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Stay Tuned: Time Running Out for DTV Delay

Staying tuned appears to be the only option for consumers and industry stakeholders when it comes to the DTV transi-
tion. The House’s failure Wed to pass a bill that would move the Feb 17 transition to June 12 has everyone in a state of
limbo. The House vote was 258-168—short of the two-thirds approval needed to fast track the bill. Word late Wed was that
the Senate would vote on the House version that failed today (the bill was slightly different from what the Senate passed
Mon night). If it clears the Senate again, the House will have another shot of passing the bill Tues or Wed. While no one is
publicly referring to a do-or-die date for the legislation, the consensus is that if it doesn't happen by the end of next week,
the Feb 17 date will stick. Broadcasters have said they will need time to prepare for the analog cut-off. Govt agencies and
the cable industry have to set up call centers for the transition. As of Wed, the waiting list for converter coupons had grown
to 3.2min from 2.57min last week. Rep Joe Barton (R-TX) is leading the charge in the House for keeping the Feb 17 date.
After the bill failed, Barton and Rep Cliff Stearns (R-FL) urged Speaker Nancy Pelosi (D-CA) to consider Barton’s bill to au-
thorize $250mIn more for converter box coupons. They blamed the Obama transition team'’s intervention in derailing a sim-
ilar bill that they feel had the potential to be bipartisan. “We don't have much time left to pick up the pieces, but that's what
we need to do, and your direct involvement and support right now can make all the difference,” the Republicans wrote.
NAB declined comment on Wed’s action, but earlier this week the broadcast group said it supported the legislation passed
unanimously by the full Senate Mon night. The Senate bill, introduced by Sen Commerce chmn Jay Rockefeller (D-WV),
was a compromise that addressed Senate Republican concerns, such as allowing consumers with expired converter box
coupons to reapply for them, while moving the date. Rockefeller said he was deeply disappointed with Republicans for
blocking the bill, saying they have “made certain that far too many consumers” will wake up Feb 18 with dark TV sets.

Fast Lane: Charter has rolled out in St Louis a broadband service offering speeds up to 60Mbps, and plans to add ad-
ditional markets. Also, the MSO plans to soon boost the speed of its Internet Max tier nationwide to 20Mbps from 16Mbps.

Let’s Ride: It may not be the OK Corral, but MSOs operating in the Southeast should take heed: AT&T is very close to
toting a double-barrel video pistol into the region, intent on picking off competitors and acquiring customers. The telco’s
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planning “much more [U-verse] build out and turn up in the Southeast as we go forward over the next year or two,” said
CFO Rick Lindner Wed. “We will benefit from having a strong video product to bundle in our offers.” Or, a pair of video
offerings, as AT&T’s marketing and resale agreement with DirecTV kicks off Sun—and both are viewed as important
weapons. “We're going to be very aggressive with the DirecTV product,” said chmn/CEO Randall Stephenson, noting
that a planned overall slowing of the U-verse roll out will leave “a lot of our footprint uncovered” by video. The slowdown
pushes some of the U-verse build out into 11, a year later than originally planned, and has been enacted to increase
operational efficiency, said Lindner. “Between the homes we've already passed and what we will build in the next year
or so, we are hitting the markets that are the highest priority for us,” he said. Currently passing 17min homes and slated
for 30min by "11, U-verse TV added 264K net subs in 4Q, a 14% sequential increase that brings the service’s sub
ledger to 1.05min. AT&T’s net broadband adds totaled 357K net, a number that now includes mobile broadband card
purchases. Access line losses remain problematic, but U-verse adoption has been helping to stem the tide with an
impressive 90% broadband attach rate in 4Q. Video penetration is reaching the mid-teens within 18 months of launch.
“There’s every reason to expect U-verse to become a multi-billion dollar revenue stream for us over the next few years,”
said Lindner. S&P maintained its “strong buy” rating on AT&T shares, saying that it's “pleased U-verse gained traction.”

Deals: The NY Times Co has retained Goldman Sachs as a financial advisor to explore a possible sale of its 18%
ownership interest in New England Sports Ventures, parent of the Boston Red Sox, Fenway Park and approx 80%
of NESN. -- Macrovision has sold TVG to British e-gaming firm Betfair Group for $50mIn in cash consideration. The
deal follows Macro’s divestiture of TV Guide Net and TV Guide Online earlier this month to Lionsgate for $255min.

Net Neutrality: Cox will test a new method of managing traffic on its network next month in KS and AR. The MSO said

it may momentarily delay less time-sensitive traffic, such as file uploads, P2P and Usenet newsgroups, when the local
network is congested. Technology automatically will ensure that time-sensitive Internet traffic—such as Web pages, voice
calls, streaming videos and gaming—moves without delay. According to letters sent to customers Wed, the trials will begin
on or after Feb 9. “Consistent with other high-speed Internet enhancements we've launched, we believe this solution is in
the best interest of our customers and will lead to a better Internet experience,” Cox said Wed. “We look forward to hearing
feedback from our customers and others about this trial and plan to build that insight into our long-term plan.” Net neutral-
ity advocates expressed concerns, saying customers will want to know more about how Cox is managing traffic.

On the Hill: The Senate has made changes to the economic stimulus bill, including upping the amount of money for
broadband grants to $9bln from $6bin. The changes were made when it made its way through the powerful Sen Finance
and Sen Appropriations committees. The bill also now includes broadband tax incentives, establishing a 10% tax credit
for investments in current-generation broadband infrastructure in rural and underserved areas. There is a 20% credit for
areas that no access at all now and a 20% credit for next-generation broadband infrastructure (ie, higher speeds).

NATPE Notebook: TiVo chief Tom Rogers again issued an urgent wakeup call Wed, telling TV execs gathered at NATPE
in Las Vegas to adapt to ad-skipping or face a crisis worse than the current financial meltdown. “The most powerful and
impactful medium is not going to be the most powerful, impactful or even useful if you let that happen,” he said, add-

ing that TV execs aren't as worried as they should be. Of course, Rogers took the opportunity to tout TiVo audience
measurement tools, arguing that if nets “act urgently, the media sector can get ahead of this...” -- FEARnet pres Diane

The New FCC: HEAR FROM FCCINSIDERS: Stephen R. Effros, W. Kenneth Feree, and
The Genachowski Era: Howard J. Symons will analyze what we can expect from the new FCC Chairman in

What Will It Mean for Cable? the coming months and years ahead. Join CableFAX on February 5th.

Thursday February 5, 2009 Visit: www.cablefax.com/webinars
1:30-3:00 PM EST (all: 301-354-1789
A CableFAX Daily Webinar Email: pbenko@accessintel.com
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ANA TV & Everything Video Forum

February 12, 2009 = New York City, NY

REUSAPBLE ENVEL

The ANA TV & Everything Video Forum is a must-attend event for the television and media industry. Conference highlights:

UPS: Brown's campaign centered on television, video, and Unilever: Called by Creativity magazine as “... the ad industry's
online media and was a Gold Effie Award winner. unlikely creative powerhouse and media trailblazer.”

AT&T: An obsession with new media technologies keeps AT&T Obama Campaign: A case study for the ages on the use of
at the forefront of emerging communications. innovative television, digital video, and social media. Andy Azula

Register and view the full agenda at www.ana.net/tv2009. f:: ,‘;E:;ﬂ‘;g,‘;’?;‘;’
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Tuesday, February 24, 2009
8:30am-10:30am

Grand Hyatt Hotel
109 East 42nd Street
Grand Central Terminal
New York City

Registration:
www.CableFAXBOWAwards.com

For additional information
Contact Patrick Benko
301-354-1789
pbenko@accessintel.com

Learn from cable’s leaders in the digital space,
Find out what creative initiatives are taking hold and growing business in
e-media for the cable community.

For sponsorships in CableFAX Daily’s Mid-Day Special Issue
Contact Erica Gottlieb, egottlieb@accessintel.com, 212-621-4612
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