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5 More to Score: NFL Net Ups Leverage with MVPDs

2 days before the NFL’s annual showcase game, commish Roger Goodell announced additional exposure for NFL
Net. The channel will expand its “Thursday Night Football” package to 13 contests starting next season, up from

8, and all the games will air between weeks 2-15. The slate accounts for just 2.5% of the league’s regular-season
schedule, but during his annual Super Bowl week presser Goodell intimated the expansion will pressure NFL Net
holdouts including Time Warner Cable and Cablevision to come aboard. “We’ll continue to work with them. We'll
continue to try and get an agreement, but the market has spoken,” said Goodell. “The NFL Network is here, and it
will continue to grow... [it] continues to do an incredible job of promoting our sport, our game.” A TWC spokesman
said although no discussions are currently happening with the net, the MSO remains willing to negotiate. TWC
owns some leverage too, as current Insight subs are scheduled to lose NFL Net once Insight systems are inte-
grated into TWC’s Midwest footprint. CVC declined comment. The NFL will also unveil a Spanish-language NFL
RedZone channel. When asked whether the service will be free to existing RedZone affils or carry a surcharge, a
league spokesman said “we will be discussing [that] with TV providers.” In a bit of an understatement, Goodell said
the NFL is enjoying “a great deal of momentum.” Indeed, even the labor strife that occurred last year did nothing to
erode fans’ enthusiasm for NFL games. NFL Net's Thanksgiving game delivered 10.7mln avg viewers, marking the
net's most-watched program ever and cable’s most-watched Turkey day telecast in history, and the channel aver-
aged a record 6.2min viewers for its entire 8-game slate. Across Fox and CBS, the league’s 4 divisional playoff tilts
averaged 36.6min viewers, the most ever for the round, and the Giants-Packers game set a round record of 45.1min
avg viewers. Meanwhile, DirecTV’s NFL Sunday Ticket promo was credited with boosting the DBS op’s 3Q sub
numbers. ESPN’s MNF did underperform versus the *10 season, the result of a disproportionate number of subpar
matchups. Underperformance is relative, however, as the net's game ratings still ranked at or near the top among
all other cable telecasts. ESPN also locked up the franchise through '21, and CBS, Fox and NBC reupped their NFL
packages through the '22 season—giving the league ample time to promote NFL Net and other content features.
Super Bowl XLVI, for example, will be streamed live for the 1st time via the Web and Verizon’s NFL Mobile offering.
But will NFL Net gain its own momentum going forward?

Advertising/Marketing: Cablevision’s working with Delivery Agent to allow its 3min digital subs to shop for Super Bowl
merchandise during the game on its Market Showcase channel. A push of the remote’s select button triggers a call from
a dedicated CSR. Some of the available items such as NY Giants products are typically featured only at the game.

Super Bowl Bric-a-Brac: The Sports Fan Coalition is set to air commercials in Buffalo on NBC and ESPN dur-
ing Super Bowl weekend to raise awareness of its EndBlackouts.com campaign, which provokes fans to ask the
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FCC to eliminate the sports blackout rule that prevents MVPDs from carrying a game when it's blacked out on local
broadcast stations. The FCC is accepting comments on the issue through Feb 13. The ad features Buffalo Bills

fans wearing blindfolds, a reference to the black out of nearly half the team’s home games this season. -- As part

of its effort to combat online piracy of NFL games, US Immigration and Customs Enforcement agents seized 16
Websites that illegally stream league games and more than 300 dealing in pirated goods. A 28-year-old Ml man was
charged with criminal infringement for operating 9 of the 16 sports streaming sites. -- DirecTV’s 6th Annual Celebrity
Beach Bowl, presented by Spike, kicks off Feb 4 in Indianapolis while becoming quite a marketing vehicle for the
DBS op. This year, the event features a post-game concert by The Fray (presented by Palladia HD), plus participa-
tion by a slew of NFL legends including Joe Montana and Barry Sanders and personalities such as David Arquette
and ESPN'’s Erin Andrews. And if that’s not enough, Showtime is presenting a pre-game show co-hosted by Dan
Patrick. -- A 30-sec Super Bowl spot will intro NFL.com’s “NFL Perfect Challenge,” a free fantasy football game that
debuts next season offering a $1min top prize. More info at NFL.com/fantasy.

Technology: Motorola Mobility said approx 100 of the 6,200 Xoom WiFi tablets it refurbished and resold on Woot.
com from Oct-Dec may still contain data including passwords and documents of the original owners. As such, Moto’s
offering anyone who purchased and then returned a XOOM to retailers including Amazon.com, Best Buy, and Staples
between Mar and Oct a complimentary 2-year membership of Experian’s ProtectMyID Alert to mitigate any risks.

Online: The Huffington Post Streaming Network is slated to launch in early summer with 12 hours of live content

5 days/week, and plans call for 16 hours/day by early ‘13. Viewers will be able to tune in via the Web, mobile devices,
connected TVs and set-tops, for content from The Huffington Post, of course, but also Engadget and Tech Crunch.
Huff said it received 36.2min uniques last month.

Ratings: GMC TV scored its best Jan ever through YOY growth among 25-54s (+85%), women 25-54 (+93%) and
women 18-49 (+90%). In total homes, the net grew its audience by 68%.

Programming: FEARnet and Machinima.com will co-feature the 2nd season of “Bite Me” (Mar 6), an original
zombie apocalypse series from video ent company Machinima and Lionsgate. The 1st season of Bite averaged
more than 1.4min monthly uniques/ep online. -- CMT’s “Last Dates Before | Do” (Feb 10) follows a betrothed couple
as they go on dates with strangers and former flames to test their relationship’s mettle.

People: RLTV named Paul FitzPatrick CEO. The net’s pres/COO since Nov ‘10, FitzPatrick replaces founder John
Erickson, who will continue his role as exec chmn.
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CableFAX Week in Review
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