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Star Power: More Depth Into Oprah’s Anticipated Move to Cable

Turns out “The Oprah Winfrey Show” will be a part of OWN when it launches in Jan, though only as part of a program
called “Behind the Scenes: Oprah’s 25th Season,” which will spotlight the groundbreaking series’ final bow. And with
that enduring question answered at last, net CEO Christina Norman told Realscreen Summit attendees in DC Tues

a bit more about what to expect from the Oprah/Discovery Comm jv. ‘| totally love OWN and what it is we're doing,”
said Norman, calling human potential the net’s key thrust as people are in a “perpetual state of trying to get a little bit
better... to figure out that extra 10 percent and get into awesome.” She added that “Oprah’s all over the net in every
way” through creative ideas and enthusiasm, as cable allows Winfrey a new playground on which to try new ideas and
delivery methods. Norman said she wants the net “to be as expansive as possible” in scope and positioning. It's about
inspiring and empowering change, she said, not inciting it. This “action ecology” will suffuse the net, including its multi-
platform initiatives, which Norman said will be defined by “really connecting people who are moved” by particular sto-
ries and issues. Other announced linear shows include “Kid-Napped” (wt), in which kids “kidnap” workaholic parents to
promote quality family time; “Miracle Detective” (wt), featuring 2 investigators travelling the globe to address mysterious
incidents; “Search” (wt), chronicling 3 persons’ search for a lost love; and “Sentenced” (wt), which tracks the personal
journeys of incarcerated women. OWN’s target audience skews female and younger than 50, said Norman, but the net
will use various storytelling methods to “spin topics to many age groups,” including kids. Docs are a big focus because
they “expose new ideas and new thinking and new talent,” she said, and feature films will also help fill the slate. Script-
ed projects will emerge on the net later, said Norman, but initially OWN will be non-fiction oriented. Also, personalities
such as Suze Orman, Lisa Ling and Peter Walsh will figure prominently.

Comcast-NBCU in DC: The day before back-to-back hearings on the Hill about the Comcast-NBCU jv, several
groups will outline their problems with the deal in a conference call Wed. ACA, Media Access Project, Free Press
and Wealth TV will be represented. The groups have complained that the conditions recommended by Comcast and
NBCU don'’t go far enough. -- C-SPAN 3 will carry the House Communications subcmte hearing on the Comcast-
NBCU jv live Thurs, 9:30am. It also will be on www.C-SPAN.org. The Sen Judiciary Antitrust sucbmte holds a hear-
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ing on the issue later in the day. No word yet if it will be on C-SPAN.

Jan Ratings: 2010’s initial monthly prime title goes to consistency king USA (2.4/2.42mIn), which won by a surpris-
ingly healthy margin when considering it notched just 2 of the month’s top 20 telecasts. Runner-up ESPN (1.9/1.82min)
delivered 4 of the top 6, including top dogs the Vikings-Bears MNF matchup (12.1/11.94mlin) and the NFL Pro Bowl
(8.2/8.12min). And those top USA telecasts? No, they weren't popular originals “Burn Notice” or “White Collar’—which
did return in Jan to nice audiences—but airings of “NCIS.” Fox News (1.9/1.82miIn) took the bronze among nets, with
big help from coverage of the pivotal MA Senate race and President Obama’s State of the Union address. Top 5 stal-
wart Disney Channel (1.8/1.78min) was next, followed by TNT (1.7/1.64min). Completing the telecast top 5 were Nick
at Nite’s “iCarly” (6.9/6.89mlIn), a college bowl game (5.6/5.59mIn) on ESPN and Fox News' “Hannity” (5.0/4.87mln).
-- Ep 2 of Starz’s “Spartacus: Blood and Sand” notched a 2.8 HH rating, up from its 2.1 premiere.

Broadband $$$: The hope was that new NTIA and RUS broadband stimulus/grant rules would make it easier for small
cable operators to apply, but ACA said the rules would further advantage certain segments of the telecom industry over
small cable ops. The group noted that RUS increased from 5 to 8 the number of points out of 100 automatically awarded
to applicants that have borrowed funds under Title Il of the Rural Electric Act, which are overwhelmingly traditional phone
companies. It also complained that RUS set aside $100min in grants specifically for satellite broadband and targeted at
rural unserved areas. The news is especially rough for small ops seeking funding for last mile projects because NTIA
said most of its $2.6bln will go to middle-mile projects. ACA said NTIA and RUS had responded to some of its concerns,
including NTIAs elimination of a prohibition on the sale of funded facilities within 10 years and RUS eliminating the defini-
tion of “remote” so that more areas could access grants in lieu of loans. The 2 agencies have $7.2bin in funding to dole out
by Sept 30. More than 80 ACA members applied last year for more than $1.3bin, with only 1 receiving funding thus far.

Dishheads: DISH and DirecTV are airing attack ads, but unlike years past they are aiming their guns at each other rather
than cable. DISH'’s latest anti-DirecTV ad (http://www.youtube.com/watch?v=TCQQZPz71Rk) takes a swipe at DirecTV’s
payment for celebrities, suggesting that's why DISH’s prices are lower. “Both companies are making price, and more spe-
cifically, price relative to each other, the primary basis of competition. It is hard to view this as a positive development for
either one,” a Sanford Bernstein research note said. Meanwhile, the firm raised DirecTV’s price target to $32 and DISH’s
to $18, but maintained its “neutral” stance on the stocks. “DirecTV offers a compelling cash generation and cash return
story. But its operating performance appears to be deteriorating, at least to a degree. Its valuation is not compelling, in

our view,” Bernstein said. “Dish Network offers a less attractive cash return story, and its operating performance—despite
some nascent signs of improvement—remains decidedly uneven. It remains modestly overvalued, in our view.”

5Qs: Investigation Discovery will announce Wed a deal with CBS to bring “60 Minutes”segments to ID in July, making 1D
the only cable net with 3 broadcast news magazine series:“Dateline on ID”and*“48 Hours: Hard Evidence” CFAX asked
ID’s pres/gm Henry Schleiff about his strategy: What’s the thinking behind this acquisition? You build a brand brick by
brick, show by show. What we're saying with 60 Minutes is ID is more than just crime and justice central, we're really inves-
tigation central. But you want to build the ID brand with originals, right? Absolutely. What I've learned from Brandon
Tartikoff, maybe the best scheduler ever, is that you take a proven brand or property, play it early in your prime time. That
gets sampling, because people know it's something of quality. Then the audience stays for your new, unknown original pro-
gramming... We've mixed 48 Hours with (ID original “On The Case With) Paula Zahn” and last month we had a record each
week and each week with a different show. What acquisitions or originals are coming? I'd be wary of further acquisi-
tions. We want good, compelling storytelling. An investigation is really a story. [60 Minutes legend] Don Hewitt always said
4 words were crucial: Tell me a story! Care to comment on Martha Stewart-Hallmark deal? |, for one, can't wait for that
first show, ‘How to Retile Your Tub with Used Holiday Cards. That wouldn't violate a non-disparagement clause, would it?

At the Portals: The FCC Media Bureau is seeking comment on TiVo and Motorola’s request for a waiver of the
IEEE-1394 output requirement. Comments are due Feb 22; replies Mar 4.

In the States: The Open Mobile Video Coalition is teaming with Harris Interactive and Rentrak to study consumer
usage habits during its DTV Consumer Showcase in D.C, through which 8 local stations will transmit up to 20 channels
of broadcast TV programming to hundreds of mobile devices such as netbooks, WiFi receivers and handsets. Partici-
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ThecabIeFAX I ES The CableFAXIES Awards salute the compomnies and people who took

awaras chances, made tremendous strides and understand the power of PR and
marketing in the cable industry. The coveted awards set the industry

Deadline: February 5, 2010 benchmark for excellence across all areas of cable’s PR and Marketing.
More Information: The winners and honorable mentions will be saluted during an awards
www.cablefaxiesawcards.com luncheon on Apiril 28, 2010 in New York City.

Enter as many categories as you like but please tailor your entry to the category you are entering.

Campaign Categories: X Marketing Campaign ¥ @rogramming Stunt People Awards:
¥ (Advertising Campaign for K Marketing of a New Series or Show K @R Stunt (Awards can be given at 5 levels:

a Single Program X Marketing of a Continuing Series K @Rublic Affairs Campaign Programmer, National; Programmer,
R Advertising Campaign for K Marketing of a Special or X drade Show Marketing and PR Reglonal/Local; Operator, M3O;

a Network Doc mengtar /D(l;)c nentarv Series g Operator, Local System; and Vendor)
R Annual Report u i u ary R chotchke X Marketer of the Year, VP Level

p ) o X Media Event X ¥ideo: use of video or and above
X E(éorporéte Social Responsibility/ X Media Relations Campaign moving image K @R Executive of the Year,
R m:reen anaRlztgin i X Mobile Marketing Campaign K Wiral Marketing Campaign VP Level apd above )
ommunity Relations R Multicultural Marketing X ublic Affairs Executive of the Year

X Direct Response Marketing R @ress Kit ¥ Marketing Team of the Year
¥ Integrated Marketing Campaign ® (BR Team of the Year

Compiling Your Entry (Visit www.cablefaxiesawards.com for full detcils)

What to Send

At the beginning of your two page synopsis, include the following information for all categories:

o Category entered  Title of entry « Key contact for entry « Organization submitting entry « Budget
Supporting Materials

« Sales Figures « Brand Media Coverage « Clippings « Photos « CDs « Research Documents  Testimonials

How To Enter: Use this form or visit www.cablefaxiesawards.com for additional category information ond to enter online.
Mary Lou French
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4 Choke Cherry Rd, 2nd Floor Late Deadline: PebIU.C[IY 12, 2010
Rockville, MD 20850 Event: April 28, 2010

Entry From (All information required)
Title of Entry/Name of Entrant (as youd like it to appear on your award if selected):

Company and/or Client:

Contact Name of person submitting entry Job Title:
Address:

City: State: Zip:
Telephone of Contact: Fax of Contact:
Email Address (Required):

Eniry Fees Payment Options
M Primary entry: $300 each $300 each $ ® Check (payable to Access Intelligence/CableFAX) K Money Order
X Secondary entry of same campaign** into ® Mastercard X Visa X Discover X American Express
one or more categories: $175 each $175 each $
X Late entry fee: $175 per entry $175 each $ Credit Card #
(for entries sent between B
Feb. 5, 2010 and Feb. 12, 2010) Xp-
Total $

Print name of card holder
The late entry fee must be applied to each individual entry postmarked after February 5, 2010.
* Payment in full must accompany the entry. -
** If entering more than one category, please submit separate entry forms. Signature

Entry fees are not refundable.
www.cablefaxiesawards.com Access Intelligence Federal Tax ID#: 52-2270063

The awards are presented by the most trusted information source in cable: CableFAX Daily and sister brand CableFAX: The Magazine.

Questions? Contact Awards Coordinator Rebecca Stortstrom at 301-354-1610; rebecca@accessintel.com.
Sponsorship Opportunities: Debbie Vodenos at 301-354-1695; dvodenos@accessintel.com. 17068



