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Selling Value: Charter Tests Low-Cost Programming Package

In a bid to keep subscribers from cutting the cord, Charter is testing a low-cost programming package contain-
ing a limited number of cable channels. “It’'s a pretty small trial in a couple of small locations,” a rep told us.
Charter’s trial, which is similar to the “TV Essentials” programming package Time Warner Cable is testing in
New York and NE Ohio, began in late Dec. Charter wouldn’t reveal the pricing for the programming package

or the nets it contains. The biggest challenge for MSOs looking to market smaller and cheaper programming
packages is getting major programmers to allow them to move their nets out of expanded basic. ESPN isn't
included in the TV Essentials pack TWC launched in Ohio and NYC, but it does include ESPNews. The Es-
sentials package includes over-the-air channels and about a dozen cable networks, including A&E, BET, CNN,
Cartoon, Discovery, Disney, FX, HGTV, Lifetime and Nick. TWC will expand TV Essentials to other markets
in the first half of 11, and the channel lineups vary by market, said a Time Warner Cable spokesperson. An-
other retention tactic: some MSOs are offering a credit to subs that call to disconnect or complain about the
prices. Time Warner and Verizon acknowledged that their CSRs have the power to give subs a credit on their
bills to keep them happy but declined to detail the price range. “There are some times when we’ll look and see
if a credit makes sense,” said Mike Metzger, Verizon exec dir, customer relationship management. But Veri-
zon’s bundling strategy is helping it avoid cord cutting, Metzger said. It counted 3.3mIn FiOS TV subs at end of
Q3, up 27.3% year over year. DirecTV was more cryptic when asked if it’ll give subs a monthly credit on their
bills if they threaten to cancel service. “There are customers who have become more budget conscious, and we
work with each of them to find a programming package that will satisfy their financial needs depending on their
situation,” said a DirecTV rep. — Steve Donohue

Comcast-NBCU: Disney surfaced in the FCC’s transaction docket this week, with svp, government affairs Susan
Fox expressing concern about “any merger conditions that may be dependent on or that would affect the market-
place negotiations of independent third-parties” and interest in online program access conditions. -- Viacom reiter-
ated its fear that Comcast may favor its own content to the detriment of indie programmers, and backed WealthTV’s
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recently proposed program access-related merger conditions (Cfax, 71/13). Stifel Nicolaus believes FCC commis-
sioners are still considering the transaction draft order’'s proposed conditions on program access—regarding com-
petitive pay TV providers, emerging online video distributors and indie programmers. The firm continues to expect
approval of the deal this month.

Room to Run Needed: The recent CES underscored how cable and media is clearly in innovation mode, so a heavy-
hitting panel hosted by The Brookings Institution Wed looking at the industry’s tech advancements and how best to
promote them for economic growth proved a cogent complement to a couple show themes. Time Warner boss Jeff
Bewkes was on hand to trumpet TV Everywhere initiatives and media’s mass migration to multiplatform video, argu-
ing that “the Internet and TV is the same thing” in the current world of media consumption. Comcast and Time Warner
Cable helped bolster that assertion last week through plans to provide subs with access to live video via tablets and
other devices [Editor’'s Note: We'll tackle authentication in our Webinar this Wed. Register at http://www.cablefax.com/
cfp/webinars/2011_jan19.html]. Yet FCC chmn Julius Genachowski, as he did at CES (Cfax, 1/10), and AT&T chmn/
CEO Randall Stephenson carped on a black cloud that could scuttle important media innovation. “The one brick wall
we're looking at is [a dearth of] spectrum,” said Stephenson, noting how 4 years ago it would have taken 4-5 years for
AT&T to get 10MHz of spectrum up to capacity. Now, that amount is burned up in 10 months. Genachowski believes it's
already a pressing problem. Regarding WiFi and mobile broadband use at CES, he said, “congestion was high, spec-
trum was being heavily used and a lot of people there had pretty frustrating experiences.” Voluntary incentive auctions,
whereby broadcasters give up spectrum in return for a portion of auction proceeds, represent “a smart, non-partisan,
marketplace approach to deal with our country’s spectrum needs,” said Genachowski, though he isn't sure Congress
will grant the FCC the authority to oversee such auctions. “I'm hopeful but not certain,” he said. Later in the day, House
Commerce chmn Fred Upton (R-MI) said that “finding additional spectrum to auction for broadband will be a priority
this year,” adding that legislation will likely include voluntary spectrum auctions.

Competition: DISH added Indian nets Times Now and zoOm to its $50/month Hindi Mega Pack.

Carriage: Outdoor Channel HD earned distribution on Time Warner Cable’s sports tier in Corpus Christi,
Laredo and Dallas.

Skinned: MTV’s new series “Skins” is “the most dangerous program that has ever been foisted” on children, said
the Parents TV Council Thurs, noting the show’s involvement of high school-aged characters with graphic depic-
tions of drinking, drug use, violence and sex. The show’s TV-MA rating underscores its inappropriateness for young
people, claims the org, which is using “Skins” to urge parents to sign its petition seeking a la carte channel choice.
MTYV failed to respond to a request for comment. For a clip of the show, debuting Mon at 10pm ET, go to youtube.
com/watch?v=5C1qr_llugA.

Intl: In the coming weeks, TLC will launch in Russia and Romania and expand its distribution in Sweden, and is on
track to reach 75 intl markets and 100miIn homes this year.

Ratings: Seems BET played “The Game” smartly, as the former CW series’ debut on the net lured 7.7mln total view-
ers and a 4.87 coverage rating to become the top sitcom telecast in ad-supported cable history. No show ep on CW
ever received as much viewership. -- Comedy Central’s “Tosh.0” returned Tues to deliver a series-high 3.6min total
viewers and lift the net to its highest-rated and most-watched Tues prime ever among 18-49s (1min), 18-34s (703K)
and men 18-34 (449K). -- The season finale of Bravo’s “Millionaire Matchmaker”’ earned a series best 2.2min total
viewers and 1.4min 18-49s.

Programming: Part of the net’s plan to increase original programming by 20% this year, Bravo announced a slate
of forthcoming shows. Included are “Million Dollar Decorators,” “Pregnant in Heels” and music competition series
“Platinum Hit,” featuring Jewel, Kara DioGuardi and 12 aspiring songwriters. Also, the net greenlit new seasons of
“The Millionaire Matchmaker,” “The Rachel Zoe Project,” “Flipping Out” and “Work of Art: The Next Great Artist.” -- To
commemorate the 10th anniversary of the World Trade Center attacks, USA will premiere “The Space Between” on
Sept 11. The original film focuses on the importance of tolerance, redemption, acceptance and hope through the
interaction between a grounded flight attendant and 10-year-old Pakistani-American boy on the morning of the at-
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Shop Pop Basic Cable Rankings
Shares of shopNBC operator ValueVision Media are flying off the shelves. The stock (01/03111-01/09/11)

closed at $7.15 Thurs after trading for $1.46 in mid Aug—begging a traditional retail Mon-Sun Prime

1 ESPN 3.2 3212

question: fad or trend? Operations show steady improvement this year after a recession- |2 DSNY 2 1976
driven downturn—annual sales plummeted from $782min in 07 to $528min in’'09—and |3 FOXN 1.6 1533
Piper Jaffray analyst Neely Tamminga initiated coverage last month with a ‘buy’ rating 4 INT 15 1506
and $8 price target. Still, the net trails industry behemoths QVC and HSN in annual rev 2 XI\S/I?Z ]g ]g?g
by billions of dollars. According to a recent conference presentation, the company plans |7 A&E 12 1183
to increase its customer base and rev in part by focusing on interactive users, or those 7 NAN 1.2 1156
who engage with the brand across platforms including the Web and mobile. shopNBC’s |7 LIFE 1.2 1152
interactive shoppers generate near 4x the avg annual rev received from both linear and 10 HIST 11 1108
. . . , . 10 HGTV 1.1 1075

Web customers. That interactive mission may be enhanced by the company’s relatively 10 FX 11 1031
high percentage of Web purchases compared to overall rev (40% of sales versus 31% 13 TBSC 1 1053
for QVC and 30% for HSN), as Web-savvy shoppers are more apt to use other platforms |13  DISC 1 1047
as well. Also requiring attention are the net’s carriage negotiations. It's in approx 77min 13 MIV 1 1029
multichannel homes, including 40min basic cable, but must pay for distribution. And with 13 ?ﬁg’l 8.9 32100

more than half of its carriage agreements expiring by the end of 12, managementwould {17  ApsSM 0.9 905
like to slash related costs by nearly half. A $24min reduction was achieved in '09. The 17 TRU 0.9 839
net couldn’t be reached for specific comments. All the above, of course, doesn't address |17 BRAV. 0.9 826
perhaps the main issue for retailers: the wares on display. While offering more national 3] gggD 82 ;gg
and proprietary brands is 1 of shopNBC'’s goals, | can't comment on their product mix 51 TVLD 08 745
because I've never used a linear shopping net. It's interesting to note the net’s avg sales | 24 SYFY 0.8 745

price is well above QVC’s and HSN's, implying a tailwind as the economy recovers. CH |21  HALL 0.8 692
21 NKJR 0.8 611

Highlights: “Skins,” pilot, Mon, 10p, MTV. The savvy, sexually active, drug-popping 57 MSNB 07 644
teens of this well-done drama adapted from the UK aren't as cleverly conceived as 27  LMN 07 557

their British brethren, but they're close enough to worry parents, who are so lame here. |29 CMDY 0.6 615
--“James Ellroy’s LA pilot, Wed, 10p, Investigation Discovery. ID's most entertaining |29  BET 0.6 579

[{1 H H tH H H H 29 EN 06 549
show, “LA Confidential” author Ellroy is a hoot as he seductively spins murder tales. SA 59 NGC 0.6 410

Worth a Look: “Onion Sports Dome,” Tues, 10:30p, Comedy Central. The Onion’s 29 ID 0.6 408
parody of “SportsCenter” looks (we loved the HD frame) and sounds (the inflections and |34 ~ CNN 05 534
language of ‘anchors’ Mark Shepard and Alex Reiser are spot on) great. -- “Brooklyn gj, éil\‘(G 82 gég
Kinda Love;” pilot, Sat, 10p, Playboy TV. Aiming to expand its brand to couples, PTV 34 HMC 05 194
kicks off the “TV for Two’ bloc with this relationship-heavy reality series. But will enough 38  VH1 0.4 440

viewers find these 4 young couples’ relationships compelling? We didn't. SA gg 532\2/ 83 329
. 5
Notable: Cable’s longest-running doc series “Explorer” examines Terry Anderson’s 7-year |33  OWN 0.4 303

hostage ordeal in Lebanon (Nat Geo, Mon, 10p). -- Golf Channel’s “Haney Project” 38 WE 0.4 282
(Tues, 9p ET) premiere pulled a 0.3 HH and 310K avg total viewers, as swing guru Hank |38  GSN 0.4 273
Haney tutored Rush Limbaugh. Only Charles Barkley’s *09 series kickoff did better. No 44 HLN 0.3 327

truth to reports Limbaugh repeatedly pulled his ball far right. SA 33: _CI_)VI\\/;E 82 Sgg

*Nielsen data sueelied by ABC/DisneZ

The authentication and TV Everywhere universe has moved out of the concept/beta

CableFAX” Webinars stage and into reality. But what does this mean for cable operators and their
Capitalizing on Authentication programming partners? Join CableFAX for this webinar on Jan. 19.
and TV Everywhere You will learn:
January 19, 2011 m 1:30-3:00 EST m \Where authentication stands right now.
= How operators and programmers are working together on the business rules
Register Today at www.cablefax.com/webinars and technology.

= |nsight on how consumers are using authenticated content in these early stages.
= Plus much more!




