It could take several years; the statutory deadline is 2022 The firm
noted that Dish avoided a mandatory incentive auction of its MSS spectrum if repurposed for terrestrial use.

Game Play: Cablevision says customers play more than 10min casual multiplayer games each month through its
free ActiveVideo TAG Games (channel 610). That translates to 1.7mIn hours on the channel each month, 275K HHs
playing each month and more than 1K new HHs playing for the first time each day.

Programming: Discovery Channel greenlit a 3rd season of “Gold Rush,” which has averaged 4.5min viewers/week in S2.

Trade Winds: Bittersweet news in the CableFAX office. Senior online editor Chad Heiges is leaving the pub and mov-
ing into the world of finance. The good news? He'll be working as a financial analyst for our parent company, Access
Intelligence. Chad’s last day is Mar 16. We wish him the best and are glad to know he'll be just down the hall.

People: Mighty Software founder Gina Bianchini was elected a member of Scripps Nets’ board.

Business/Finance: Shares of online video platform provider Brightcove began NASDAQ trading Fri, surging 30%
above the $11 initial price to close at $14.30.

Editor’s Note: Your next issue of CableFAX Daily will arrive Tues evening in observance of President’s Day.
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Who are cable’s best operators?
Nomination Deadline March 30, 2012 - Free to Enter!

Help us compile this influential list of MSOs and Independent Operators by nominating the companies
and executives you think should be included in our annual list of leading cable operators. The categories
recognize excellence in a variety of areas, including marketing, technology, finance, lifetime achievement,
customer service and community involvement. The winners will be honored in our annual Top Operators
magazine and during CableFAX awards events later in the year.

Independent Operator Awards* MSO Awards Categories

B Independent Operator of the Year B MSO of the Year

B Independent Marketer of the Year B Sales Team of the Year

B Independent System Executive of the Year B Community Service Award System-level
B Independent Customer Service Award " T_echnc?logy Award

B Independent Technology Award : ;lna.naall Exec Otf the :‘Eﬁr y

B Independent Project Launch of the Year . Cﬁg'lgrr:?er éi:; Ive ot the ear

B Independent Financial Exec of the Year

e . B Project Launch of the Year
B Independent Lifetime Achievement Award B Leadership Award

* In Conjunction with NCTC and ACA B Lifetime Achievement Award

Fill out Form or Enter Online at: www.cablefax.com/awards CabIeFAX'
Category of Award: TOP O pS AWA R DS

Name of Award Candidate:

Title of Person or Campaign: Send Entry to:

Address: Mfrench@accessintel.com or
Email: Mary Lou French
Phone: CableFAX Top Ops

4 Choke Cherry Rd, 2nd Floor
Name of Nominator: Rockville MD 20850

Title:
Address: Our Top Ops list will be

honored in CableFAX:
The Magazine’s July
issue and during an
In 400 words or fewer, why does this person/campaign deserve to win an awards luncheon in
award? (Please be specific and include as much detail as possible.) September coinciding

Email:

Phone:

Please support the candidacy with any additional material (testimonials, press ~ With CableFAX's annual
clippings etc) that you see fit. Program Awards.

Enter Online at: www.cablefax.com/awards




