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Rocking the Canoe: Advanced Advertising on 1Q Agenda

Project Canoe, the industry’s effort to standardize interactive technology in cable systems throughout the country, is
paddling along. The project is set to be unveiled in 1Q, according to a slide presentation CAB pres/CEO Sean Cunning-
ham gave at Bear Stearns’ “Virtual Advertising Summit” Fri. Key elements of the MSOs’ combined national footprint
will include dynamic VOD advertising, addressable linear ads and regional customization. The WSJ reported on the
project in Sept, saying elements could be used for political campaigns and the Beijing Summer Olympics. “CAB thinks
that a uniform national VOD footprint or architecture would be hard for advertisers to overlook when thinking about non-
linear video advertising,” a CAB spokesman said. The Bear Stearns’ summit is an annual Webinar for clients featuring
representatives from broadcast and other industries discussing their ad outlooks. No surprise that Cunningham painted
a rosy picture, noting that even with the ongoing writer’s strike, cable is growing. 18-49 primetime ratings are up 6.8%
for the 1st 14 weeks of the broadcast season (with writers on strike for 8 of those weeks), while broadcast is down
2.7%, he said. Cable’s seen even bigger gains among 18-34s, with prime up 12.4% and broadcast down 4% during
that time, according to CAB’s analysis of Nielsen Galaxy Live+ 7 data. Cunningham, according to a slide presentation
obtained by Cfax, predicted that the strike may bring double-digit declines in Feb Sweeps for broadcasters, especially
with marquee event programming like the Oscars (Feb 24) at risk. Although cancellation of the Academy Awards would
be bad news for nets like E! and TV Guide Net. For ‘07, national cable ad sales grew about 5.5% to $17.5bln vs the
prior year, while local cable was flat year-over-year at $6.3bln, Cunningham said. The national cable upfront grew by
$500mIn to $7bin, he estimated, using CAB, Universal McCann, Kagan and PricewaterhouseCoopers data.

Earnings: GE chmn/CEOQ Jeff Immelt lauded NBCU’s momentum Fri, saying the segment “is going to be a tremen-
dously solid business for us in 2008.” NBCU delivered in 4Q its 5th straight Q of positive earnings growth, rev of $4.55bin
(+8%) and segment profit of $923min (+10%), its 1st double-digit profit growth in more than 2 years. Full-year profit was
$3.11bIn (+6%), and 1Q08 guidance portents 10% rev growth and a 5-10% rise in profit. Cable nets played a key role

in the results, posting 14% rev growth and a 23% surge in operating profit. On the network side, vice chmn/CFO Keith
Sherin said NBC saw “no noticeable impact” from the writer’s strike in the Q as production costs fell and new reality
shows performed well. “Our TV content revenue... more than made up for the ratings pressure,” said Sherin.

Mobile Malaise?: Beleaguered Sprint Nextel hemorrhaged mobile customers in 4Q, losing 683K post-paid subs
and 202K pre-paid, and the losses will extend to the company’s labor force as plans call for 4K job cuts. Sprint
will also shutter 125 stores and eliminate more than 4K sales outlets within other retailers. The news sent shares
tumbling to close at $8.54 (-26.19%), their lowest level since '02. Sanford Bernstein analyst Craig Moffett called
the results “disastrously weak,” and wonders if others will join Sprint in its disappointment. “Is the weakness a sign
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of (further) competitive deterioration, or is it the tip of the iceberg for an industry-wide wireless deceleration,” ques-
tioned Moffett in a research note. In agreeing with Moffett that the layoffs won’t help much, Pali actually upgraded
Sprint to ‘neutral’ from ‘sell.’” “At the current price, we believe Sprint could attract strategic buyers, and buy-out firms
will be a taking a look at the company,” wrote the firm.

Sunny Skies: No doubt improving its attractiveness to prospective buyers (Cfax, 01/04), The Weather Channel
Interactive in '07 set annual records across all platforms. Branded Websites averaged 36.9min uniques/month, ac-
cording to Nielsen, and Weather’'s mobile site averaged 6.3miIn uniques/month for the 12 month period ending Nov
30. Desktop was the company’s fastest growing weather app last year, with users increasing 9.3% to nearly 6min
and impressions growing 33%.

Carriage: Hood Canal Comm added to its digital lineup both the SD and HD version of WealthTV.

Programming: Fox Soccer Channel will offer 31 regular-season MLS telecasts this year, plus three playoff games,
starting Mar 29 with the net's 1st-ever double-header. -- Mojo HD’s “Bobby G: Adventure Capitalist” (Thurs, 9:30pm)
follows BG Capital Group founder/owner Bobby Genovese, and joins the net’s “Money Night” programming block.

On the Circuit: NAMIC Mid-Atlantic hosts a leadership discussion about the challenges encountered by em-
ployees of color as they negotiate the pathways to sr level jobs. “Leadership Development—The Only One in the
Room” features Comcast’'s Barbara Gee, ESPN’'s Kenneth Gordon, TNT’s Billy Hall, Starz’s Emilio Mata and
Nick’s Rahda Subramanyam, Feb 4, 6-9pm, DC. Contact namic_midatlantic @ namic.com. -- Cable Positive is
calling for entries for its '08 Positively Outstanding Programming (POP) Awards, honoring notable HIV/AIDS-related
cable content. Entries are due Mar 7 for 14 honors, including “Net of the Year.”

Public Affairs: Outdoor Channel’s 4th annual Offshore Classic fishing tourney raised $15 for the Paralyzed Vet-
erans of America Heritage Fund. 67 anglers aboard 19 charter boats participated in the event, pursuing sailfish in
Islamorada, FL. -- Discovery’s Planet Green environmental initiative has partnered with 10 non-profits for grass-
roots community outreach, public affairs and content creation. Partners include the Natl Wildlife Federation, The
Nature Conservancy and the Earthwatch Institute.

Business/Finance: Chieftain Capital Management may have a future in copywriting—the owner of 60.5min
Comcast shares described the MSO’s management and board supervision as a “Comcastrophe”— but the cable
giant continues to believe that its outlook remains bright. “Comcast continues to perform well, consistently deliver-
ing superior revenue and cash flow growth and significant free cash flow, despite a challenging economy and an
increasingly competitive environment,” said the MSO in response to Chieftain’s call for CEO Brian Roberts’ ouster.
Comcast shares slid 2.18% Fri to close at $17.03. -- Grande Comm has engaged Waller Capital to assist in
exploring strategic alternatives to enhance shareholder value, including a possible sale. -- Standard & Poor’s has
removed EchoStar Comm from its CreditWatch following its recent split into 2 entities. S&P maintained EchoStar’s
“BB-” corporate credit rating with a stable outlook.

Clarification: Turner will not be involved in any distribution discussions between the NBA and cable ops, although
it will promote initiatives that involve multiple platforms.
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CableFAX Week in Review
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Unintended
Consequences...

So the Federal Confusion Commis-
sion has 214 qualified bidders for 700
MHz spectrum... good. But not one
for the special, influence-driven plan
developed by “Still-Heedless-After-
All-These-Years”
Hundt... bad.

Kind of shows you
what has become
of America’s regula-
tory and govern-
mental agencies
these past 7-plus
years. The FCC...
right up there with
FEMA. We should all be proud. When
politics trumps policy... well, we've all
got the government we deserve.

Paul S. Maxwell

That cool idea of paying just for chan-
nels you want? A la carte... | don’t
want the comics in my local papers
anymore. From where did all of these
channel choices come, anyway?
Does anyone at the Commission
have any sense of history? Any per-
spective about how all these chan-
nels cablecasting proliferated in the
first place? Anybody there remem-
ber when there was true scarcity?

Anyone remember that, quite often,
it was local newspaper companies
that put TV stations on the air? Any-
body remember when there were at
best four local TV stations?

Anybody remember that a group (well,

an odd collection) of entrepreneurs
built Community Antenna Television
Systems to deliver TV to homes out of
the Grade B contours of stations?

Anybody there remember that

cable system owners and opera-
tors invested in local origination?
Anybody in DC remember that other
entrepreneurs put independent TV
stations on the air? (Maybe Preston
Padden should give the Commission-
ers and staffers a history lesson, to0?)
Anybody there remember Bill Ras-
mussen, Stu Evy, Getty Oil and Bill
Daniels? (I do, ESPN initially paid for
carriage; not the other way around).

Anybody there remember Ted Turner,
Irving Kahn and Bill Daniels and June
1, 19807 (I do. | was sitting next to
Irving when Ted launched CNN and
noted that it wouldn’t go off the cable
until the end of the world). Anybody
there notice the proliferation of chan-
nels and services turned into a flood
of diverse offerings? Anybody there
notice WHY that happened?

Because cable backed those oppor-
tunities, that's why. Operators backed
programmers with carriage fees (of-
ten, of course, in exchange for equity
in a grand American tradition).

Random Notes:

* Stealth Acquisitions: Is it true that
Liberty’s Dr John Malone is studi-
ously examining the CNET stealth
stock example as a way to grab back
his News Corp influence? Maybe

(probably not; I'm kidding). But very
cute technique... sort of like the old
Ivan Boesky stock parking bit... the
law says a stock accumulator must
register when certain “voting” rights
benchmarks are hit... but says noth-
ing about the “economic” control...
so, friendly banks can help a buyer
disguise intentions. Another case of
“tell me the rules and I'll follow them”?

* Cable ACE Awards? Hey, given
the quarter of the expected audience
to watch cable win the bulk of the
Golden Globes, maybe it is time to
resurrect that once critical event!

¢ 700 Preacher Wants Landmark
Paper? So Pat Robertson wants
The Virginian-Pilot... some negotia-
tions those might be! Damned if you
do; damned if you don't.

* Discovery’s OWN! Zaslav is cer-
tainly on a roll.

e Critical Mass? When will the by-
pass (meaning bypassing the linear
video and VOD offerings of multi-
platform providers) by the Apple
TVs, Netflix downloads, Vudu, Hulu
and other non-traditional distributors
of content hit critical mass? And how
much does tru2way help that?

) RHisons

Paul Maxwell
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maxfax@mediabiz.com

ISSUES: The Faxies ® Top Independent Operators e Diversity ® Top Cable Programs e Most Influential Women in Cable ® CableFAX 100

EVENTS: The FAXIES Awards e The Programmies e The Indie Reception ® CFAX 100 Awards Luncheon

@eolcFAYE

IMAGAZINE

For advertising/sponsorship opportunities, contact: Debbie Vodenos, dvodenos@accessintel.com, 301.354.1695
or Erica Gottlieb, egottlieb@accessintel.com, 212.621.4612




