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Predictions ’07: Execs Offer Best Guesses For the Year Ahead

Cfax readers’ prophecies for the coming year run the gamut, from convergence to HD to telephony. Here’s a sampling of
what some industry players see on the horizon for ’07, both the challenges and the opportunities: NBCU TV Networks
distribution pres Bridget Baker: “Cable’s ‘07 challenges are ‘good problems to have.” Cable’s high-speed connections
to the home have helped contribute to the success of YouTube and MySpace. Cable is well positioned and profitable

in delivering broadband, as well as in their core video offerings. 2007 will be the year to deliver great HD product, more
advanced services, and meaningful packages. Keep your focus on the customer and your eye on the competition.”
HDNet CEO Mark Cuban: “This could be the year that distributors begin to partner with PC and even gaming console
manufacturers to allow them to be set-top box compatible.” Charter evp, COO Mike Lovett: “We have 365 days in 2007
to continue demonstrating that our industry is providing great value to our customers. It's always helpful when looking
forward, to look back and see what went well in the year past. Telephone customers grew at an unprecedented rate and
there is solid proof that combining our services into bundled offerings increases the value proposition across all product
lines. That, combined with quality customer service, provides us with a great competitive advantage. The industry has
had a solid year and momentum is building as we begin 2007. It will be a year in which we expect continued growth in
our residential telephone business, and Charter will also be working toward expanding our video, high-speed Internet and
telephone services to the business community.” The Carmel Group chmn Jimmy Schaeffler: “1) M&A market contin-
ues red hot. 2) John Malone replaces DirecTV management with one that better fits Liberty style and culture. 3) TiVo
and Sling Media get acquired. 4) EchoStar goes private. 5) AT&T and Verizon both exceed projections for subscrib-
ers as of year-end 2007. 6) Cable industry continues to lose overall subscriber market share relative to DBS and telcos.
Crown pres/CEO Henry Schleiff. “In my judgment, the greatest challenges facing the industry concern the threat of gov-
ernment regulation in a variety of areas. Most notably, perhaps, we should be concerned about the FCC or other regula-
tory authorities getting involved in issues of content and concomitantly unwanted, let alone, unconstitutional censorship.
To prevent this, we need to do a better job of policing ourselves, understanding what is appropriate for our respective
audiences as well as highlighting the family friendly services that exist on cable today.”

Retrans: Sinclair and DirecTV are extending their rebate offer for Mediacom subs in markets poised to lose the
broadcaster’s signals at 12:01am Jan 6. The $150 and $100 rebate promos ($10 credits each month) were set to end
Dec 31 but were extended to Feb 5. Sinclair reiterated that it doesn’t expect to reach a retrans deal with Mediacom

by Jan 6. Meanwhile, Time Warner Cable’s retrans agreement with Sinclair is set to expire in some markets on Sun.

-- Sinclair reached a retrans consent agreement with McLeod USA for the signal of KGAN, the CBS affil in Cedar
Rapids, IA, and stung Mediacom in announcing the deal. “Given the likelihood that KGAN will no longer be available on
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:Q the nation’s most powerful and prestigious tennis organization.
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cable systems owned by Mediacom after January 5, 2007, this ensures another alternative for Mediacom subscribers in
Cedar Rapids to continue to watch their local CBS affiliate,” said Sinclair vp/gen counsel Barry Faber.

Competition: AT&T launched its U-verse video service in Anderson, Muncie, Bloomington, and Indianapolis, IN, hitting
its tempered goal to launch the service in 11 markets by Sun, down from 15 (Cfax, 712/22). -- DirecTV inked a deal to
provide programming to select areas within Denver Intl Airport, where the satcaster also unveiled a branded kiosk.

In the States: FTC OK’'d Motorola’s $208min purchase of broadband home network equipment maker Netopia.

5Qs with Dario Santana, CEO of NTN Buzztime: What is Buzztime and how does it work? Buzztime is best known
as the iTV game network that reaches 6 million people a month in over 4000 restaurants and sports bars in North Amer-
ica and the U.K. Over the last several years, we have expanded our casual multiplayer community to mobile phones,
retail games, satellite TV, books, toys and, of course, digital cable television. Our Play Along TV programming includes
trivia, live Play-Along Sports and popular casual multiplayer games. How do you see Buzztime evolving? We are con-
tinuing to focus on the technology and player experience that is consistent across all of our platforms. In 2007, you can
expect to see expanded distribution of Buzztime multiplayer games to new iTV platforms and the addition of new features
and content to our Buzztime Network of restaurants and sports bars. What’s the main pitch you make to cable opera-
tors? It's all about highlighting their two-way digital advantage to give every member of the subscribing family something
fun to do with their digital cable service. We connect subscribers in an entertaining and rewarding way that builds a loyal
player community and is a great way to offer new advertising opportunities. | believe cable can own this space if they

get there first. What’s the future of interactive gaming? We see two markets for iTV gaming—the advanced graph-
ics gaming experience that Xbox can provide and the casual game experience on set top boxes which we call “couch
gaming”. Our focus is to provide the multiplayer experience on any platform that connects to the TV. For those who
don’t know you, what’s your background? NTN Buzztime is a return to the business for me. My cable career began
in 1987. By 1992, | was working with General Instrument to head up the development and marketing of the advanced
analog set-top box. | also served as the president of Aerocast, a streaming media provider focused on the broadband
enabled home and co-owed by Motorola and Liberty Media. | then went to Tyco with Ed Breen 4 years ago.

NFL Not Punting: This season’s live game telecasts on NFL Net have earned a long-term vote of confidence from the
NFL’s broadcasting cmte chmn Pat Bowlen, the Washington Post reported, although he sees room for improvement

on this inaugural season. The product has been marred by uncomfortable commentary by Bryant Gumble and sloppy
play, including a Vikings-Packers snoozer that ended 9-7 with no offensive TDs. But the Denver Broncos owner’s biggest
concern is underwhelming ratings. Bowlen blamed the net’s disputes with cable ops for a disappointing avg coverage rat-
ing of 5.46 and avg viewership of 2.11min, even though most of the telecasts delivered top 5 weekly cable numbers. He
expects the still unprofitable net to continue carrying live games in the foreseeable future following Sat’s final contest.

Ratings: History Intl’'s avg prime viewership for ‘06 surged 100% Y-over-Y to 60K, according to Nielsen, the best
percentage growth in cable. Biography Channel (+66%), G4 (+56%), ESPN Classic (+54%) and Science Channel
(+46%) also had nice years. History Intl (+64%) also led in avg total day viewership, followed by Biography Channel
(+63%), ESPN Classic (+45%), Science Channel (+37%) and SoapNet (+36%). Of note: CNBC delivered solid growth
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BUSINESS & FINANCE

CableFAX Daily Stockwatch

Company 12/28 1-Day
Close Ch

in both avg total day (+20%) and avg
prime (+28%). The Weather Chan-
nel (-21%) and Nick at Nite (-20%)
saw slides in avg prime. -- ESPN’s
first MNF season ended as the most-
watched cable series ever, with the
17 games averaging a 9.9/9.11miIn. 9
games beat ESPN'’s previous all-time
best of 8.93min (1994).

Reading List: Forbes (Jan 8 issue)
named AT&T its “Company of the
Year,” citing Ed Whitacre’s hunger
for takeovers and video. It's a far cry
from 2005 when the mag had the
AT&T CEO on a list titled, “Why well-
paid, underperforming execs should
be worried.” -- WSJ tech columnist
Walter Mossberg had some tough
criticism for Comcast’'s Motorola
DCT3412 HD DVR in his Thurs
column comparing TiVo’s $800
Series3 HD DVR with the $12/month
cable box. Bottom line: “The Comcast
high-definition DVR is a cheaper, but
flawed product, and the TiVo Series3
is an excellent, but overpriced one.”

Editor’s Note: Your next issue will be
dated Tues, Jan 2. Happy New Year!

Business/Finance: Former Out-
door Channel CEO/co-pres Andy
Dale’s employment with the company
officially ends Jan 2. As part of his
separation agreement, he’'ll receive
$300K over the next 12 months, ac-
cording to an SEC filing. Dale will also
receive $8K/month under a consulting
agreement with Outdoor Channel.
Outdoor’s board opted to replace Dale
with cable vet Roger Werner in Oct.
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Attention Public Affairs Executives!

You're invited to get a free trial subscription to PR News, the weekly executive
level newsletter brought to you by the publishers of CableFAX Daily. From
reputation management to crisis communications to media relations, we've

Sign up for your FREE trial at www.prnewsonline.com/freetrial

PRMWS Building the Bridge Between PR and the Bottom Line.
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cable

strategies tactics leaders {8 WORLD

Nomination Deadline: January 15, 2007
Awards Presentation: CTPAA Forum, March 11-14, 2007, The Ritz-Carlton, Washington, D.C.

To highlight important public affairs programming on (ELIGIBILITY

cable television, CTPAA and CableWorld magazine seek Programs must have run on a cable channel or a
entries for their 4th annual Public Affairs Programming regional cable channel during the 2006 calendar year.
Awards. Award winners will be presented during CTPAA's CATEGORIES

Forum, in Washington, D.C., in March. In addition, the Programs may be:

winners and honorable mentions will be featured in an ® PSAs or a PSA series
article in CableWorld magazine and winning clips will ® Documentaries
be posted at the new Cable360.net Web site. The 3-judge ® Specials
panel will consist of representatives from CTPAA, NCTA ® An episode(s) of a recurring series that highlights
and CableWorld magazine. public affairs issues.
J
( )
JUDGING CRITERIA

 Does the entry raise awareness of an issue and/or improve the public’'s understanding of an important public affairs issue?
* Do the program’s production values enhance the value of the issue being presented?
* Does the program or PSA make its argument in a clear and thought-provoking manner?

REQUIREMENTS

* Please submit 3 copies of each entry on VHS or DVD

e Each entry must be accompanied by a press kit or a short statement explaining the entry (show date, plot synopsis etc.)

¢ A $75 entry fee per nomination via company or personal check or money order must accompany each entry. In the case of a
series of PSAs, 1 check for $75 per series will be required. Under difficult circumstances late payment of fees will be permitted.
Make checks payable to: CableWorld Magazine.

* No Entry form required, simply send your video and payment postmarked by January 15, 2007 to:
Seth Arenstein
CableWorld Public Affairs Programming Award
4 Choke Cherry Rd, Suite 200
Rockville, Maryland 20850
Tel: 301.354.1782

Questions: Contact Seth Arenstein, 301/354-1782 sarenstein@accessintel.com

Proceeds to

benefit CTPAA Advertising in the March 5th CTPAA CableWorld Issue:
and a John Amy Abbey, Sales Director, Eastern U.S., 301.254.1783, aabbey@accessintel.com

Higgi ial . . . .
ﬂ:gg'Tn;SIemo"a Todd Milroy, Sales Director, Western U.S., 267.544.0122, tmilroy@accessintel.com
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